CHUISTr* 


the  newsweekly  for  pharmacy  April  28, 1990 


V 


£1/2  million 
to  ensure 

your  customers 

won't  get  upset 

this  Summer 


STOPS  OUUWHOA  FAST 


1 11,11  .lllll  '_J.  ; 


[Mr 

I     STOPS  WffiW"'"' 


A  £500,000  national  TV  campaign  this  summer.  An  eyecatching  new 
point  ot  sale  unit  tor  your  store.  It  all  adds  up  to  the  biggest  ever 
marketing  drive  for  Diocalm  -  it's  fast,  effective  and  it's  the  *best  known 
diarrhoea  treatment  around.  Stock-  k^TMy/TTIJ 1  !J,!),,I 

ing  Diocalm  this  summer  will  save  ^^fcmCMiy   wo.f  in 
your  customers  from  a  lot  of  upset.  medicmes 

" Independent  Consumer  Research. 


MCA  to  give 
Society  more 
PL(PI)  data 

NMG  granted 
court  review 
of  licence  fees 

Watson  takes 
over  NPA  chair 

C&D  to  sponsor 
Scotchem  1991 


Stock  up  on 
black  beauty 


The  high  level  of  pharmacy 
recommendation  reflects  your  con- 
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Compression  Hosiery.  And 

with  good  reason. 

We've  put  years  of 
investment  into  understan- 
ding venous  conditions, 
and  developing  new 
technology  and 
materials  to  provide 
the  best  possible 
prophylaxis  and  treatment.  And 
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trials,  we  make  sure  that 
compliance  is  guaranteed. 
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sufficient  pressure  at  the  ank 
to  compensate  for  venous  insu 
ficiency.  The  diagram  sho\ 
how  pressure  decreases 
gradually  from  the  ankle  upwar 
assisting  the  return  of  blood  to 
the  heart. 

To  encourage  understanding  of  tl 
benefits  of  compression  hosie 
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information  campaign  for  p 
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educational  campaign  for  yoj 
customers. 
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COMMENT 


The  Medicines  Control  Agency  seems  to  be  in  danger  of 
sinking  into  the  quicksands  of  conflicting  interests. 
Since  its  inception  last  April  the  Agency  has  not  had  an 
easy  life.  The  Government  and  industry  both  saw 
advantages  in  a  self-financing  body:  the  Government 
because  it  fitted  its  political  ideals,  and  manufacturers 
because  it  saw  an  opportunity  to  free  the  licensing  system 
from  the  shackles  of  the  Department  of  Health's 
bureaucracy  and  speed  up  the  processing  of  applications. 
The  price  for  this  was  higher  licence  fees. 

And  the  industry  is  having  to  pay.  In  March  fees  rose  70 
percent  to  balance  the  books,  with  the  prospect  of  further 
increases  this  Summer.  The  rise  was  largely  self-inflicted 
since  the  month  before  the  new  fees  came  into  effect  there 
was  a  deluge  of  4,000  licence  applications  compared  to  the 
normal  monthly  total  of  800.  However,  for  one  group  of 
manufacturers  it  was  the  final  straw.  Having  met  the 
Minister  for  Health  in  May  1989,  the  Natural  Medicines 
Group  had  expected  to  be  consulted  about  any  changes.  It 
says  it  was  not  and  that  its  interests  have  never  been 
represented  on  the  joint  consultative  group  consisting  of 
the  Department,  the  ABPI  and  the  PAGB. 


The  judicial  review  of  the  licence  fees  granted  to  the 
NMG  (p704)  threatens  to  throw  the  whole  structure  into 
disarray.  The  existing  instrument  empowering  the  MCA  to 
levy  licence  fees  could  be  set  aside,  and  possibly  the 
instrument  introducing  the  original  fee  scale.  The  confusion 
this  could  engender  in  a  system  already  criticised  for  its 
tardiness  would  be  considerable. 

While  the  higher  license  fees  do  prove  a  heavier  burden 
on  smaller  companies  with  a  larger  number  of  low  volume 
medicines,  their  impact  is  debatable.  Even  Robert  Smith  of 
English  Grains  and  Roger  Lane  of  G.R.  Lanes  played  down 
their  impact  in  a  recent  newspaper  article,  with  Mr  Lane 
describing  them  as  "an  irritation' ' .  NMG  legal  advisor  Tom 
Huggon  recognises  the  importance  of  a  product  licence. 
There  is  a  need  to  protect  the  legal  status  of  natural 
medicines,  to  keep  quality  up  and  cowboys  out,  he  told 
C&D  last  week.  For  the  priviliges  that  holding  a  licence 
confer,  manufacturers  must  pay.  The  question  is  how 
much.  The  NMG  is  privately  hoping  the  DoH  will  offer  a 
compromise  based  on  a  fixed  fee  plus  a  small  royalty  on 
products  before  their  case  comes  to  court.  Meanwhile  the 
ball  is  in  the  DoH '  s  court ,  and  it  is  keeping  its  own  counsel. 
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NEWS 


Society  gets  access 
to  PL(PI)  details 


The  Royal  Pharmaceutical  Society 
now  has  an  agreement  from  the 
Medicines  Control  Agency  that  it 
can  have  information  on  parallel 
import  licences  —  PL(PI)s  —  so  it 
can  enforce  the  Medicines  Act 
effectively.  The  Society  needs 
access  to  an  up-to-date  list  of 
PL(PI)s  with  names  of  importers 
and  the  brand  name  licences  are 
issued  in. 

The  Society's  law  department 
says  it  has  got  an  agreement  from 
the  Agency  because  it  is  the 
enforcement  authority. 

So  far  the  MCA  has  only 
published  a  list  of  product  names 
and  country  of  origin,  which  goes 
to  licence  holders  and  others 
requesting  it.  But  it  does  not  show 
licence  numbers  or  the  names  of 
importers. 

The  Society's  inspectors  have 
been  relying  on  their  experience 
when  deciding  whether  or  not  to 
investigate  a  product  which  they 
suspect  might  be  unlicensed.  Joy 
Wingfield  of  the  Society's  law 
department  told  C&D  that 
inspectors  are  familiar  with  most 
of  the  Pis  and  companies 
importing  them.  If  their  suspicions 
are  raised,  thev  refer  back  to  the 


Some  120  pharmacists  who 
attended  the  1990  National 
Association  of  ■  Women 
Pharmacists  weekend  school  in 
Liverpool  (April  6-8),  witnessed  the' 
presence  together  of  the  three  living 
lady  presidents  of  the  Royal 
Pharmaceutical  Society  at  the 
dinner:  Miss  Mary  Burr  (left), 
elected  the  first  lady  president  in 
1962,  Mrs  Marion  Rawlings 
(centre),  the  current  president,  and 
Mrs  Estelle  Leigh  (right),  elected 
the  second  lady  president  in  1977. 
Together  they  represent  147 years 
on  the  Register 


law  department  which  then 
establishes  whether  such  a 
product  is  licensed  or  not.  "On 
occasion  this  can  be  extremely 
difficult,"  she  admits. 

The  Association  of 
Pharmaceutical  Importers  has 
launched  a  campaign  to  persuade 
others  of  the  worth  of  parallel 
imports.  The  Association  is  also 
suggesting  some  improvements 
to  the  current  PL(PI)  system 
including  the  controversial  idea  of 
allowing  pharmacists  to  substitute 
therapeutically  equivalent  brands. 

To  further  its  cause  the  API 
has  produced  a  brochure  which  is 
being  sent  to  people  it  sees  as  key 
in  the  persuasion  game  such  as 
politicians  with  a  particular 
interest  in  health,  and  heads  of 
medical  bodies.  API  also  sees  the 
media  at  large  as  being  in  need  of 
some  education  about  Pis. 

In  "Pharmaceutical  imports: 
an  asset  for  the  country' '  the  API 
claims  that  parallel  imported 
medicines  have  saved  the  NHS 
some  £7m  between  May  1988  and 
July  1989  through  the  0.33  per 
cent  extra  discount  clawback  —  a 
figure  that  is  likely  to  rise  in  future. 
There  is  also  an  indirect  benefit 
because  the  API  feels  its  trade 
adds  a  competitive  element  which 
might  not  otherwise  exist,  making 
manufacturers  think  twice  when 
pricing  a  new  product  or 
increasing  prices  because  there 
may  be  a  cheaper  source  for 
pharmacists  through  the  PL(PI) 
scheme. 

The  API  estimates  that 
product  licences  for  parallel 
imports  have  been  issued  for 
some  120  products.  Although 
there  are  no  definitive  figures  for 
the  trade  in  Pis,  the  API 
estimates  the  market  is  worth 
around  £100m  at  landed  prices  (ie 
those  paid  by  importers)  of  which 
80  per  cent  is  handled  by  its  12 
member  companies. 

There  are  changes  the  API 
believes  would  make  the  system 
more  efficient  and  ultimately 
benefit  patients  and  taxpayers. 
The  Association  wants  the  MCA 
to  be  given  the  resources  to 
process  licences  more  quickly.  It 
currently  takes  an  average  of  19 
months  to  issue  a  PL(PI)  whereas 
the  European  Commission  says  it 
should  take  45  days.  To  help 
speed  things  up  the  API  suggests 
that,  where  possible,  licences 
should  be  processed  concurrently 
and  issued  simultaneously  to  all 
importers  with  relevant 
outstanding  applications. 


Perhaps  most  controversially 
the  API  wants  to  see  pharmacists 
being  allowed  to  dispense,  on  an 
agreed  basis,  therapeutically 
equivalent  imports  against 
prescriptions  calling  for  a  branded 
product.  After  all,  contends  API 
chairman  John  Barker,  what's  the 
problem  with  dispensing  Adalate 
on  a  prescription  for  Adalat  when 
both  are  made  in  the  same  factory. 

There  is  no  suggestion  of 
overlabelling  products  with  the 
UK  brand  name  —  there  could,  for 
example,  be  a  list  of  products  that 
could  be  substituted  —  Eusaprim 
would  probably  not  be  included  in 
that  list,  says  Mr  Barker. 

The  value  of  products  affected 
by  the  suggestion  is  guessed  at 
some  £10m-£15m. 

Joy  Wingfield  at  the  Royal 
Pharmaceutical  Society's  law 
department  recently  told  C&D 
that  a  number  of  product  licences 
for  parallel  imports  are  authorised 
in  the  name  of  the  UK  product 
even  though  the  product  may  have 
a  different  name  in  the  country  of 
origin.  If,  for  example,  Adalate  has 
been  licensed  and  overlabelled  as 
Adalat  it  may  be  supplied  against 
prescriptions  calling  for  Adalat. 
But  pharmacists  who  do  this 
should  know  that  they  could  still 
be  liable  for  civil  action  for 
breaching  intellectual  property 
rights  under  trade  mark  law. 

The  Association  of  the  British 
Pharmaceutical  Industry  strongly 
disagrees  with  many  points  raised 
in  the  API's  brochure  and  restates 
the  guidance  given  recently  by  the 
RPSGB  that  pharmacists  may  not 
dispense  a  parallel  import 
medicine  if  the  name  of  that 
medicine  is  different  from  the 
name  on  a  prescription  calling  for 
a  branded  product. 

The  ABPI  says,  "Parallel 
imports  offer  no  additional  health 
benefits  to  patients  and,  in  the 
long  term,  patients  are  potentially 
put  at  a  disadvantage.  Reduced 
sales  of  UK  manufactured 
medicines  lower  the  income 
available  to  UK  industry  to  invest 
in  further  research  and 
development". 

ABPI  believes  that  the 
problem  of  counterfeit  products 
entering  the  UK  as  "parallel 
imports"  remains  a  real  threat  to 
patients'  health.  "It  is  the  system 
of  control  of  parallel  imported 
goods,  never  intended  for  use  by 
UK  patients,  that  has  been  shown 
to  be  at  fault  by  not  preventing 
counterfeits  entering  the 
market",  says  the  ABPI. 


Ulcer  therapy 
debate 


This  week,  the  debati 
surrounding  the  safety  of  Lose 
and  Zantac  and  the  possible  role  c 
Helicobacter  pylori  in  the  aetiolog 
of  ulcers  has  reached  thi 
newspapers. 

On  Monday,  the  Financid 
Times  reported  on  a  weeken] 
conference  sponsored  by  Astr 
Pharmaceuticals  where  some  751 
delegates  heard  about  the  issue 
surrounding  the  safety  c] 
omeprazole. 

A  recent  letter  in  the  Lancil 
from  Glaxo  scientists  attempts 
to  link  omeprazole  to  unschedule! 
DNA  synthesis  (genotoxicity). 

However  there  was  n 
support  for  such  concerns,  sail 
Astra.  The  methodology  reported 
in  the  Lancet  could  not  bl 
validated  and  was  unsuitable  fcjj 
the  investigation  of  the  genotoxlj 
effects  of  drugs  in  the  gastrj 
mucosa.  The  results  could  not  bj! 
related  to  unscheduled  DN.[ 
synthesis. 

■  Glaxo  have  dismissed  tH 
suggestion  at  the  recent  meetirf 
that  Zantac  and  omeprazole  can  b 
equated  in  terms  of  the:! 
toxicology.  For  two  years  ral 
were  fed  continuously  wit 
ranitidine,  not  manufactured  b! 
Glaxo,  at  2000/mg/kg/day .  This 
500  times  the  normal  dose ,  and  ] 
equivalent  to  an  adult  taking  1 ,00 
tablets  a  day  for  two  years.  Tbl 
lowest  dose  of  omeprazole  four! 
to  produce  carcinoid  tumours 
rats  was  only  four  times  trj 
therapeutic  dose. 

Glaxo  say  that  the  Astra  studj 
was  unusual  and  not  standard  in  i 
design.  They  suggest  th 
prolonged  persistent  ac 
inhibition  sever 
hypochlorhydria  —  is  the  key 
the  likely  formation  of  carcino 
tumours  in  rats,  and  the  effect 
not  directly  related  to  gastr 
levels  as  claimed  by  Astra. 

Short-acting  compounds  sue 
as  Zantac  act  complete 
differently  from  long-actir 
compounds  such  as  omeprazob  i 
say  Glaxo,  adding  that  stringe 
toxicity  studies  have  confirms 
Zantac's  safety. 

■  Eradication  of  H.  pylori  cou 
save  the  NHS  millions  of  pounds 
year,  it  was  claimed  at  a  Pre 
conference  organised  b 
Brocades. 

Tuesday's  Daily  Telegrai 
revealed  the  adventures  of  tb 
scientists  who  swallowed  tn 
bacteria  to  show  that  it  cou 
produce  symptoms  of  gastritis.] 

Brocades  say  that  duoden 
ulcer  disease  can  successfully  1 
treated  with  chelated  bismu 
sometimes  combined  wil 
antibiotics.  A  vaccine  against  / 
pylori  is  being  developed 
protect  against  ulcers. 
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ABPI  guide 
for  generics 
coming  soon 

"he  first  "Guidelines  for  the 
nanufacturers  of  generic 
nedicines"  produced  by  the 
Association  of  the  British 
'harmaceutical  Industry  will  be 
mblished  shortly. 

They  have  been  developed  by 
he  Association's  Standard 
"ormulary  Medicines  Register, 
vhich  represents  about  90 
uppliers.  Among  areas  covered 
iy  the  guidelines  are  standards  for 
iroduct  identification  and 
iresentation,  bioequivalence, 
lackaging,  dispensing  and  patient 
^formation. 

"We  believe  that  the 
sidelines  indicate  standards  over 
nd  above  those  laid  down  by  the 
Medicines  Act,  which  any 
eputable  manufacturer  of  generic 
nedicines  should  meet  or,  indeed, 
urpass,"  said  Dr  John  Griffin, 
^BPI  director. 

The  guidelines  will  be 
mplemented  as  soon  as  possible 
iy  members  of  the  register  and 
nay  be  incorporated  at  a  later 
itage  into  a  code  of  ethics  for 
;eneric  medicine  manufacturers. 

The  Association  will  shortly 
ssue  further  recommendations  on 
itandardisation  of  colours  and 
iresentation  of  solid  dose  generic 
nedicines  for  a  substantial 
lumber  of  products. 


LPCs  ready 
to  fight? 

Buckinghamshire  pharmacist  John 
Ailliams  says  he  is  encouraged  by 
he  first  responses  to  his  mailing 
o  LPCs  seeking  to  persuade 
)harmacists  that  they  should  fight 
igainst  a  Government-imposed 
:ontract  settlement. 

Twelve  LPCs  had  responded 
is  C&D  went  to  press.  Mr 
A'illiams  said  that  while  three 
weren't  interested,  the  rest  were 
;ager  to  start  discussions,  and  he 
lopes  a  couple  of  meetings  in  the 
North  and  another  in  the  South 
West  of  England  will  be  arranged 
soon. 

However,  the  first  meeting  to 
discuss  the  issue  is  likely  to  be 
field  in  Aylesbury  in 
Buckinghamshire ,  coincidentally 
home  of  the  Pharmaceutical 
Services  Negotiating  Committee. 
Mr  Williams  has  had  over  30 
replies  to  a  letter  sent  out  to  50 
private  contractor  fellow 
members  of  his  own  LPC.  They 
are  likely  to  get  together  in  early 
May. 


"The  ulcer  you've  given  the  director  of  the  MCA  by  bringing  this  case 
is  not  doing  your  risk/benefit  analysis  much  good,  you  know..." 

Natural  Medicines  Group  goes 
to  court  over  licence  fees 


The  Natural  Medicines  Group, 
representing  manufacturers  of 
herbal  and  homoeopathic 
medicines,  is  mounting  a  legal 
challenge  to  the  new  system  of 
licence  fees  which  has  been  in 
force  since  last  April. 

The  NMG  has  been  granted 
leave  to  press  ahead  with  a  judicial 
review  of  the  licence  system 
which  is  administered  by  the 
Medicines  Control  Agency.  The 
case  is  due  to  be  heard  on  June  20 
in  the  High  Court,  after  the  judge 
hearing  the  application  called  for 
an  expidited  hearing. 

If  the  review  is  favourable  to 
the  NMG,  the  existing  statutory 
instrument  which  empowers  the 
MCA  to  collect  licence  fees  from 
manufacturers  could  be  set  aside, 
and  the  whole  licensing  system 
thrown  into  confusion,  it  is  feared. 

The  manufacturers  of  natural 
medicines  object  strongly  to  the 
new  licensing  system.  Previously 
fees  were  payable  on  a  basis  of 
turnover.  The  new  system 
replaced  this  with  fixed  fees  for 
each  function  of  the  MCA  (for 
example  product  licences, 
manufacturer's  licences). 

The  costs  of  the  new  system 
amounted  to  an  increase  for 
natural  medicine  manufacturers  of 
about  500  per  cent,  they  say.  Such 
companies  may  have  a  small 
turnover  but  many  licensed 
products,  and  the  NMG  says  they 
are  being  asked  to  pay  a 
disproportionate  share  of  the 
costs  of  the  MCA  (which  is 
supposed  to  be  self-financing). 
Weleda,  for  example,  claimed 
their  licensing  costs  rose  from 
£4,000  to  £21,500. 


The  Evans-Cunliffe  report 
suggested  that  the  new  system  be 
based  both  on  fixed  fees  and  a 
company's  turnover,  says  the 
NMG.  "We  want  a  mixed 
structure  partly  geared  to 
turnover  and  size  of  operation, 
says  NMG  legal  advisor  Tom 
Huggon. 

It  was  the  rise  in  fees  of  70  per 
cent  announced  last  November 
and  the  intention  to  increase  them 
by  a  further  30  per  cent  during  this 
Summer  that  pushed  the  NMG 
into  taking  legal  action.  Two  years 
ago  the  Committee  on  the  Review 
of  Medicines  turned  its  attention 
to  herbal  remedies  and  nearly  half 
the  products  so  far  examined  have 
lost  their  licences .  The  rise  in  the 
licence  fee  to  £850  per  product  is 
seen  as  a  further  viability  threat. 

The  NMG  looks  askance  at 
what  is  seen  as  lack  of  policy  on 
"quasi-medicinal"  products  such 
as  royal  jelly  and  ginseng.  It  is  also 
disgruntled  that  it  was  not 
consulted  over  the  licence  fees, 
which  were  jointly  agreed  with  the 
Association  of  the  British 
Pharmaceutical  Industry  and  the 
Proprietary  Association  of  Great 
Britain.  This  was  contrary  to 
assurances  given  to 
manufacturers  at  a  meeting  with 
the  Minister  of  Health  in  May 
1989,  the  NMG  claims.  One  of  the 
grounds  for  seeking  a  judicial 
review  is  on  the  basis  that  the 
consultations  were  a  sham. 

Both  the  PAGBand  the  ABPI 
are  looking  to  the  Department  of 
Health  for  the  next  move.  The 
DoH  says  the  whole  matter  is  sub 
judice  and  refused  to  answer  any 
questions     this     week.  A 


Department  spokesman  would 
give  no  indication  of  the 
Department's  policy  towards 
natural  medicines,  nor  even  spell 
out  the  consequences  should  the 
NMG's  legal  challenge  be 
successful. 

Nor  would  he  say  whether  the 
NMG  would  be  invited  to  join  the 
PAGB  and  the  ABPI  on  the 
advisory  group  that  determines 
the  level  of  fees,  or  whether  the 
Department  would  seek  a 
compromise  over  the  fee 
structure  before  the  case  comes 
to  court. 


2,200  PL(PI)s 
issued 

At  January  31,  the  Medicines 
Control  Agency  says  it  had  issued 
2,200  Product  Licences  (Parallel 
Import)  and  2,756  variations  to 
licences.  Some .4,365  applications 
and  3,899  variation  applications 
had  been  received  since  the  start 
of  the  scheme  in  1984  and  3,349 
applications  and  3,377  variations 
had  been  cleared. 

The  MCA  has  published,  in 
MAIL  63,  an  updated  list  of 
medicines  which  are  the  subject  of 
a  PL(PI),  and  the  EC  member 
states  from  which  importation  of 
particular  products  have  been 
licensed.  The  list  does  not, 
however,  include  any  detail  of  who 
has  licensed  a  particular  product, 
from  where,  and  under  which 
PL(PI)  licence  number. 
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NEWS 


DoH  circular  outlines 
post-RDC  process 


Watson  is 
new  NPA 
chairman 

Andrew  Watson,  of  Thornhill, 
Dumfriesshire,  has  been  elected 
chairman  of  the  National 
Pharmaceutical  Association. 

Mr  Watson,  who  is  chairman 
of  the  Scottish  Pharmaceutical 
Federation,  succeeds  Roy  Jones, 
who  has  held  the  post  for  the  past 
year.  Mr  Watson  is  also  a 
candidate  in  this  year's  elections 
for  the  Council  of  the  Royal 
Pharmaceutical  Society. 

The  new  vice-chairman  of  the 
NPA  is  Jeremy  Clitherow,  of 
Knotty  Ash,  Liverpool.  Bob 
Worby  has  been  re-elected  as 
treasurer. 


The  Department  of  Health  has 
now  confirmed  the  demise  of  the 
Rural  Dispensing  Committee,  the 
future  non-compulsory  nature  of 
any  dispensing  subcommittees  at 
the  new  family  health  services 
authority  level  and  the  removal  of 
any  GP  or  pharmacist  participation 
in  any  decisions  on  dispensing. 

In  a  draft  circular  on 
pharmaceutical  services,  the  DoH 
says  that  when  FHSAs  come  into 
existence  they  will  get  the 
freedom  to  determine  their  own 
committee  structure,  which  will 
place  responsibility  for  the 
management  of  pharmaceutical 
services  clearly  with  FHSAs.  The 
RDC  will  be  abolished  after  it  has 
finished  considering  cases  already 
in  its  system. 

The  FHSAs  will  also  have  the 
power  to  determine  exactly  how 
decisions  should  be  reached  —  by 
delegating  decisions  to  officers,  by 
setting  up  subcommittees,  by 
taking  decisions  themselves  or  a 
combination  of  such  methods. 
However,  the  draft  circular  makes 
it  clear  that  whichever  way  is 
chosen,  no  GP  or  their  employee, 
or  pharmacy  contractor  or 
employee,  can  take  part  in 
decisions. 

Bodies  making  the  decisions 
would  have  the  right  to  take 
opinions  from  pharmacists  and 


GPs  if  they  wished  to  do  so.  The 
decision-making  panel  will  be 
required  to  have  a  clear  majority  of 
lay  members. 

Appeals  will  be  to  the 
appropriate  regional  health 
authority.  In  practice,  the  RHAs 
have  decided  to  set  up  an  appeal 
secretariat  to  build  experience  of 
cases.  It  will  be  based  in 
Harrogate  in  the  Yorkshire 
Region  from  1991. 

The  draft  circular  suggests 
that  FHSAs  would  be  unwise  to 
ignore  the  accumulation  of 
experience  built  up  by  the  current 
arrangements.  "The  importance 
of  ensuring  that  decisions  on  these 
matters  are  not  only  taken  fairly 
but  are  seen  to  be  taken  fairly 
cannot  be  overemphasised.  If  this 
rule  is  followed,  the  likelihood  of 
successful  appeals  or  costly  and 
time-consuming  legal  action  will 
be  much  diminished". 


Condoms 
have  ousted 
the  Pill, 
say  LRC 

Condoms  are  the  UK's  most 
popular  contraceptive  for  the  first 
time  since  the  1960s,  according  to 
"The  facts  of  life  in  the  '90s",  a 
new  Durex  report  published  by 
London  Rubber  Co. 

Some  20  per  cent  of  couples 
use  condoms  compared  to  19  per 
cent  who  rely  on  the  combined 
Pill.  And  among  young  people  the 
percentage  is  higher  still.  Some  33 
per  cent  of  under  20s  and  62  per 
cent  of  under  30s  use  condoms  as 
their  main  method  of 
contraception. 

Volume  sales  of  condoms 
grew  rapidly  in  1987  following  the 
publicity  surrounding  AIDS,  says 
the  report,  and  are  expected  to 
reach  140  million  (£33m  rsp)  in 
1990.  AIDS  has  also  changed  the 
distribution  of  condoms,  but 
pharmacies  remain  the  most 
important  outlet,  accounting  for 
48  per  cent  of  sales,  say  LRC. 

'  'These  findings  underline  the 
consumer's  need  to  be  reassured 
that  the  products  they  are  buying 
are  reliable  and  effective,"  say 
LRC.  Comparatively,  grocers 
account  for  9  per  cent  of  sales, 
garages  for  2  per  cent  and  vending 
machines,  which  have  shown  the 
greatest  growth,  for  14  percent. 


16  chemists 
in  retail  top 
550 

The  1990  edition  of  the  Corporate  ': 
Intelligence  Group's  Retail, 
Rankings  includes  16  chemists 
and  drugstore  multiples  in  its  Top  ' 
550  retailers.  These  range  from: 
Boots,  at  number  eight,  to  Em- 
Ess  Chemists  in  541st  position. 

The  Retail  Rankings  ranks  the 
top  retailers  by  turnover  and  other 
indicators   of  performance. 
Between  them  they  account  for  70 
per  cent  of  total  UK  retail  sales. 
The  document  breaks  down, 
retailing  into  34  sub-sectors  and  ; 
provides  ranked  performance  data  I 
for  the  leading  firms  within  each  of  !| 
them. 

In  the  case  of  chemists  and I; 
drugstores,  there  is  a  range  of 
league  tables  for  such  indicators  asj 
sales  per  sq  ft,  headed  by 
Kingswood  with  an  estimated! 
£487;  net  margin,  in  which  Body 
Shop  outdistances  the  rest  with  an 
exceptional  23.5  per  cent;  and 
number  of  outlets  —  led  by 
Superdrug   with   700.  The! 
accompanying  analysis  also;j 
demonstrates  how  the  structure!] 
of  the  sub-sector  has  changedjj 
substantially  within  the  last  fewi 
years.  It  should  be  noted  that  fori 
technical  reasons  Boots,  which  is  I 
by  far  the  biggest  chemist  chain:!: 
and  had  1988/89  total  sales  oil 
£2, 159m,  is  classified  as  a  mixed  I 
goods  retailer  and,  therefore ,1 
does  not  feature  in  the  table. 


Leading  chemists  and  drugstores 
1984/5 


Company 

Operations 

Sales 

(£m) 

1  Superdrug 

Superdrug 

131.6 

2  Tip  Top 

Tip  Top 

27. 

3  Macarthy 

Savory  &  Moore 

26.i 

4  Guinness 

Drummond 

26.1 

5  Booker 

Kingswood 

24.i 

6  Billington 

Billington/ 

24.! 

Supersave 

7  Share  Drug 

Share 

24.( 

1988/89 

Company 

Operations 

Sales3 

(£m) 

1  Kingfisher 

Superdrug 

423.' 

2  Lloyds 

Chemists/ 

210.C 

Supersave 

3  Macarthy 

Savory  &  Moore 

73.2 

/Drummond 

4  Booker 

Kingswood/GK 

53.1 

5  Body  Shop 

Body  Shop 

38.C 

6  National 

Chemists 

36.1 

Co-op 

7  E.  Moss 

Moss 

29.2 

a  Including  collective  totals  oi 
recent  acquisitions  where, 
appropriate  on  latest  year  basis 

Source:  The  Retail  Rankings, 
1990  Edition 


Susan  Phillips,  assistant  at  Atchia  Chemist  in  Stockton  on  Tees,  has 
won  the  Merrell  Dow  prize  for  excellent  course  work  on  the  NPA  Staff 
Training  Course  — -  exactly  a  year  after  colleague  Kathleen  Walsham! 
Pictured  left  to  right  at  the  presentation  ceremony  are:  Ailsa  Benson, 
NPAs  head  of  training  with  the  course  certificate,  Susan  Phillips,  Bnan 
Haddock  from  Merrell  Dow,  who  presented  the  special  award  and  £20 
gift  voucher,  and  pharmacist  Mr  A.D.  Atchia,  whose  commitment  to 
training  has  been  well  rewarded 
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Return  of 
Scotchem 

kotchem  will  be  back  next  year 
ifter  an  absence  of  three  years. 

The  exhibition  aims  to  be  the 
ocal  point  of  Scotland's  pharmacy 
>usiness  and  several  leading 
suppliers  have  already  booked 
;tands.  As  with  Chemex, 
kotchem  '91  will  be  sponsored 
)y  C&D  and  organised  by  MGB 
Exhibitions.  It  will  be  held  every 
)ther  year. 

It  is  taking  place  at  the 
^lacRobert  Pavilion,  Edinburgh, 
>n  March  10-11,  1991.  Further 
letails  are  available  from  Maurice 
loare,  MGB  Exhibitions, 
Marlowe  House,  109  Station 
*oad,  Sidcup,  Kent  DA15  7ET 
tel:  01-302  8585). 

PL  issue 
speeds  up 

rhe  latest  figures  on  the  time 
aken  by  the  Medicines  Control 
\gency  to  grant  product  licences 
las  shown  a  slight  speeding  up  of 
:he  process. 

For  established  drug 
substances,  the  mean  time  taken 
:o  grant  new  product  licences  in 
he  three  months  to  July- 
September  1989  was  20  months 
or  substances  referred  to  the 
Committee  on  Safety  of 
Medicines  for  novel  features  or  for 
)ossible  rejection  and  19  months 
brothers,  compared  to 26  and  19 
nonths  respectively  for  the  12 
nonths  to  September  30. 


BPC  practice 
research 

Pharmacists  are  reminded  that 
the  closing  date  for  submission  of 
communications  and  posters  for 
the  pharmacy  practice  research 
session  at  the  1990  Conference  is 
May  9. 

C&D  Price 
Service 

Unigreg  Ltd  say  the  price 
increases  effective  May  1  (which 
first  appeared  in  the  March  31 
Price  List  Supplement)  were 
announced  in  error.  There  has 
been  no  increase.  The  correct 
prices  appear  in  the  April  Price 
yList,  and  will  be  re-instated  in  the 
'May  5  Supplement. 


TOPICAL  REFLECTIONS 


Good  luck, 
Tuck! 


Good  luck  to  Robert  Tuck  in 
his  retirement  venture 
(C&D,  April  21)  -  a  non- 
NHS  pharmacy  in 
dispensing  doctor  county. 
One  of  the  biggest  problems 
of  expanding  pharm- 
aceutical services  to  rural 
areas  has  been  the  lack 
of  awareness  by  the  local 
population  of  the 
advantages  of  an  available, 
"proper"  pharmaceutical  service.  In  any 
dispute  public  emotions  are  easily  aroused 
against  the  possible  loss  of  medical 
services,  such  that  the  benefits  from  the 
presence  of  both  professions  is  drowned 
in  the  storm  of  opposition. 

Clothier  has  always  been  a  "stop- 
gap' '  measure  which  has  survived  in  spite 
of  its  problems.  Initiatives  like  Robert 
Tuck' s  could  expose  the  weakness  of  the 
doctors'  argument  and  open  rural  eyes  to 
the  alternative  advantages.  Perhaps, 
then,  in  the  fullness  of  time  when  a  NHS 
contract  was  also  applied  for,  it  could  be 
done  with  the  support  of  the  whole  village. 

Pain  in  neck? 

Phenacetin  was  withdrawn  many  years 
ago,  the  dangers  of  aspirin  are  well 
known,  the  "safe"  alternative 
paracetamol  continues  to  deny  its 
reputation  and  now,  Today  newspaper 
"exposes"  the  dangers  of  taking 
ibuprofen  by  patients  with  undiagnosed 
kidney  disease. 

The  rationale  of  OTC 
analgesic  and  cold  relief  remedies  being 
safely  available  from  a  multitude  of  outlets 
must  now  be  seriously  under  question  and 
a  campaign  for  the  restriction  of  all  these 
preparations  to  supply  only  from 
community  pharmacies,  where  the  proper 


professional  advice  is 
available,  should  be  a 
priority  before  the 
alternative  overeaction  of 
supply  by  prescription  only 
gains  too  strong  a  foothold. 

Distribution 
switch  tonic? 

In  the  good  old  days  before 
the  black  list  we  used  to 
dispense  large  quantities  of 
Orovite-7.  Subjective,  or 
not,  it  did  seem  to  give  the 
patient  a  boost  and  help  in  recovery  but, 
apart  from  during  the  first  few  months  of 
NHS  prohibition,  it  has  never  been 
promoted  by  Bencard.  In  spite  of  this  it 
still  sell  it  well  and  I  do  recommend  it. 

Smithkline  Beecham  have  now  taken 
distribution  and,  though  theoretically  the 
same  company,  Beecham  have  always 
been  very  aggressive  in  their  marketing 
approach.  I  look  forward  to  a  mutually 
beneficial  promotional  partnership  but 
beware,  the  present  margin  for  Orovite-7 
is  33  per  cent  POR,  whereas  all  Smithkline 
Beecham  products,  at  trade  price,  only 
produce  25  per  cent.  My  support  for  a 
more  active  promotional  approach  would 
quickly  evaporate  if  I  found  that  in  order  to 
achieve  the  same  margin  as  before,  I  now 
had  to  buy  in  dozens  instead  of  singles! 


Pay  point 


The  present  minimum  JIC  provincial  scale 
for  shop  assistants  19  years  and  over  is 
£2.53  per  hour.  Lloyds  Chemists  have 
now  admitted  that  23  of  their  staff  have 
mistakenly  been  paid  less  than  the  legal 
minimum  for  two  years.  That  they  have 
accepted  their  error  and  have  agreed  to 
make  ex  gratia  payments  to  these  staff  is 
still  no  excuse.  The  minimum  rates  of  the 
JIC  are  little  enough  without  pharmacy 
companies  actually  paying  less. 
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FT  SPECIALS 


Daily 
Femodene 

Schering  are  introducing 
Femodene  ED  tablets  on  May  4. 

In  addition  to  the  white  sugar- 
coated  tablets  containing  the 
active  ingredients  gestodene  and 
ethinyloestradiol,  there  are  seven 
larger  white  placebo  tablets. 

The  dose  is  one  tablet  daily  for 
28  days,  starting  in  the  red  section 
on  the  first  day  of  bleeding. 
Femodene  ED  (3x28  £5.70 
trade)  is  classified  as  a  POM  and 
the  product  licence  number  is 
0053/0180.  Schering  Health  Care 
Ltd.  Tel:  0444  232323. 


Relifex 

Bencard  have  introduced  a 
suspension  of  Relifex.  The  white 
to  off-white  liquid  contains  500mg 
nabumetone  in  each  5ml.  (The 
strength  of  Relifex  suspension 
listed  in  the  C&D  Price  List  for 
May  is  incorrectly  shown  as 
500mg/ml  because  of  information 
supplied  to  us  by  Bencard). 

The  suspension  (300ml  £2 1.84 
trade)  can  be  used  in 
osteoarthritis  and  rheumatoid 
arthritis  and  the  dose  is  10ml  at 
bedtime.  For  severe  or  persistent 
symptoms,  or  during  acute 
exacerbations,  5-10  ml  can  be 
taken  in  the  morning. 

Side  effects  and  contra- 
indications are  as  for  Relifex 
tablets.  The  licence  number  of  this 
POM  is  38/0352.  Bencard  Ltd. 
Tel:  0707325111. 


Tariff  two 

The  Pharmaceutical  Services 
Negotiating  Committee  says  that 
from  May  1  Scherisorb  gel  and 
Ortho  Gyne-T380S  will  be  added 
to  the  Drug  Tariff. 

Scherisorb  gel  will  appear 
under  part  IXA  under  the  heading 
"Hydrogel  dressing-starch  co- 
polvmer-sterile"  (15g  £1.40). 

The  Ortho  Gyne-T380S 
(£9.40,  both  prices  trade)  will  be 
listed  as  Type  4B  and  the  existing 
Type  4  Ortho  Gyne-T  will  be 
reclassified  as  Type  4A. 


Tarivid  joins  the  4-quinolone 
antibacterial  group 


Next  Monday  (April  30)  Hoechst 
and  Roussel  are  launching  a  new 
once  daily  broad-spectrum 
antibacterial  agent,  Tarivid.  The 
active  ingredient  ofloxacin,  a 
member  of  the  4-quinolone  group, 
is  indicated  for  lower  respiratory 
tract,  urinary  tract  and  sexually 
transmitted  infections. 

The  product  is  being  launched 
to  hospitals  only,  but  will  be  made 
available  in  general  practice  later 
in  the  year.  Prior  to  this, 
prescriptions  received  for  patients 
referred  to  GPs  from  hospital  can 
be  filled  with  supplies  from 
wholesalers  in  the  normal  way. 

Although  both  companies  will 
be  promoting  the  product,  all 
commercial  and  distribution 
inquiries  relating  to  Tarivid  will  be 
dealt  with  by  Hoechst  only,  who 
are  the  manufacturers  and 
product  licence  holders. 

Hoechst  say  that  crystalluria 
has  not  been  reported  and 
interactions  with  theophylline 
metabolism  and  caffeine  are 
unlikely  because  of  the  lack  of 
metabolism  of  ofloxacin. 
Manufacturers  Hoechst  UK 
Ltd,  Pharmaceutical  Division, 
Hoechst  House,  Salisbury  Road, 
Hounslow,  Middlesex  TW4  6JH 
Description  Yellowish- white 
oblong,  biconvex  tablets  with  a 
score  mark  on  one  side,  each 
containing  ofloxacin  200mg 
Uses  Upper  and  lower  urinary 
tract  infections,  lower  respiratory 
tract  infections,  uncomplicated 
urethral  and  cervical  gonorrhoea, 
non-gonococcal  urethritis  and 
cervicitis  (see  Data  Sheet  for 
sensitivities) 

Dose  Determined  by  the  type  and 
severity  of  the  infection.  The 
range  for  adults  only  is 
200mg-800mg  daily,  with  up  to 
400mg  as  a  single  dose  (see  Data 
Sheet).  No  adjustment  is  required 
in  the  elderly,  and  in  patients  with 
impaired  renal  function  dosage 
should  be  reduced  following  a 
normal  initial  dose.  Duration  of 
treatment  depends  on  the 
severity  of  infection  and  the 
response,  and  is  usually  five  to  ten 
days,  except  in  uncomplicated 
gonorrhoea  where  a  single  dose  is 
recommended.  Treatment  should 


not  exceed  two  months  duration 
Side-effects  Hypersensitivity 
reactions,  immediate  or  delayed 
usually  involving  the  skin,  but 
occasionally  with  other  signs  of 
anaphylaxis,  shock,  dyspnoea, 
and  treatment  should  be  stopped 
immediately.  There  have  been 
occasional  disturbances  of  the 
central  nervous  system  including 
sleep  disorders,  headaches, 
dizziness,  nightmares,  visual, 
taste  and  smell  disturbances, 
restlessness,  agitation,  anxiety, 
confusion,  hallucinations  and 
psychotic  reactions,  rare  reports 
of  pain  in  joints  and  muscles,  bone 
marrow  depression,  transient 
increases  in  liver  enzymes  and/or 
bilirubin,  and  disturbances  of 
kidney  function.  Gastrointestinal 
symptoms  may  occur,  and 
pseudomembranous  colitis  has 
been  reported.  Patients  should 
know  how  they  react  to  Tarivid 
before  they  drive  or  operate 
machinery  because  of  possibility 
of  dizziness  or  visual  disturbances 
Contra-indications, 
warnings,  etc  Not  to  be  used  in 
patients  with  known  sensitivity  to 
4-quinolone  antibacterials;  in 
epileptics  or  those  with  a  history 
of  epilepsy  or  a  lowered  seizure 
threshold;  children  or  growing 
adolescents;  pregnant  or  breast- 
feeding women.  Patients  should 
not  expose  themselves 
unnecessarily  to  strong  sunlight 
and  should  avoid  UV  rays.  Use 
with  caution  in  psychotic  patients 
or  those  with  a  history  of 
psychiatric  disease.  Co- 
administration of 
magnesium/aluminium  antacids  or 
iron  preparations  can  reduce 
absorption 

Supply  restrictions  POM 
Packs  Blister  packs  of  200mg 
tablets  in  10s  £7.38,  20s  £14.75, 
and  100s  £73.50,  all  prices  trade 
Product  licence  0086/0139 
Issued  April  1990 


Corwin 
revision 

Stuart  Pharmaceuticals  say  that 
their  beta  agonist  Corwin  is  now 
indicated  only  for  chronic  mild 
heart  failure  and  should  not  be 
used  in  moderate  heart  failure,  j 

Corwin  contains  the  selective 
beta-l-agonist  xamoterol  and. 6 
treatment  should  be  initiated  j 
under  hospital  supervision  after 
patients  have  completed  an 
exercise  stress  test  to  exclude! 
moderate  or  severe  heart  failure. ! 

Stuart  say  that  the  drug  is 
contra-indicated  in  moderate  to 
severe  heart  failure  because  some? 
patients  have  shown 
deterioration.  If  patients  with] 
moderate  heart  failure  shows 
worsening  symptoms  such  as 
shortness  of  breath  or  fatigue  and 
diminishing  effort  tolerance,  then| 
the  drug  should  be  withdrawn.! 
Stuart  Pharmaceuticals  Ltd.X 
Tel:0625  535999. 


BRIEFS 


Uvistat  factor  15  sun  cream  and! 
factor  20  sun  block  are  now  on  J 
FP10  prescription  as  borderline 
substances  when  used  "for  the 
protection  of  skin  from  UV 
radiation  in  photodermatoses 
including  those  resulting  froml 
radiotherapy".  Windson 
Pharmaceuticals  Ltd.  Tel:  0344\ 
484448. 

Thames  Laboratories  say  that 
following  the  transfer  of  product 
rights  from  an  Australian  partner, 
Psorin  ointment  (50g  and  lOOg)  is 
now  readily  available  again  in  the! 
UK.  Thames  Laboratories  Ltd.\ 
Tel:  0978661351. 

Ashboume  Pharmaceuticals  have  added  I 
Dysman-500  to  their  range.  The) 
yellow,  biconvex  tablets  contain 
mefenamic  acid  500mg  (100| 
£11.66  trade)  and  are  marked] 
"Mef  500".   Classified  as  a 
prescription  only  medicine  the 
product  licence  number  is| 
6832/6048.  Ashbourne] 
Pharmaceuticals  Ltd.  Tel:  06041 
882190. 

Kerfoot  have  added  lactulose 
solution  BP  to  their  generics) 
range   (500ml  £3.85  trade).; 
Kerfoot  Pharmaceuticals.  Tel: 
061-3304531. 
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Professionally 
recommended  for  the  fast 
relief  of  hay  fever 


J^H  1  1  NUI  I  L<PHMh  I  Ikil J 


The  majority  of  patients  obtain  relief  within  an  hour 

#  Avoids  drowsiness  and  effects  on  performance 

9  Patients  can  choose  between  twice-daily  Triludan 
or  the  one-a-day  dosage  of  Triludan  Forte 


TRILUDAN 


fx 


ONE-A-DAY 


terfenadine 


FORTE 

terfenadine  120mg 


The  market-leading  pharmacy  antihistamine  offers 
efficacy,  speed  of  action  and  a  good  safety  record. 


TRILUDAN/TRILUDAN  FORTE 
ABRIDGED  PRESCRIBING  INFORMATION 
Presentations:  Triludan  Tablets.  White,  round,  flat  faced,  bevel 
edged  tablets  with  'M'  in  2  concentric  circles  on  one  side  and 
a  scored  bisect  line  and  '084'  on  the  other  Each  tablet  contains 
60mg  terfenadine.  Triludan  Forte  Tablets.  White,  convex, 
capsule-shaped  tablets  with  'T  on  one  side.  Each  tablet 
contains  120mg  terfenadine.  Uses:  Terfenadine  is  an 
antihistamine  indicated  for  the  symptomatic  relief  of  hay  fever, 
allergic  rhinitis  and  allergic  skin  conditions  Dosage  and 
Administration:  Adults  and  Children  over  12  years:  60mg  twice 
daily  or  120mg  once  daily  in  the  morning.  Children  6-12  years: 
30mg  twice  daily  Contra-indications,  warnings  etc.:  Contra- 
indications: Known  hypersensitivity  to  the  drug  Precautions: 
Consider  risk/benefit  ratio  in  pregnancy  and  lactation  Side- 
effects:  Headache,  dizziness,  abdominal  pain  and  gastro- 


intestinal upset  and  skin  rashes  have  been  reported  Reports 
of  drowsiness  are  rare.  This  means  that  allergy  sufferers 
usually  may  drive  or  perform  tasks  requiring  concentration 
However,  in  order  to  identity  sensitive  people  who  have 
unusual  reaction  to  drugs,  it  is  advisable  to  check  the 
individual  response  before  driving  or  performing  compli- 
cated tasks  Overdosage:  Several  cases  have  been  reported  and 
generally  signs  and  symptoms  were  absent  or  mild.  However 
a  severe  ventricular  arrhythmia  has  been  reported  and 
therefore  cardiac  monitoring  for  at  least  24  hours  is 
recommended  with  standard  measures  to  remove  any 
unabsorbed  drug  Pharmaceutical  Precautions:  None.  Legal 
Category:  P  Package  Quantities:  Triludan  Tablets.  Packs  of  10 
tablets.  Triludan  Forte  Tablets.  Packs  of  7  tablets  Further 
Information:  In  actual  driving  tests,  terfenadine  does  not 
impair  performance,  nor  is  there  a  change  in  mood  Product 


Licence  Numbers:  Triludan  Tablets:  4425/0024,  Triludan  Forte 
Tablets:  4425/0091.  Retail  Price:  Triludan  Tablets:  pack  of  10 
£239,  Triludan  Forte  Tablets:  packof  7£3.29.  Dateoflast  review: 
lanuary  1990.  Further  information  including  full  Product  Data 
Sheet  is  available  from  Medical  Information  Department. 
Merrell  Dow  Pharmaceuticals  Ltd.,  Lakeside  House,  Stockley 
Park,  LUbridge,  Middlesex  UB11  1BE  Trademarks:  Triludan, 
Merrell,  Dow 


TR 1/2/90/7 


v,  .Merrell 
Medicines 

Confidence  in  pharmacy  r  h 


COUNTERPOINTS 


Gillette 
launch  £9m 
push  for 
Sensor 

Gillette  have  announced  the  start 
of  their  £9m  advertising  campaign 
to  support  the  launch  of  the 
Sensor  shaving  system. 

The  campaign  will  appear  on 
television  only,  throughout  the 
network,  and  falls  into  two 
phases.  In  the  first  week  of  the 
campaign  (April  23-30)  30  second 
teaser  commercials  will  be  shown. 

There  will  then  be  a  week's 
break,  followed  by  the  launch 
advertisements  (60  and  30 
second)  running  in  bursts  from 
May  6  until  November).  The 
commercials  will  build  on  the 
theme  created  by  Contour  Plus  — 
"the  best  a  man  can  get". 

The  target  audience  for 
Sensor  is  men  of  all  ages, 
particularly  those  between  16  and 
45  years.  There  is  also  a 
secondary  audience  of  women 
aged  20-45  years,  who  buy  razors 
for  their  partners.  Gillette  UK  Ltd. 
Tel:  01-560  1234. 

Discretest 
price  reduced 

Chefaro  are  reducing  the  retail 
price  of  Discretest  from  £27.50  to 
£15.95  for  seven  tests. 

This  makes  Discretest  the 
most  price  competitive  major 
brand,  it  is  claimed.  The  trade 
price  is  being  reduced  from 
£16.74  to  £9.71.  The  effects  of 
the  trade  price  reduction  will  be 
handled  by  Chefaro's 
representatives.  Chefaro 
Proprietaries  Ltd.  Tel:  0223 
420956. 

Quinoderm  are  reducing  the  trade 
prices  of  Hydromol  emollient 
(retail  prices  in  brackets)  150ml 
from  £1.62  to  £1.54  (£2.66),  and 
350ml  from  £3.12  to  £2.89 
(£4.99).  Quinoderm  Ltd.  Tel: 
061-624  9307. 


Sanatogen  powder 
gets  original  look 


Fisons  have  repackaged  and 
relaunched  their  Sanatogen 
original  powder  —  previously 
called  nerve  tonic  powder  —  this 
month. 

The  new  packaging  is  in  the 
original  Sanatogen  style  of  red, 
yellow  and  black,  and  has  been 
designed  not  only  to  appeal  to  the 
existing  loyal  users  but  also  to 
expand  the  market  with  a  clearer 
statement  of  purpose  on  the 
packaging  says  the  company. 

Sanatogen  original  powder  is 
available  in  three  sizes  retailing  at 
£2.26  for  125g,  £3.99  for  250g  and 


£6.82  for  500g. 

The  company  is  also  running  a 
special  on-pack  promotion  for  free 
television  licence  stamps  on  all 
three  sizes  of  Sanatogen  original 
powder. 

By  cutting  out  the  bar  codes  at 
the  bottom  of  the  boxes  —  two 
from  the  125g,  or  one  from  the 
250g  or  the  500g  packs  —  and 
sending  them  Freepost  with  the 
completed  leaflet  attached  to  each 
promotional  pack,  consumers  will 
receive  a  television  licence  stamp 
worth  50p.  Fisons  Consumer 
Health.  Tel:  0509  611001. 


Wisdom's 
promotional 
Quest 

Wisdom  are  running  a  flash  pack 
promotion  offering  Wisdom  Quest 
and  Angled  Quest  brushes  for 
£0.99  (rsp£1.15). 

The  Angled  Quest  brushes 
have  been  specially  packaged  in  a 
six  dozen  display  pack,  containing 
three  dozen  each  of  the  long  head 
and  regular  head  brushes.  The 
Quest  brush,  long  head  or  regular 
head,  which  has  a  straight  handle, 
is  displayed  in  cartons  of  one 
dozen.  Both  varieties  are  flashed 
with  the  offer.  Addis  Ltd.  Tel: 
0992584221. 


Mates  break 
9pm  barrier 
on  TV 

Mates  Healthcare  claim  to  be  thei 
first  company  to  make  use  oil 
relaxed  ruling  on  the  television 
advertising  of  contraceptives. 

From  April  30  a  new! 
commercial  for  Mates  condoms 
will  be  running  before  9pm.  Also  d 
new  Press  advert  for  Mates  wil 
shortly  be  appearing  in  five  tofl 
women's  titles.  The  new 
advertising  is  aimed  particularly  al 
those  in  established  relationships 
—  the  most  regular  users  o| 
condoms  —  and  emphasises! 
Mates'  extensive  quality  tests.  | 

Tne  new  television! 
commercial  —  which  will  be  ] 
showing  initially  in  Central  and  : 
Yorkshire  regions  —  is  set  amid 
the  hubbub  of  cocktail  party 
conversation.  As  in  the  adverts 
which  launched  the  brand  nearhj 
three  years  ago,  Mates  use  the,' 
sub-title  device  to  contrast  thtj 
characters'  thoughts  and  actions; 

The  new  Press; 
advertisement,  featuring  J 
married  couple  in  a  tight  clincll 
over  the  kitchen  sink  with  th(| 
caption  "There's  only  one  thinji 
about  our  love  life  that's 
predictable",  will  appear  in  th< 
May  issues  of  five  top  women'f 
titles  —  Elle,  Marie  Claire] 
Cosmopolitan,  She  and  Options* 
Distributors  Countercall  Ltd.  Tell 
021-3560478. 

Anadin  Extra 
TV  boost 

Anadin  Extra  tablets  are  set  t( 
receive  a  boost  this  Summer  witl 
a  national  television  campaigij 
running  from  May  1  for  six  weeks 
The  total  spend  is  in  excess  o 
£680,000,  say  Whitehall. 

The  advertisements  use  ;| 
bright  light  bulb  to  demonstrate! 
the  intense  pain  that  headaches 
can  cause  and  that  Anadin  Extr; 
can  bring  relief  from  the  misery 
say  Whitehall  Laboratories.  Tell 
0271  45935. 
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MYCOTA  WILL  BE  SUPPORTED  BY  £VA  MILLION  THIS  YEAR.  AND  FOR  STARTERS  WE  ARE 
RUNNING  AN  EYE  CATCHING,  NATIONAL  POSTER  CAMPAIGN  .  SO ,  BE  QUICK  |g|j||, 
ON  YOUR  FEET  AND  STOCK  UP  WITH  THE  BRAND  THAT  WORKS  FAST  ON  THEIRS.  80? 


Mycota  goes 
on  to  posters 

Crookes  are  supporting  Mycota 
with  over  £250,000  this  year, 
starting  with  a  national  poster 
campaign  during  June . 

The  two  "eyecatching" 
posters  feature  the  catchlines: 
' '  Put  a  stop  to  athletes  foot " ,  or 
"Give  athletes  foot  the 
treatment" ,  and  will  be  placed  on 
2,500  Adshell  sites.  Crookes 
Healthcare  Ltd.  Tel:  0602507431. 

Flax  seed  has 
fig  extract 

The  Haldane  Foods  Group  have 
launched  golden  flax  seed,  which 
they  say  is  the  first  flax  seed  in  the 
UK  to  include  fig  extract. 

Golden  flax  seed  (£1.89,  cases 
of  10,  £14.18  trade)  comes  in 
colourful  500g  packs  with  ancient 
Egyptian  mural-type  graphics. 
The  seed  is  sealed  in  an  airtight 
bag  to  retain  its  freshness.  It  has 
a  shelf  life  of  12  months. 

Haldane  are  supporting  the 
launch  with  window  posters, 
leaflets  and  consumer  advertising 
which  will  break  in  early  Summer. 
Haldane  Foods  Group.  Tel: 
050981  6611. 


New  look  for  All  Clear 
from  May 


All  Clear  shampoo  is  undergoing  a 
packaging  change,  and  the  new 
designs  will  be  available  from  the 
beginning  of  May. 

New  packs  will  be  "more  bold 
and  eye-catching",  although  the 
basic  design  will  stay  the  same. 
The  bottle  shape  will  remain 
outlined  in  white,  but  the  rest  of 
the  pack  will  appear  in  the  variant 
colour:  vivid  blue  for  normal, 
green  for  frequent  use,  and  purple 
for  greasy. 

Other  alterations  include  a  red 
stripe  flash  across  the  top  of  the 


bottle,  announcing  "Clears 
dandruff";  the  logo  "All  Clear 
shampoo"  will  now  appear  in 
black,  and  variant  descriptors  will 
be  larger  in  size. 

No  alterations  are  being  made 
to  the  actual  size  or  shape  of  the 
bottle.  Elida  Gibbs  Ltd.  Tel: 
01-4861200. 

The  Cachet  fragrance  is  part  of  the 
Rimmel  portfolio  and  not  as  stated 
in  Counterpoints  (April  14,  p610). 
Rimmel  International  Ltd.  Tel: 
01-6371621. 


Wellcome  look 
to  holiday 
market 

Wellcome  Consumer  Healthcare 
are  to  support  their  travel 
sickness  remedy  Marzine  RF  with 
advertisements  and  a  range  of 
point-of-sale  material. 

A  full-page  advertisement  for 
Marzine  RF  appears  in  the 
Thomson  Travel  Holiday  Guide 
Magazine  and  will  reach  an 
estimated  audience  of  1.6m 
holiday  makers,  say  Wellcome. 

A  new  counter  display  tower 
holding  12  packs,  a  showcard  and 
bonus  terms  are  on  offer  from 
representatives. 

Pharmacy  assistants  can  also 
take  part  in  the  Marzine  RF 
holiday  wordsearch  competition. 
Details  and  entry  forms  are  also 
available  from  representatives. 
Wellcome  Consumer  Healthcare 
Division.  Tel:  0270  583151. 


Beecham  Healthcare  are  supporting 
Diocalm  this  Summer  with  a 
£500,000  national  television 
campaign.  It  will  run  during  June 
and  july.  At  the  same  time,  a  new 
point  of  sale  tower  unit  will  be 
available  to  retailers.  This  adds  up 
to  the  "biggest  ever"  marketing 
drive  for  Diocalm,  say  Beecham 


ING 


■ 


For  fill!  details  contact  yc  >ur  local  wholesaler. 

Laughton  &  Sons 
Warstock  Road,  Birmingham  B14  4RT. 


|||L 
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Wouldn't  you? 


GREEN  CONSUMER 

Imagine  you're  a  customer. 
You  suffer  from  hayfever.  You're 
concerned  about  keeping  yourself, 
and  the  environment,  healthy. 
You  want  a  homoeopathic 
product. 

TV  COVERAGE 

You've  noticed  all  the  press  and 
TV  coverage  on  the  homoeopathic 
brand  leader  Nelson's. 


NEW  ADVERTISING 

You've  been  impressed  by  the 
continual  presence  of  their 
powerful  new  advertising. 

NEW  PRODUCTS 

You  see  their  wide  range  of  latest 
products  and  their  newly 
packaged  Hayfever  Tablets. 

What  would  you  choose? 


45%  Margin 


FOR  FURTHER  INFORMATION 
CALL  01-946  8527  OR 
SPEAK  TO  YOUR  NELSON'S 
REPRESENTATIVE. 


nelsons 

HOMOEOPATHY 


COUNTERPOINTS 


r  - 14  ggg 


Look  into  spectacles 
with  Opti-shop 


Muscle  into 
the  Press 

July  marks  the  start  of  a  new 
marketing  initiative  for  Casilan  90. 

An  advertising  campaign  will 
break  in  the  major  UK  body 
building  magazines,  Body 
Building  Monthly,  and  Body 
Power. 

Meanwhile  Owen  Neil,  the 
Casilan  90  sponsored  body 
builder,  will  make  a  series  of 
personal  appearances  endorsing 
the  product.  Crookes  Healthcare 
Ltd.  Tel:  0602  507431  . 

Pure  Omega 
fish  oil 

Brithealth  have  launched  Pure 
Omega  fish  oil  capsules  in  packs  of 
50  (£7.50  trade,  rsp  £12.99). 

The  hard  gelatine  capsules 
contain  no  colorants  or  other 
additives  and  are  enteric  coated  to 
help  reduce  the  flatulence  and 
belching  which  can  result  from  the 
consumption  of  fish  oil.  Pure 
Omega  500mg  capsules  contain  a 
60  per  cent  concentration  of  free 
fatty  acids,  say  Brithealth  Ltd.  tel: 
0763244785. 


Agfa  deal 

Countercall  are  distributing 
special  dispenser  packs  of  Agfa 
XRG  35mm  colour  print  films. 
The  dispensers  contain  10  XRG 
100  135-24  +  3  Maxis,  five  XRG 
100  135-36,  and  five  each  of  XRG 
200  135-24  and  XRG  400  135-24. 

Also  included  in  the  packs  are 
five  XRG  135-12  +  3,  free  of 
charge.  This  makes  30  films  in  all; 
however  at  a  trade  price  of  £44 .85 
and  a  rsp  of  £92.70,  the 
pharmacist  pays  for  only  25  films. 
Countercall.  Tel:  021-356  0478.  I 


Retail  pharmacies  in  England  and 
Wales  are  being  offered  the 
chance  to  expand  into  the 
prescription  spectacle  area  with  a 
"unique  concept  offering  the 
latest  in  optical  technology"  that 
has  been  operating  in  Scotland 
since  January. 

Opti-shop  offers  frames  and 
lenses  made  up  to  opthalmic 
prescription  at  discounted  prices, 
say  the  operators  of  the  scheme. 
Units  will  only  be  available  to  retail 
pharmacies  and  the  company 
guarantees  placement  in  an 
exclusive  area. 

Customers  are  offered  a  free 
visual  assessment  on  the  Nikon 
autorefractor  included  in  the 
package  and  a  printout  indicates 
whether  spectacles  are  needed. 
The  customer  is  then  asked  to 
look  at  frames  (from  £8.99)  and 
leave  a  deposit.  They  then  go  to 
an  optician  for  a  test  and 
prescription  which  they  bring  back 
to  the  pharmacy.  Some  customers 
may  already  have  a  prescription 
with  them. 


Retailers  fax  the  prescription 
(a  facsimile  machine  is  also 
provided  in  the  launch  package)  to 
Opti-shop  who  say  they  turn  the 
order  around  in  24-48  hours 
depending  on  the  complexity  of 
lens.  In  some  cases  the  finished 
spectacles  can  take  up  to  a  week. 

Opti-shop  say  that  they  offer 
high  fashion  spectacles  at  50  per 
cent  of  normal  retail  prices. 

The  package  offered  to 
retailers  on  a  rental  basis  (price  on 
application)  includes  a  booth 
measuring  2m  by  lm;  a  display  of 
around  200  frames  and  assorted 
tints  and  coatings;  hydraulic  table; 
two  chairs;  lens  testing  device; 
frame  adjustment  instruments  and 
a  business  stationery  pack. 

In  addition  a  comprehensive 
training  programme  for 
pharmacists  and  staff  is  carried 
out.  Merchandising  material 
includes  signs  stating  "Free  visual 
assessment"  and  local  and 
national  advertising  campaigns  will 
be  carried  out,  say  Optishop.  Tel: 
041-248  2038. 


Gynovite  Plus 
for  women 

Parkwood  Health  have  launched 
Gynovite  Plus,  a  nutritional 
supplement  containing  28 
minerals  and  vitamins  formulated 
for  menopausal  women. 

The  product  has  been 
formulated  by  Dr  Guy  Abraham,  a 
former  professor  of  obstetrics  at 
the  UCLA  in  California.  The 
formulation  is  also  recommended 
by  the  Women's  Nutritional 
Advisory  Service,  claim 
Parkwood. 

Gynovite  Plus  comes  in  blister 
packs  of  60  tablets  (rsp  £9.95), 
giving  a  month's  supply  (outer  of 
three  £17.31  trade).  Parkwood 
Health.  Tel:  0892  39595. 


Heinz  launch 
new  yogurts 

Two  new  yogurt  varieties  have! 
been  added  to  the  Heinz  baby  food 
range:  five  fruit  and  sunshine  fruit 
yogurt . 

There  are  now  eight  varieties 
in  the  range.  All  are  free  from 
added  sugar,  salt,  artificial 
preservatives,  colours,  flavours 
and  are  gluten-free. 

The  new  varieties  are  suitable 
for  babies  aged  3-15  months  and 
are  colour  coded  and  available  in 
green  label  jars.  H.J.  Heinz  Co 
Ltd.  Tel:  01-573  7757. 


J  A  lightly  fragranced  formula 

with  the  strength  of  coal  tar. 
/  Docs  not  stain  the  skin, 
clothes  or  bath, 
v  Leaves  the  hair  shiny  and 

OSYL 

poo 

easy  to  manage. 

\ 

|    The  effective  scalp  treatment  in  a  cosmetic  shampoo.  \ 

HEALTHCARE  AFRO  COSMETIC 
WHOLESALERS 

Main  Importers,  Exporters,  Distributors  and  Wholesalers  of 
AFRO  COSMETIC  AND  HAIR  PREPARATIONS 

LUSTER'S 
ALLWAYS 
STASOFFRO 
DARK  &  LOVELY 
LEISURE  CURL 
SOFT N FREE 
CARE  FREE  CURL 
.ULTRA  SHEEN 

OFFERING  YOU  THE  BEST  PROLINE 
PRICE  RANGE  &  SERVICE  DAX 

CONTACT  US  NOW!  -  FOR  PRICE  LIST 

HEALTHCARE  HOUSE,  110  Mitcham  Road,  London  SW17, 

Tel:  01-767  0436/0808 


714 


CHEMIST  &  DRUGGIST  28  APRIL  1990 


better! 


Clinical  studies' 1  show  that  Liquid  GAVISCON*  provides 
significantly  greater  relief  of  reflux- symptoms  than 

conventional  or  dimethicone— containing 
antacids.  So  it's  not  surprising  that  Liquid 
GAVISCON  is  the  No  1.  pharmacy- 
recommended  brand  for  the  relief  of 
^        indigestion  and  heartburn.1  When  you 
recommend  Liquid  GAVISCON,  you 
recommend  a  highly  effective 
treatment.  And  that  means 
many  satisfied  customers 
—  and  satisfying  profits,  too! 


The  No  1.  Pharmacy-Recommended  Brand. 


£\  Liquid 

Gaviscon  S 

Sodium  Alginate  BPC,  Sodium  Bicarbonate  Ph. Eur.,  Calcium  Carbonate  Ph. Eur. 

faster,  more  effective,  longer-lasting 
relief  than  antacids12 


COUNTER  PRESCRIBING  INFORMATION  LIQUID  GAVISCON"  Sodium  Alginate  BPC,  SodiuiT 
Bicarbonate  Ph  Eur  ,  Calcium  Carbonate  Ph  Eur  Indications:  For  the  relief  of  heartburn  and 
indigestion  due  to  gastric  reflux  Active  Ingredients:  Sodium  Alginate  BPC.  Sodium 
Bicarbonate  Ph  Eur.  Calcium  Carbonate  Ph  Eur  Dosage  Instructions:  Adults  and  children 
over  12:  10  20ml  after  meals  and  at  bedtime  Children  under  12  5-10ml  after  meais  and  at 
bedtime  Contra- indications:  There  are  no  specific  contra  indicatioas  Further  Information 


Liquid  Gaviscon  contains  6  2mmol  sodium  per  10ml  liquid  Gaviscon  is  sugar-free  Retail  Price: 
(September  1989)  200ml  £199  Product  Licence  No:  44/0058.  References:  1  Data  on  file. 
Reckitt  &  Colman  Pharmaceutical  Division  (Final  Trial  Report,  November  1984)  2  Chevrel.B., 
J  Int  Med  Res..  1980.  8,  ?00.  3.  Counterpoint,  Taylor  Nelson.  Further  information  is  available 
on  request  Reckitt  &  Colman  Pharmaceutical  Division,  Hull,  HU8  7DS  %  GAVISCON  is  a 
registered  trade  mark.  Stomach  deiice  is  a  trade  mark. 


y  filled 

TEMAZEPAM 
CAPSULES 


THE  SAME 
BUT  DIFFERENT 

Gel-filled  to  reduce  the  risk  of 
intravenous  drug  abuse 

Bio-equivalent  to  the  liquid- 
filled  temazepam  capsules 
which  they  replace 

In  lOmg  and  20mg  strengths 

gel-filled  capsules  are 
marked  'W10'  and  'W20'  to 
distinguish  them  from  liquid- 
filled  capsules.  Packs  are 
clearly  labelled  'gel-filled 
capsules' 

DISPENSE  WYETH 
TEMAZEPAM 

Now  available  as  abuse  resistant  tablets  or 
gel-filled  capsules 

TEMAZEPAM  GEL-FILLED  CAPSULES 

Prescribing  Information 

Presentation:  Temazepam  lOmg  and  20mg  in  gel-filled  opaque,  vellow  soft 
gelatin  capsules.  Indications:  Short  term  treatment  of  insomnia  (up  to  four  weeks) 
Dosage:  Adulfs  I0-30mg,  half  an  hour  before  retiring.  Inallcases  the  lowest  effective 
dose  should  be  used  and  treatment  should  be  intermittent  if  possible  The  dose  moy 
be  increased  to  40  or  60mg,  in  patients  who  do  not  respond  to  the  lower  dose  becouse 
of  severe  or  persistent  insomnia.  Treatment  should  be  withdrown  gradually  Elderly; 
Clderly  patients  or  those  suffering  from  cerebral  vascular  changes  such  as 
arteriosclerosis  are  likely  to  respond  lo  smaller  doses,  possibly  half  the  normal  adult 
dose  Children:  Not  recommended  Contraindications:  Sensitivity  to 
benzodiazepines,  acute  pulmonary  insufficiency.  Not  to  be  used  during  pregnancy 
and  lactation  unless  clinically  [ustifiable  Precautions:  Concomitant  administration 
with  olcohol  or  CN$  depressantsmay  accentuate  effects.  Prolonged  or  excessive  use 
may  lead  todependenceand  withdrawal  symptoms  on  cessation  of  therapy.  Patients 
should  becautioned against  drr/mgor  operating  machinery  untilitisestablished  that 
they  do  not  become  drowsy  or  dizzy.  Rorely  amnesia,  porodoxicol  aggressive 
reactions,  depression  and  suicidal  tendencies  have  been  reported.  Psychological 
odiustmenl  to  loss  or  bereovement  moy  be  inhibited.  Side-effects:  Drowsiness  or 
dizziness  on  waking  is  rare  Morning  headaches,  transient  rashesand  qasfro-inteslinol 
disturbonceshoveoccasionally  been  reported  Legal  Category:  POM,  CD  |$CH 
4,  Packs  end  basic  NHS  cost:  10mg<  500  -  £12.06. 20mg/250  ■  £10.52. 
Product  License  Numbers:  lOmg 


PL0011/0106,  20mg  PL0O11/0I07 
Further  mformotion  is  ovoiloble  on 
request  Wyelh  Laboratories,  Toplow, 
Moidenheod,  Berks.  SL60PH. 
*  irademork 


WYETH 


GENERICS 


Elastoplast 
helps  fair 
play 

Smith  &  Nephew  have  joined 
Elastoplast  with  the  Royal  Society 
for  the  Prevention  of  Accidents  to 
produce  the  Play  Wise  Code,  a 
six-point  guide  developed  to  help 
reduce  the  number  of  playground 
accidents. 

The  Play  Wise  code  is 
illustrated  in  a  leaflet  and  on 
activity  sheets.  They  will  be 
offered  free  to  consumers  via  an 
Elastoplast  on-pack  promotion 
beginning  this  Spring. 

Consumers  will  be  invited  to 
submit  two  special  Elastoplast 
packs  and  in  return  they  will 
receive  a  Play  Wise  leaflet,  the 
activity  set  and  pack  of  Crayola 
wax  crayons. 

Smith  &  Nephew  will  be 
helping  to  distribute  Play  Wise 
leaflets  by  providing  leaflet  stands 
and  running  an  additional  mail-in 
offer  for  the  Play  Wise  story  book. 
The  leaflets  will  also  be  distributed 
via  RoSPA  outlets  in  schools  and 
local  authorities.  Smith  &  Nephew 
Consumer  Products.  Tel:  021-327 
4750. 

LRC  coupon 
drop  for 
Eucryl 

One  million  households  in  areas 
with  a  high  number  of  smokers  will 
be  receiving  a  money-off  coupon 
to  put  towards  any  product  in  the 
re-vamped  Eucryl  smokers' 
toothcare  range,  say  LRC. 

The  coupon  drop  will  begin 
this  week  and  will  offer  consumers 
lOp  off  their  next  purchase  of 
newly  launched  smokers' 
toothpaste  or  smokers' 
toothpowder,  available  in  two 
variants  —  original  or  freshmint 
flavours. 

The  drop  has  been  specially 
weighted  through  in-depth  market 
analysis  to  reach  the  highest 
possible  percentage  of  the  UK's 
15  million  hard-core  smokers,  say 
LRC.  Consumers  have  until  July 
23,  1990  to  redeem  their  coupons 
in-store. 

The  Eucrvl  brand  will  be 
further  supported  by  a  £250,000 
national  Press  campaign 
scheduled  to  run  in  the  popular 
daily  and  Sunday  Press  in  May  and 
June.  Other  promotional  support 
will  include  in-store  offers  as  well 
as  competitions  with  major  prizes. 
LRC  Products  Ltd.  Tel:  01-527 
2377. 


COUNTERPOINTS 


Nouvelle  gets  a 
greener  new  look 


Nouvelle  toilet  tissues,  introduced 
a  year  ago  (C&D.  April  8,  p562)as 
the  "first  top  quality  brand  made 
from  100  per  cent  recycled 
paper' ' ,  is  to  be  relaunched  at  the 
end  of  the  month. 

The  first  change  is  to  the 
packaging.  This  is  now  made  from 
a  new  material  containing  50  per 
cent  recycled  waste.  The 
manufacturers,  Fort  Sterling,  say 
that  together  with  their  packaging 
suppliers,  they  developed  this  as 
the  first  "green"  film  —  the  best 
that  can  be  done  at  present,  they 
say.  This  reinforces  Nouvelle 's 
position  as  an  environmentally- 
friendly  brand,  say  Fort  Sterling. 

The  product,  too,  has  come  in 
for  changes,  with  three  new  soft 
shades  —  peach,  pink  and  green 
—  and  natural  white.  Fort  Sterling 
say  this  reflects  the  colour 
preferences  of  91  per  cent  of  the 
toilet  tissue  market,  including  the 
increasing  predominance  of  white, 
which  has  a  40  per  cent  share. 

The  new  shades  reflect  in  the 


pack  design,  which  introduces 
pastel  shading  and  a  country  view 
while  retaining  the  burgund} 
Nouvelle  logo  and  lozenge  desigr 
of  the  original  packs.  The  new 
look  also  applies  to  NouvelL 
kitchen  towels. 

Fort  Sterling  will  be 
supporting  the  new  packs  with  i 
promotional  package,  including ; 
lOp-off  coupon  drop  to  one  millior 
homes  nationally,  and  sponsorshi 
of  The  Green  Magazine  A 
Directory  for  "green"  shoppers 
which  incorporates  money-ofj 
coupons.  And  in  the  Midland 
only,  a  television  commercial 
which  shows  how  NouvelL 
"helps  saves  trees",  will  rui 
during  May  and  June. 

New  packs  of  Nouvelle  will  b< 
available  to  the  trade  with  no  price 
changes,  says  the  company 
"They  represent  an  attractive 
trade  margin,  and  are  right  for 
health-orientated  outlet,"  safl 
Fort  Sterling  Ltd.  Tel:  020- 
68611. 


Free  petrol  with  Andrex 
in  independent  promotion 


This  Spring  sees  a  promotion  on 
Andrex  created  for  the 
independent  retailer  by  Scott. 

For  nine  weeks  from  the 
beginning  of  May,  retailers  can 
apply  for  a  £5  BP  unleaded  petrol 
voucher  with  every  five  cases  of 
Andrex  purchased.  For  cars 
unable  to  run  on  unleaded  petrol, 
the  voucher  is  valid  for  leaded 
petrol  and  diesel. 

There  is  no  limit  to  the  number 
of  petrol  vouchers  that  can  be 


applied  for,  provided  proofs 
purchase  in  the  form  of  the  ba 
code  from  the  outer  case  wrap  c 
Andrex  toilet  tissue  an 
submitted.  Included  in  every  fiv 
proofs  of  purchase  must  be  on 
from  either  a  case  of  Andre 
cornflower  blue  or  mint  green. 

Petrol  offer  application  form 
are  distributed  with  wholesalers 
price  list  order  forms  and  are  als 
available  in  cash  and  carrv  stores 
Scott  Ltd.  Tel:  0342  327191. 
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Hc45  is  an  effective  treatment  for  irritated  and  inflamed 
skin  conditions  And  as  you  know.  1%  hydrocortisone 
is  quite  safe,  especially  when  used  under  your  direction 
To  check  that  customers  are  taking  your  advice,  we 
commissioned  a  series  of  comprehensive  studies. 

The  results  are  extremely  positive  You're  giving 
your  customers  good  advice,  and  they  follow  it  Studies 
have  shown  that  the  vast  majority  of  your  customers  use 
hydrocortisone  only  on  their  hands,  wrists,  arms,  legs 
and  body  And.  even  more  important 
they  are  using  it  for  seven  days  or  less 


mm 


hydrocortisone  cream 


Of  all  purchasers.  85%  bought  hydrocortisone 
following  a  medical  professional's  advice  And  an 
overwhelming  majority  of  these  professionals  were  your 
colleagues  Pharmacists  also  advised  their  customers  on 
how  to  use  hydrocortisone  properly,  and  two  thirds  of 
the  customers  remember  the  advice. 

These  studies  have  proved  conclusively  that  Hc45 
(recommended  twice  as  often  as  any  other  brand)  is  as 
safe  as  it  is  effective 

And  they  have  also  proved  that,  thanks  to  you 
and  your  colleagues,  people  use  it  wisely. 


lycroccrtiione  c 


Rel  l  Martin  Hamblin  Research 
The  purchasing  of  OTC 
Hydrocortisone Januarv  \QQ0 


As  gentle  as  it's  effective. 


On-pack 
offers  from 


My 


Warner  Lambert  are  supporting 
their  haircare  brands  this  Spring 
and  Summer  with  a  series  of  on- 
pack  promotions. 

Starting  this  month,  colour 
Story,  Poly  Tint,  Poly  Hi-Lights, 
Poly  foam  perm  and  Poly 


Papilloten  will  be  carrying 
targeted  offers  on  a  national  and 
exclusive  basis. 

A  national  competition  to  win  a 
new  Peugot  205  XL  car,  plus  £50 
petrol  vouchers  for  the  runners 
ifp,  will  be  featured  on  Colour 
Story  packs  and  will  run  through 
to  August.  During  the  same 
period  a  £1 -off-next-purchase 
offer  will  run  exclusively  through 
Boots  stores. 

Poly  Tint  will  be  supported 
with  a  fashion  themed  national 
competition  offering  50  winners 
£100  of  Marks  &  Spencer 
vouchers  each.  Running  through 
to  July,  the  competition  involves 
matching  a  list  of  outfits  to  a  list  of 
occasions  and  completing  a  tie 
breaker. 

Targeted  at  the  younger 
market,  Poly  Papilloten  packs  will 
be  carrying  a  national  promotion 
offering  a  beach  T-shirt  with  proof 
of  purchase.  The  offer  will  run 
through  to  June. 

A  national  competition  offering 
25  portable  CD  players  plus 
record  vouchers  for  the  runners 
up  will  be  running  on  Poly  Hi- 
Lights  packs  through  to  August. 
Entrants  will  be  asked  to  answer 
a  few  simple  music  related 
questions  aimed  at  the  younger 
market  and  complete  a  tie- 
breaker. 

Poly  Foam  Perm  will  be 
supported  through  to  June  by  a 
national  on-pack  offer  for  a  hand 
towel  with  one  proof  of  purchase. 
Warner-Lambert  Healthcare.  Tel: 
0495  762468. 


Braun  go 
natural 

The  new  look  for  1990  hair  is 
natural,  say  Braun,  and  they  have 
produced  a  range  of  professional 
diffusors  to  allow  the  consumers 
to  create  a  soft  natural  look,  in  the 
home.  The  diffusors  distribute  the 
air  over  a  larger  surface,  drying 
and  styling  the  hair  without 
blowing,  they  say. 

The  diffusors  have  12  special 
prongs,  which  disperse  the  air, 
and  a  removable  end  plate.  This 
allows  a  stronger  flow  of  diffused 
air  to  start  the  drying  process, 
says  the  company. 

The  black  diffusers  are 
available  in  three  different  hair 
dryer  combinations.  Braun  (UK) 
Ltd.  Tel:  0932  785611. 


Less  is  more 
say  Arden 

"Less  is  more"  has  become  the 
key  phrase  in  the  90s,  say 
Elizabeth  Arden,  and  with  this  in 
mind,  they  have  come  up  with  a 
flawless  finish  matte  powder  make 
up  (£14.50). 

The  make  up  is  said  to 
"enhance  rather  than 
camouflage"  the  skin,  with  a 


natural  looking  colour.  It  can  be 
applied  with  a  moist  sponge  for 
medium  to  full  coverage,  or  dry 
for  a  soft  powder  finish,  says  the 
company. 

The  foundation  contains 
sunscreening  and  moisturising 
properties  to  help  protect  the 
skin.  It  comes  packaged  in  a  black, 
mirrored  compact  with  a  fine 
textured  blending  sponge.  The 
compact  is  also  aerated  to  keep 
the  sponge  fresh. 

Flawless  finish  matte  powder 
make  up  comes  in  six  shades  and 
will  be  available  from  July. 
Elizabeth  Arden  Ltd.  Tel:  01-784 
4000. 


BRIEFS 


Arrowmed  have  taken  over  the 
distribution  of  Digifoam  and  the 
Crimpers'  Pure  range  of  natural 
haircare  prdoucts.  Arrowmed  Ltd. 
Tel:  0420  64300. 

Stafford-Miller  are  introducing  a 
250ml  size  of  Alphosyl  shampoo 
(£3.90)  in  May  to  meet  demand 
from  the  medical  profession  for  ai 
larger  size.  A  public  relations 
campaign  is  planned  for  the 
Summer.  Stafford-Miller  Ltd.  Tel:] 
0707331001. 

The  Freeman  brand  of  haircare  and 
skincare  products  is  now  handled  by 
Network  Management  Ltd.  Thel 
products  involved  are  the  Shine 
Line  hair  care  range  and  thej 
Botanicals  hair  products.  Network) 
Management  Ltd.  Tel:  0252: 
29911. 


A  touch  more  gentle. 
A  touch  more  style. 


Autolet  2000  is  the  stylish  new  capillary  blood 
sampler  for  diabetics. 

A  comprehensive  promotion  both  direct  to  the 
diabetic  clinics  and  in  the  British  Diabetic  Associa- 
tion's 'Balance'  Magazine  has  already  begun. 

Autolet  2000  uses  the  brand-leading  Unilct  lancets 
and  Autolet  Platforms.  Unilets  are  available  on 
prescription  in  boxes  of  100  and  200.  There's  a  choice 
of  three  different  Platform  sizes  in  handy  packs  ot  10; 
Yellow-Normal,  Orange-Extra  for  greater  penetration, 
and  White-Micro  for  young  or  sensitive  skin. 

Contact  your  local  wholesaler  for  supplies. 


Owen  Mumford 


Improving  life  for  diabetics. 

Owen  Mumford  Limned,  Bmnk  Hill,  Woodstock.  Oxford  0X7  ITU. 
Tel:  (0993)  81 2021  Telex:  837864  OMMLET  G.  Fav  (0<W3)  813466. 
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B Y  KODAK 


That  name  is  Kodak 

The  new  Kodak  Paper  Symbol  is  the  spearhead  of  a  heavy  weight  support  package,  designed 
exclusively  for  photofinishers  who  use  Kodak  Paper  and  Chemicals. 

Duringextensive  market  research  consumers  told  us  that  they  wanted  a  simple  message 
with  strong  Kodak  branding.  This  gave  them  the  reassurance  that  they  were  choosing  a  quality 
processing  service  that  used  only  the  best  materials. 

The  new  Kodak  Paper  Symbol  meets  their  needs. 

Find  out  how  you  can  take  advantage  of  the  most  comprehensive  support  package  in  the 
business  by  talkingto  your  local  Kodak  representativeor  by  callinguson()442(>l  Ylt,  extension 
44M9. 


Kodak  and  the  Kodak  Paper  Symbol  are  trade  marks. 


UNTERPOINTS 


Two  new  ranges  from 
Taylor  of  London 


English  Flowers  is  the  name  of  a 
new  fragrance  from  Taylor  of 
London  which  can  be  found  in  a 
collection  of  bath  products.  The 
company  is  also  introducing  a 
classic  collection  for  gentlemen. 

English  Flowers  comprises 
bath  essence  (50ml  £7.95);  bath 
seeds  (£0.95),  each  packet 
containing  enough  for  two 
bubbling  baths;  toilet  soap  (£3.50) 
which  is  individually  boxed;  toilet 
water  in  two  sizes  —  100ml 
£12.95  and  15ml  £3.95;  talcum 
powder  (£3.50)  with  a  petal 
shaped  sprinkler  closure;  a  small 
perfumed  sachet  (£1.95  for  a 
single  sachet,  £5.50  for  a  box  of 
three)  and  a  large  wardrobe 
sachet  (£3.50)  with  a  hook. 

The  range  is  presented  in 
china-white  packs  decorated  with 
an  inter-weaving  of  traditional 
flowers.  A  counter  unit  with 


striking  header  board  has  been 
designed  featuring  an  elegant 
Edwardian  lady. 

The  gentlemen's  range  for 
"today's  man' '  has  a  "delightfully 
fresh  fragrance ' ' .  The  rich  brown 
water  marked  silk-look  packs 
feature  a  matched  pair  of  chestnut 
carriage  horses  from  an  original 
painting  by  W.  Birch,  circa  1870. 
The  square  shouldered  glass 
bottle  with  silver  coloured  cap  is  a 
reproduction  of  an  original  bottle 
used  by  the  company  in  1887. 

Taylor  of  London  gentlemen '  s 
after  shave  (100ml  £9.95); 
cologne  (100ml  £9. 95);  skin  balm 
( 1 00ml  £9 . 95) ;  soap  ( 1 50g  £3 . 50) ; 
foaming  bath  seeds  (£0.95); 
drawer  sachets,  singly  (£1 .95)  or 
in  boxes  of  three  (£5.50);  and  a 
hanging  wardrobe  sachet  (£3.50). 
Tavlor  of  London.  Tel:  0962 
733202. 


ON  TV  NEXT  WEEK 


GTV  Grampian 
B  Border 
C  Central 

CTV  Channel  Islands 
LWT  London  Weekend 
C4  Channel  4 


U  Ulster 
G  Granada 
A  Anglia 

TSW  South  West 
TTV  Thames  Television 
TV-am  Breakfast 
Television 


SKSky 

STV  Scotland  (central) 

Y  Yorkshire 

HTV  Wales  &  West 

TVS  South 

TT  Tyne  Tees 


Anadin  Extra: 

All  areas  except  LWT  &  CTV 

Bisodol  Regular 

GTV,U,G,HTV,TVS,TT,C4 

Bodyplan: 

TV-am 

Dettol  liquid: 

All  areas  except  TVS  &  TV-am 

Dettol  soap: 

All  areas  except  TVS  &  TV-am 

Dimension: 

All  areas  except  TV-am 

Gillette  Sensor: 

All  areas 

Listerine: 

All  areas  except  C  &  HTV 

Mates: 

CY 

Mum  deodorant: 

All  areas 

Oxy: 

i;,STV,G,Y,C.HTV,LWT,TT 

Peaudouce  Ultra  T: 

TV-am 

Ponds  creams: 

All  areas  except  U  &  TV-am 

Remegel: 

TT 

Sanatogen  multivitamins  range: 

TV-am 

Sure: 

All  areas  except  TV-am 

Timotei  dandruff  shampoo: 

C.U,G,A,TSW,Y,HTV.TT,C4 

All  aboard 
with  Sangers 

Sangers  are  offering  dealers  the 
chance  to  board  the  Orient 
Express  for  the  trip  of  a  lifetime  in 
a  new  Polaroid  promotion. 

The  promotion  runs  in  four 
stages,  each  one  based  on  the 
cities  that  the  Orient  Express 
visits  —  London,  Paris,  Zurich  and 
Vienna.  To  qualify  for  the  first 
prize  draw  dealers  must  collect  a 
postcard  from  each  city  by 
ordering  a  stated  quantity  of 
Polaroid  products. 

Once  a  dealer  has  collected  all 
four  postcards  and  received  a  free 
gift  from  each  city,  he  qualifies  for 
the  free  draw  to  win  a  place. 

The  promotion  runs  to  the  end 
of  the  year,  with  the  draw  for  first 
prize  held  in  January  1991. 
Sangers  Photographic  Ltd.  Tel: 
021-523  4471. 


Fuji  number 
the  frame 

A  new  frame  number  print  system 
has  been  introduced  by  Fuji  to 
make  ordering  photographic 
reprints  easier  for  the  customer. 


Instead  of  having  to  rely  on 
identifying  the  frame  number  from 
the  negative,  the  number  is 
printed  on  the  back  of  the 
photograph  as  it  is  processed. 

The  system  is  being 
introduced  as  a  standard 
accessory  on  Fuji  minilab  FA- 
compact  systems  and  is  also 
available  as  an  optional  extra  on 
Fuji's  other  minilabs. 

The  system  works  by  reading 
the  bar  codes  on  the  company's 
Fujicolour  Super  series  of  films. 
Fuji  Photo  Film  (UK)  Ltd.  Tel: 
01-5865900. 


Konica  target 
party  time 

Konica  have  launched  a  sound 
activated  camera,  and  it  has 
already  been  featured  on  the 
BBC1  programme  Tomorrow's 
World.  Viewers  of  the  programme 
saw  presenter  Howard  Stapleford 
demonstrate  how  the  camera 
could  be  set  to  three  different 
sound  levels,  so  that  every  time 
he  raised  his  voice  the  camera 
flashed  on  cue  and  took  a 
photograph. 

The  Party  camera  is  being 
marketed  as  a  fun  item,  the  kind  to 
use  to  take  candid  shots.  It  retails 
at  £69.95  (trade  price  £50). 
Konica.  Tel:  01-751  6121. 
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salmon  pure 

-^^^      fish  ■  oil  caosules 


A  major  health  food  publication  advertising  and  editorial 
campaign  has  been  launched  to  promote  the  latest 
superior  fish  oil  product  —  Salmon  Pure. 

Four  capsules  taken  as  part  of  regular  daily  diet  is 
equivalent  to  eating  half  a  pound  of  fresh  salmon. 

Salmon  Pure  fish  oil  has  the  richest  source  of  0mega-3,  a 
combination  of  acids  credited  with  giving  fish  oil  its 
amazing  properties. 


International  Distributors  - 
Health  Laboratories  Ltd 
Bayford  Industrial  Centre 
London  E8  3SE. 

Tel:  01-985  8211:  Fax:  01-985  2953 


UK  Distributors:- 

Ever  Ready  Consumer  Products  Ltd 
115-118  Brent  St.  Hendon 
London  NW4  2DT 

Tel:  01-202  2029;  Fax:  01-203  9083 
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We've  got  your 
customers  covered 

Whitehall  Laboratories  have  always  had  a  wide  selection  of 
products  for  you  and  your  customers.  And  now  that  range  is  even 
wider  since  we  are  handling  the  over-the-counter  brands  of 
A  H  Robins  Ltd  and  certain  Wyeth  OTC  brands. 

In  fact,  we  can  now  look  after  your  customers  from  head  to  toe. 

And  we'll  be  looking  afteryou,the  pharmacistjust  as  well.  More 
and  more  of  you  will  be  getting  visits  from  our  representatives, 
keeping  you  up-to-date  with  the  news  behind  these  heavily 
promoted  brands  -  as  well  as  supplying  you  with  merchandising 
support. 

Orders  can  be  taken  from  you  direct  by  your  local 
representative.  Or  our  new  national  indirect  sales  team  can  transfer 
your  order  through  your  usual  wholesaler. 

So  whether  it's  a  headache  or  a  haemorrhoid,  a  dry  cough 
or  dry  lips  -  we've  got  your  customers  covered. 


WHITEHALL 


Wh  iteh  all 

LABORATORIES 

II  II 

A  wider  range  for  your  customers.  A  better  service  for  you. 

11  Chenies  Street,  London  WC1E  7ET  Telephone:  0(7)1  636  8080 


BLACK  BEAUTY 


Serving  the 
community 

Dyke  &  Dryden  celebrate  their  25th  anniversary  this  year.  C&D  meets  three 
"founding  fathers"  of  Britain's  black  haircare  industry  to  chart  their  progress, 
and  their  operations  director,  who  outlines  company  philosophy  for  the  '90s 


Twenty-five  years  ago  Len  Dyke  and 
Dudley  Dryden  were  two  men  with  a  vision 
Both  were  founder  members  of  the  West 
Indian  Standing  Conference,  an  umbrella 
organisation  set  up  in  1958  against  a 
background  of  racial  disturbances, 
particularly  in  London.  The  aims  were  tc 
bring  together  a  number  of  smaller  groups 
to  "preserve  the  spirit  of  Caribbean  unity' 
to  strive  for  social,  political,  cultural  and 
economic  aspirations,  and  to  foster  racial 
harmony. 

But  it  was  the  pursuit  of  economic 
independence  that,  in  1965,  gave  birth  to 
Dyke  &  Dryden.  Len  Dyke  left  his  job  as  an 
electrician  with  British  Rail  and  pooled 
resources  with  Dudley  Dryden,  a 
carpenter,  and  took  out  a  lease  at  43  West 
Green  Rd,  Tottenham,  North  London. 
They  sold  records  and  cosmetics  and 
founded  a  travel  company  which  later  went 
on  to  provide  some  of  the  first  charter 
flights  to  the  Caribbean. 

Building  up  the  business  proved 
extremely  difficult  because  of  resistance 
from  banks:  "We  had  very  little,  if  any  help 
from  the  banks,"  says  Mr  Dyke.  "But  the 
community  was  behind  us  because  in  those 
days  it  was  rare  to  see  a  black  business  and 
everyone  was  very  proud."  To  repay  the 
community  for  their  support  the  two  started 
to  concentrate  on  the  hair  care  field,  where 
very  few  products  were  available. 

In  1968,  they  were  joined  by  Tony 
Wade,  now  managing  director,  and  the  trio 
started  to  look  overseas,  importing 
cosmetics  from  America  and  Jamaica. 
Records  sales  and  the  travel  business  were 
phased  out  and  the  retailers  set  their  sights 
on  supplying  other  specialist  shops  and 
market  stalls  then  springing  up  around 
London. 

Wholesale  development 

"The  wholesale  and  distribution  business 
grew  out  of  the  retail  operation  with  us 
breaking  bulk  on  imports.  We  started 
supplying  food  shops  and  hairdressers  with 
pressing  oils  and  curling  wax  for  ladies  and 
pomades  and  hairdressings  for  men,"  says 
Tony  Wade.  Products  were  distributed 
from  a  storeroom  at  the  back  of  the  shop 
but  expansion  of  imports  led  to  the  need  for 
larger  premises,  resulting  in  a  move  further 
down  West  Green  Road. 

From  supplying  brands  like  Sweet 
Georgia  Brown,  Madame  Walker  and  La 
India  in  the  late  '60s,  Dyke  &  Dryden  grew 
to  become  agents  for  major  American 


companies  like  M  &  M,  Soft  Sheen  and 
Carsons,  in  the  '70s. 

"We  were  pioneers  in  the  industry. 
Many  of  the  major  brands  were  launched 
through  Dyke  &  Dryden  who  bore  the  cost 
of  advertising,"  says  Mr  Wade. 

In  1971  the  Natural  Beauty  budget  make 
up  range  was  launched,  and  ten  years  later, 
the  Supreme  Super  Curl  hair  care  products, 
both  "own  brand"  UK-manufactured 
ranges. 

In  1983  the  company  moved  to  their 
current  premises  in  Bernard  Road, 
Tottenham,  a  17,000  sq  ft  warehouse  and 
office  site,  with  over  40  employees.  1983 
also  saw  the  birth  of  the  Afro  Hair  &  Beauty 
show,  an  annual  event  which  has  grown  to 
be  the  largest  of  its  type  outside  the  US. 

And  in  1987,  history  was  again  made 
when  America's  largest  black  hair  care 
manufacturer,  Shoft  Sheen,  acquired  a  66 
per  cent  stake  in  Dyke  &  Dryden.  "It  was  a 
great  achievement,  linking  up  with  a 
company  in  the  States  with  which  we'd 


been  doing  business  for  a  long  time," 
explains  Mr  Dyke. 

Pharmacy  gives  support 

Independent  pharmacies  have  always  been 
supportive  of  the  black  hair  care  business 
and  have  played  a  big  part  in  its 
development,  says  Mr  Dyke.  But  many 
make  a  fundamental  mistake,  by  not  giving 
adequate  shelf  space  to  ethnic  hair  care, 
warns  Mr  Wade.  "Black  people  are 
shoppers  by  habit  and  there  is  high  brand 
loyalty.  If  they  see  what  they  wanted  on 
display  it  would  improve  trade  enormously. 
Give  pride  of  place  to  the  needs  of  your 
black  consumer,"  says  Mr  Wade. 

Messrs  Dyke  and  Dryden  are  now  both 
non-executive  directors  of  the  company. 
When  they  arrived  in  England  in  1955,  their 
plan  was  to  work  for  five  years,  save  some 
money  and  return  to  Jamaica.  But  like  many 
others  they  stayed  and  are  still  here  serving 
the  community  with  dignity. 
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A  policy  for  the  '90s 

J.C.  Douglas,  operations  director,  says 
Dyke  &  Dryden  have  developed  into  a 
"young,  vibrant,  progressive  company, 
with  a  new  perspective ' ' . 

They  now  have  a  field  sales  force  and 
telesales  division  to  speed  up  the 
throughput  of  orders.  There  is  also  a 
customer  sales  division.  A  reorganisation 
entailed  setting  up  of  wholesale  and  retail 
divisions  and  a  major  overview  of  brands. 
"We  are  now  looking  forward  to  the 
1990s, ' '  says  Mr  Douglas.  Their  main  aim 
is  to  enhance  the  image  of  the  black  hair  and 
beauty  industry,  he  adds. 

Dyke  &  Dryden  have  now  reached  a 
new  phase  in  development  and  from  this 
month  have  a  selection  of  top  selling 
products  in  about  20  Boots  stores  around 
the  country.  The  58  lines  (see  planogram 
below)  include  Soft  Sheen,  Johnson's  Ultra 
care,  Proline,  Dark  and  Lovely  and  Wave 
Nouveau.  Their  expansion  will  be  backed 
with  an  advertising  campaign  using  radio 
and  Adshel  posters,  running  for  the  next  12 
weeks. 


The  campaign  and  products 
merchandised,  are  aimed  at  young  people 
between  the  ages  of  15  to  25  years  who,  Mr 
Douglas  says,  would  prefer  to  buy  products 
locally  rather  than  go  to  a  specialist  shop. 

Pharmacists  would  be  wise  to  pay  more 
attention  to  the  way  they  merchandise  their 
Afro  hair  and  beauty  section,  says  Mr 
Douglas.  "Many  people  put  these  products 
in  dingy  locations  which  are  poorly  lit  and 
never  dusted." 

"What  retailers  do  not  realise  is  that 
these  products  have  a  higher  stockturn  and 
a  higher  price.  Most  cost  at  least  £2  and  the 
average  purchase  is  of  three  items.  Of 
course  black  consumers  also  buy  toothpaste 
and  other  toiletries,  so  the  Afro  section 
could  be  used  as  a  traffic  builder. ' ' 

Mr  Douglas  says  that  Dyke  &  Dryden's 
aim  is  to  increase  the  level  of  distribution 
for  black  consumers  wherever  they  are. 
They  receive  many  requests  for  mail  order 
supplies  but  he  feels  that  people  would 
rather  purchase  the  products  at  their 
chemist.  In  Torquay  there  are  black 
consumers  who  need  specialised  products 
and  this  market  should  not  be  ignored. 
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Looks  for  all  the  family  will  he  on  display  at  the 
Afro  Hair  &  Beauty  show,  Kensington  Town 
Hall,  London,  May 27-28 


Headline  news 

The  market  for  ethnic  haircare 
products  is  growing  rapidly.  We  look 
at  the  opportunity  for  pharmacy 

Estimates  of  the  size  of  the  ethnic  market 
vary  considerably  from  £23m  to  £40m,  say 
Dyke  &  Dryden.  Growth  is  rapid  and  there 
is  immense  potential,  if  the  American 
market  is  anything  to  go  by.  In  1987  sales  in 
the  USA  were  around  $2 . 7  billion  and  are 
forecast  to  grow  to  $3.5  billion  in  1993. 

Britain  has  the  largest  ethnic  minority 
community  of  any  nation  in  Western  Europe 
with  estimates  varying  from  2.5  to  5  million, 
and  purchasing  power  is  on  the  increase. 
The  ethnic  population  has  a  younger  age 
profile  than  the  national  average.  Some  71 
per  cent  of  the  white  population  falls  into  the 
16-29  year  old  age  group  compared  with  34 
per  cent  of  Afro  Caribbeans . 

This  younger  age  group  spends  most  on 
haircare,  say  Healthcare  Cosmetic 
Wholesale .  Approximately  60  per  cent  of 
consumers  aged  between  16-35  years  spend 
about  £20  per  month. 

Relaxed  look  —  short  waves 

Trends  in  hair  fashion  continue  to  move 
away  from  curly  perms  to  the  relaxed  look, 
which  requires  less  after  care  and  for  men, 
there  is  a  move  towards  the  short  wave 
look,  says  William  Mendes,  sales  director  at 
Healthcare.  He  says  the  company  is 
exclusive  distributor  of  Allways  Natural  a 
herbal  system  for  natural  hair,  Hairlox,  St 
Clairs  and  Hollywood  cocoa  butter.  Some  90 
per  cent  of  sales  are  through  retail  chemists . 

Monthly  representative  calls,  stock  level 
control  and  a  three-day  delivery  period  are 
offered  to  all  retailers.  For  larger  outlets  or 
multiples,  in  store  promotions, 
demonstrations,  and  training  sessions  can 
be  arranged  in  conjunction  with 
manufacturers .  Plans  for  the  year  ahead 
include  advertising  on  new  community  radio 
stations  and  in  the  Voice  and  Gleaner. 

Luster  retailer  advice 

Retailers  of  ethnic  haircare  products  should 
keep  themselves  informed  of  changing 
developments  and  try  and  develop  a  basic 
understanding  of  the  products  and  the 
results  that  can  be  achieved  through  their 
use,  says  Sharon  Thompson,  European 
marketing  manager  for  Luster  Products. 
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Continued  from  p725 

The  Chicago-based  manufacturer  have 
supplied  the  UK  for  some  six  years  and  their 
topseller  is  Luster  pink  oil  moistuiiser  hair 
lotion,  which  is  now  available  as  a  sheen 
spray  and  holding  spray.  Luster  also 
distribute  PCJ  (pressing  comb  in  a  jar) 
relaxer  kits  in  a  mild  original  formula  for 
children  or  colour  treated  hair  and  "no  lye" 
formula  for  sensitive  scalps.  For  men,  S-curl 
gives  hair  a  textured  look  with  natural- 
looking  curls  and  waves.  Luster  support  the 
range  with  local  radio  advertising  campaigns 
and  have  a  team  of  technicians  on  hand  to 
help  with  retailer  and  consumer  inquiries. 


BLACK  BEAUT 


Carson  add  moisture 

Carson  Products  launched  a  new  line  of  four 
moisture  products  in  January.  Specially 
formulated  for  relaxed  and  colour  treated 
hair,  the  range  comprises  Dark  &  Lovely 
holding  spray,  conditioning  oil  sheen  spray, 
moistuiiser  hair  lotion  and  hair  repair  creme 
moisturiser.  All  are  designed  to  promote  long 
lasting  sheen  without  oily  build  up.  Dark  & 
Lovely  no  lye  relaxers,  and  Excelle  relaxer, 
have  all  been  reformulated  and  repackaged. 
A  new  variant,  Extra  Body  Excelle  Plus 
specially  formulated  for  difficult  to  relax  hair, 
has  been  introduced.  Distributors,  Coral 
Associates. 


TCB  Alberto  Culver's  glossary  of  haircare  terms 


Comb  out  conditioner 
Curl  activator 
Grease/Hairdressing 


Oil  sheen 
Pressing  oil 


Afro  or  natural 
Corn  rows 
Curly  perm 
Relaxed  hair 


Pressed  hair 


Moisturisers  that  allow  curly  permed  hair  to  be  combed 
without  breakage 

Daily  conditioner  for  curly  perms  to  shape  curls  and  retain 
moisture 

Oil-based  conditioners  used  daily  to  soften  all  styles  Hair 

&  Scalp  conditioners  are  light  and  make  hair  easier  to  comb 

Hair  food  is  medium-weight  and  used  to  prevent  breakage 

Pomades  are  heavy  and  keep  short  hair  in  place 

Very  light  oil-based  product  to  add  shine 

Light  oil-based  product  to  prevent  burning  when 

straightening  hair  with  hot  combs 

Hairstyles 

Hair  that  has  not  been  chemically  treated 

Hair  is  tightly  braided  with  even  rows  or  varied  patterns 

A  "reverse  perm' '  creates  ringlets  of  various  sizes 

Chemically  treated  to  remove  curls  and  waves  — 

irreversible 

Heat  treated  to  remove  curls  and  waves  —  reversible 


Cosmetics  go  national 


In  a  bid  to  get  wider  distribution 
outside  London  and  the  South  East, 
cosmetic  companies  specialising  in 
the  black  beauty  market  see  the 
'90s  as  time  for  expansion  across 
the  country 

Paradise  Cosmetics  aim  to  improve 
representation  in  the  Midlands  and  other 
areas  with  the  appointment  of  local 
wholesalers  or  distributors.  Around  35  per 
cent  of  distribution  outlets  are  independent 
pharmacies  say  Paradise.  However  two 
major  problems  have  been  encountered  — 
the  constant  battle  for  counter  space  and  the 
inexperience  of  staff  in  the  ethnic  beauty 
field. 

To  overcome  the  latter  problem, 
Paradise  have  beauty  staff  on  hand  who  can 
carry  out  training  sessions  on  site.  And  their 
new  tester  bar  introduced  last  year,  gives  a 
compact,  comprehensive  selection  of  the 
range .  A  number  of  product  improvements 
are  planned  for  this  year:  foundations  will  be 
repackaged  to  tubes  or  glass  bottles;  six 
new  lip  colours  and  five  or  six  lip  and 
eyeliners  will  be  introduced;  ten  of  the 
bestselling  eyeshadow  colours  will  be 
available  in  singles  and  cover  sticks  in  light, 
medium  and  dark  shades  are  to  be  launched. 
And  the  company  plans  to  introduce  a  male 
range  —  Paradise  Man  which  will  consist  of 
after  shave  cream,  cleanser  and 
moisturiser. 

Paradise  say  black  women  spend  six 


times  more  on  make  up  than  their  white 
counterparts  and  the  ethnic  make  up  market 
is  currently  worth  around  £3. 9m.  "The 
importance  of  this  market  has  only  recently 
been  recognised,"  say  Paradise. 

Ann  Donald  of  Shades  of  Black  has  had  a 
lot  of  requests  from  customers  outside 
London.  The  range  is  stocked  in  chemists 
and  hair  salons  around  the  country  but  Mrs 
Donald  says  the  company  is  planning  to 
expand  into  mail  order. 

Ms  Donald  says  the  ethnic  cosmetics 
industry  is  "very  depressed"  at  the 
moment  as  a  lot  of  black  women  do  not  wear 
make  up.  '  'There 's  still  a  long  way  to  go. " 
But  she  is  optimistic  about  the  future. 

Most  money  is  spent  on  haircare  and  this 
May  the  company  plans  to  move  into  this 
sector  with  a  relaxer  and  neutralising 
shampoo,  curly  perm  and  curl  activator,  all 
under  the  Shades  of  Black  banner.  At  the 
same  time  a  natural  skin  care  range  will  be 
launched,  comprising  cleansing  lotion, 
toning  lotion,  moisturiser  anti-wrinkle 
cream  and  breast  cream. 

And  to  widen  the  appeal  of  the  make  up 
range  to  the  European  market,  five  new 
lipsticks  in  lighter  shades,  have  been 
introduced  along  with  pinker  nail  polishes 
and  two  lighter  foundation  shades. 

Susie  Hughes,  sales  manager  at  Coka 
Karmel  says  the  range  is  doing  well  in 
Sheffield  and  Birmingham  as  well  as  London. 
She  says  the  range  is  very  popular  with 
English  women  because  of  the  bold  fashion 
colours  and  with  Afro  Caribbean  women 
who  like  having  "a  quality  product  at  a 
reasonable  price". 


Paradise  Cosmetics  slimline  tester  bar 

Isis  bid  for  chemists 

Makers  of  the  mid-market  cosmetics  and 
skincare  range,  Isis,  are  now  in  talks  with 
distributors  Arrowmed  to  expand  distributio I 
into  pharmacies.  Launched  last  year  in 
boutiques  and  hair  salons  in  London, 
requests  are  coming  in  from  Nottingham, 
Leicester,  Sheffield  and  other  cities,  says 
managing  director  Dawn  Penso.  Pharmacies! 
are  the  ideal  place  for  skincare  and  cosmetics  ! 
purchases. 

Like  Shades  of  Black,  Isis  are  also  tryingrJ 
to  widen  their  appeal.  There  are  now  nine 
shades  of  foundation,  with  lighter  shades 
suitable  for  English,  Middle  Eastern  and 
Mediterranean  complexions.  The 
foundations  are  oil-free  and  contain  UVA  anc  l 
UVB  filters.  Three  more  lipsticks  have  beeril 
added  —  forest  flame,  tamarind  and  clear 
gloss.  Prices  range  from  £3.95  for  lipstick  to\m 
£7.95  for  skincare.  A  new  merchandising  un 
is  being  designed  which  will  be  ready  aroundi 
the  end  of  May.  And  promotions  and 
advertising  are  planned  through  local  radio,  >  i 
newspapers  and  magazines. 

Dramatic  growth  at  Fashion  Fair 

Tony  Peters,  administrator  at  Fashion  Fair 
says  business  has  grown  dramatically  over 
the  past  year  as  brand  awareness  had 
increased .  "  It  takes  a  long  time  to  get  into  I 
the  ethnic  cosmetic  market  in  the  UK,"  he  I 
says. 

Fashion  Fair,  an  American  company  are  I 
expanding  into  more  and  more  independent 
chemists  up  and  down  the  country.  A  new 
tester  unit  bringing  together  the  standard, 
fragrance-free  and  souffle  ranges,  is  about  tc 
be  launched.  Training  for  retailers  and 

Continued  on  p72. 
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Relaxing  my  hair  is  one  of  my  most  impor- 
tant beauty  treatments.  That's  why  I  don't  settle 
for  anything  less  than  no-lye  Excelle.  When  it 
comes  to  relaxers,  Excelle  is  the  best  for  my  hair, 
It  may  cost  a  little  more  but  I  get  a  lot  more  in 
return... like  manageability,  no 
matter  what  style  I  choose.  I  also 
get  long  lasting  results  with 
plenty  of  body  and  sheen  . 

And  if  that  wasn't  enough, 
now  it's  even  better.  Because  with 
Excelle  I  get  Pre-Care.  Pre-Care  is 
an  exclusive  pre-relaxer  treatment 
that  does  incredible  things  for  my 
hair.  I  apply  it  before  relaxing,  and 


it  helps  protect  my  hair  from  becoming  dry, 
brittle,  damaged  and  "overprocessed." 
It  even  helps  repair  split  ends.  Only  Excelle 
with  Pre-Care  can  give  me  that  kind  of 
special  treatment. 

After  relaxing  my 
hair,  it's  the  best  it  can 
be... softer,  silkier  and 
more  manageable  than 
ever  before.  So  each 
time  I  relax  my  hair, 
I  use  Excelle.  I  know 
it's  the  best  relaxer 
that  my  money  can  buy. 


For  long  lasting  results 
wrth  more  boay  and  sheen 


The  Premium  No-Lye  Relaxer 
That  Does  It  So  Well. 


Warning:  Follow  directions  carefully  to  avoid  skin  and  scalp  irritation,  hair  breakage  and  eye  injury. 


&  European  Agents:  Coral  Associates,  9  Viking  Drive,  Didcot,  Oxford  OX1 1  9RD.  Telephone:  (0235)  510839  or  510098 

Available  from  all  leading  Distributors.   Fax:  (0235)  510384 


Cosmetics  Plus,  a  contract  manufacturer, 
have  a  number  of  products  suitable  for  the 
black  beauty  market.  The  company  says 
products  should  avoid  the  use  of  opacifiers  such 
as  titanium  oxide  and  zinc  oxide  and  high 
percentages  of  white  pearls.  Cosmetics  need  to 
be  oil-free  and  colours  should  be  deep,  but  not 
dull;  transparent  but  not  invisible.  Lipsticks 
require  careful  formulation,  too 

Continued  from  p726 

assistants  is  offered  at  the  company's 
Barking  showroom,  where  the  range 
including  some  67  shades  of  lipstick,  can  be 
seen. 

Flori  Roberts  colour  update 

Douglas  Da  Costa,  UK  distributor  of  the 
premium  American  Flori  Roberts  range  is 
very  optimistic  about  the  90s.  He  says 
colours  have  been  revised  over  the  past  year 
and  are  now  "bang  up  to  date" .  Trends  for 
this  year  are  for  more  vivid  colours  like  reds 
and  pinks  with  a  move  away  from  browns. 


BLACK  BEAUTY 


As  for  widening  appeal  with  lighter 
shades,  Mr  Da  Costa  says  Flori  Roberts  are 

sticking  to  their  guns  "  and  concentrating  on 
the  black  market.  The  latest  shade  in  touche 
finish  satin  foundation  is  ebony,  in  response 
to  requests  for  darker  shades. 

Flori  Roberts  is  distributed  in  about  200 
outlets  around  the  country.  There  are  two 
main  ranges,  green  and  gold  with  lipsticks 
priced  around  £6.75  and  the  top  moisturiser 
around  £15.  The  gold  range  based  on 
hydrophillic  oil-free  products,  is  gaining 
popularity,  says  Mr  Da  Costa.  A  variety  of 
tester  units  are  available  and  no  minimum 
stock  holding  is  required,  he  adds.  Retailers 
can  see  the  products  at  the  Flori  Roberts 
Notting  Hill  Gate  showroom  in  West  London. 


Take  the  rough  with  the  smooth 


Why  stock  skincare  products  designed  for 
your  black  customers,  when  there  are  so 
many  ranges  already  on  the  market? 

It  is  often  said  that  black  skin  tends  to  be 
more  fragile  than  white  skin.  The  epidermis 
is  thicker  and  tougher  and  has  a  greater 
density  of  sweat  glands,  as  an  adaptation  to 
hotter  climates.  The  sweat  glands  end  in 
pores  on  the  epidermis  which  tend  to  be 
larger  than  pores  in  white  skin. 

As  a  result,  black  skin  tends  to  have  a 
shiny  appearance  often  mistaken  for  oiliness 
and  the  use  of  harsh  alcohol-based  products 
can  cause  more  problems  than  they  solve. 
But  oil-free  moisturisers  and  foundations 
should  be  used  to  avoid  clogging  pores 
leading  to  blackheads  and  whiteheads  that 
tend  to  be  commoner  in  black  skin.  And 
while  white  skin  absorbs  light,  the  higher 
density  of  melanin  makes  black  skin  reflect 
light  further  contributing  to  an  oily 
appearance. 

In  fact,  apart  from  the  face,  black  skin 
tends  to  be  dry  and  to  prevent  an  ashen 
appearance,  both  men  and  women  use  hand 
and  body  moisturisers,  as  part  of  their  daily 
routine.  Black  skins  show  blemishes  more 


easily,  and  while  women  worry  about 
uneven  skin  tones,  many  men  have  a 
constant  battle  against  razor  bumps. 

How  can  pharmacists  help? 

Stocking  skincare  products  designed  to 
satisfy  the  needs  of  your  black  customers 
would  generate  a  substantial  increase  in 
expenditure,  say  M.R.  Commodities.  They 
are  the  UK  distributor  of  an  American  skin 
treatment  system  now  being  sold  into 
pharmacies.  E'ON5  comprises  five  natural 
products  formulated  from  natural  sea  herbs, 
proteins  and  fractured  oils. 

A  cleanser,  toner,  moisture  seal,  Derma 
peel  and  Derma  wash  form  the  backbone  of 
the  range.  For  problems  like  large  pores, 
blackheads  and  whiteheads  there  is  also  a  lift 
off  masque  and  toning  cream.  Available 
through  mail  order  and  salons,  M.R. 
Commodities  are  now  extending  distribution 
to  chemists  in  London.  Nationwide  expansion 
is  planned  later  in  the  year. 

Last  year  De  Witt  International  took  over 
UK  distribution  of  the  Palmer's  Cocoa  Butter 
Formula  range  developed  in  the  USA.  Cocoa 


butter  has  long  been  used  as  a  natural 
method  of  fading  blemishes  and  marks,  while 
softening  skin.  The  range  comprises  a  solid 
cocoa  butter  packed  in  a  jar,  a  lotion,  a 
cream,  bar  and  liquid  soap  and  a  swivel  stick. 

The  UK  market  for  ethnic  products, 
though  still  in  its  early  stages,  is,  growing 
rapidly.  There  is  high  brand  loyalty  which  in 
the  long  run  builds  business  for  retailers, 
says  De  Witt's  sales  director  John  Metselaar, 
who  predicts  good  growth  for  the  market.  To 
maximise  on  sales,  he  advises  retailers  to 
invest  in  specialist  brands,  display  them  well 
and  evaluate  their  product  mix  regularly. 

L'Oreal  have  just  launched  Plenitude 
Active  Daily  Moisture  Lotion  Oil-Free. 
Particularly  suitable  for  black  skin,  the  lotion 
has  a  light,  non-greasy  texture  and  includes 
UVAand  UVB  niters. 

Ketsugo,  distributed  by  Countercall,  a 
spray  lotion  with  isolutrol  developed 
especially  for  oily  skin,  is  being  advertised  in 
VS,  and  Black  Beauty  and  Hair  this  year. 


Specially  for  men 


Pseudofolliculitis  barbae  is  seen  almost 
exclusively  in  black  men,  especially  those 
who  shave,  and  is  widely  known  as  razor 
bumps.  Blunt  tips  of  outgrowing  hairs 
penetrate  the  skin  before  leaving  the  follicle, 
because  Afro  hair  curves  and  twists  as  it 
grows.  Hair  can  also  re-enter  the  skin 
resulting  in  small  pustules  which  can  become 
infected. 

Use  of  a  thiogly  collate  depilatory 
prevents  blunt  hair  tips  and  can  help.  Magic 
cream  shave  contains  thioglycollate  with 
cocoa  butter  and  is  made  by  Carson 
Products  (Distributors  Coral  Associates). 
There  is  also  a  depilatory  shaving  powder 
and  pre-  and  after  shave  lotion  containing 
aloe  vera. 

Gabbidon's  Beauty  Supplies  distribute 
Nel's  "Smoother  Skin"  cream  that  is  said  to 
alleviate  razor  bumps  in  four  to  seven  days. 
This  non-depilatory  cream  was  developed 
by  Leon  Burgess,  a  biochemist  who  suffered 
from  razor  bumps.  The  cream  and  gel  get  to 
the  root  of  the  problem  by  removing  fatty 
acids  from  sebum  that  clogs  pores  and 
prevents  hairs  growing  out. 

Cosmetics  Plus.  0237  471771. 
C.J.  Associates.  0442  862294. 
Coka  Karmel.  01-436  9936. 
Coral  Associates.  0235  51039. 
Countercall.  02 1  356  0478. 
DDC.  01-229  4224. 
De  Witt  International.  01-441  9310. 
Dyke  &  Dryden.  01-801  7321. 
Fashion  Fair.  01-594  9929. 
Gabbidon's.  01-476  5638. 
Healthcare  Wholesale.  01-767  0436. 
Isis  Cosmetics.  01-940  7530. 
L'Oreal.  01-937  5454. 
Luster  Products.  01-581  4393. 
M.R.  Commodities.  01-436  1979. 
Paradise  Cosmetics.  01-961  9245. 
Shades  of  Black.  01-736  4891. 


CAN  RAZOR  Bumps  now  be  a  thing  of  the  past? 

NEL'S  SMOOTHER  SKIN  CREAM  AND  SATIN  SHAVING  GEL 

NEL'S  is  the  best  recommendation  you  can  give  to  your  customers  to  alleviate  razor  bumps. 
NEL'S  Non  Depilatory  Moisturising  Creams  and  Gels  —  cleans,  conditions  and  protects  skin  of  all 

types  and  textures. 

FOR  FURTHER  INFORMATION  PACK  AND  SAMPLES  CONTACT:  G.B.S.,  1  141  NEWHAM  WAY,  LONDON  E6  4JJ.  V.  071-476  5638 
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ADVERTISEMENT  FEATURE 


Fenjal — the  perfect 
companion  for  Summer  tans 


A  luxurious  range  of  Swiss  body  care  products  in  two  beautiful  fragrances  —  Classic. . .  the 
anginal  fragrance,  and  Avantgarde. . .  fresh  with  the  scent  of  white  flowers 


From  April  to  June  this  year,  Fenjal  are 
launching  into  major  trade  and  consumer 
activity  to  boost  sales  of  the  product  range 
during  the  Summer  months. 

A  suntan  can  really  enhance  the  beauty  of 
the  skin  but  suntanning  is  a  very  drying 
process.  The  pure  plant  oils  in  Fenjal  creme 
bath  easily  disperse  in  the  water  providing  a 
fine,  non-greasy  moisturising  bath  to  soothe 
away  any  hint  of  dryness  caused  by  exposure 
to  the  sun.  Moisturising  the  skin  actually  slows 
down  the  cell  shedding  process.  In  this  way 
Fenjal  can  actually  help  prolong  suntans.  It  is 
also  a  real  pleasure  to  use. 

Classic  gifts 

A  heavyweight  national  direct  marketing  and 
advertising  campaign  will  reinforce  Fenjal 's 
proposition  of  unique,  all  over  body  care.  To 
inspire  spontaneous  purchase  by  first-time 
buyers,  and  also  to  reward  existing  users  of 
creme  bath,  various  offers  are  being  made  on 
the  Fenjal  range.  The  consumer  will  be 
enticed  to  enhance  her  silky  smooth  skin  with 
the  gift  of  a  free  pair  of  beautiful,  18  carat  gold- 
plated  designer  earrings  in  packs  of  Fenjal 
Classic  and  Avantgarde  creme  bath,  available 
nationally  (both  100ml  and  250ml  packs). 

For  first-time  users  of  Fenjal  creme  bath 
there  are  trial  size  bottles  of  Classic  and 
Avantgarde  available  at  £0.49.  This 
represents  very  good  value  for  money  and 
enables  new  users  to  try  Fenjal  for  a  low 
outlay. 

The  consumer  is  then  encouraged  to 
repurchase  Fenjal  by  an  exciting  jewellery 
competition  available  to  chemists  and 
department  stores.  Fenjal  are  offering  the 
consumer  the  golden  opportunity  to  win  one 
of  fifty  sets  of  stunning  sapphire  and  gold- 
plated  jewellery  which  have  a  retail  value  of 
around  £65.  To  enter  this  exciting 
competition,  consumers  need  only  answer 
three  simple  questions  and  a  tie-breaker  and 
provide  one  proof  of  purchase.  There  are  also 
200  runner-up  prizes  of  attractive  pearl 
earrings.  Every  entrant  will  receive  a  £0.40 
Fenjal  voucher,  redeemable  against  any  future 
purchase  of  Fenjal  bath  and  bodycare 
products. 

And  that  is  not  all...  the  direct  mail 
campaign  through  the  National  Shopper's 
Survey  is  precisely  targeted  to  reach  one 
million  people  who  already  use  some  form  of 
moisturiser.  One  million  consumers  will  be 
offered  either  a,  £0 . 50,  £0.75  or  £1  coupon  off 
Fenjal  purchases. 

Consumer  incentives 

With  every  possible  incentive  for  the 
consumer  to  purchase  Fenjal,  make  sure  your 
shelves  are  well  stocked  with  the  Fenjal  range 
to  meet  the  demand.  Last  Summer  we  basked 
in  glorious  sunshine  and  this  year  looks  like 
breaking  all  records.  Fenjal,  the  favourite 
luxury  gift  that  everyone  longs  to  receive  in 
their  Christmas  stocking,  is  now  a  must  on  the 


Summer  list  of  purchases.  Through  this 
extensive  campaign  Fenjal,  shows  every 
woman  how  she  can  have  beautiful  skin  all 
over  her  body,  all  year  round. 

Fenjal 's  attention  is  not  solely  centered  on 
the  consumer,  however.  You,  the  chemist, 
will  be  offered  an  attractive  counter  unit  which 
displays  Fenjal  trial  sizes  to  their  best 
advantage  and  enhances  your  store.  Also 


available  are  Fenjal  shelf-edgers  with  a  leaflet 
holder  for  the  competition  leaflets.  Chemist 
assistants  are  not  forgotten  by  Fenjal  either. 
A  further  five  sets  of  elegant,  luxurious 
sapphire  jewellery  can  be  worn  by  chemist 
counter  staff  by  entering  a  free  draw.  The 
closing  date  is  August  31,  1990  and  entry 
forms  are  available  from  your  Smithkline 
Beecham  representatives. 


C&D  readers  —  here's  your  sapphire  prize  draw 

There  are  an  extra  five  sets  of  the  sparkling  sapphire  jewellery  to  be  won  in  a  free  prize  draw 
exclusive  to  C&D  readers.  Simply  send  your  name  and  address  to  the  following  address  and 
vou  will  be  entered.  Good  luck! 
the  closing  date  is  July  31,  1990 

Name  

Address  


C<£D/Fenjal  Free  Draw,  Promotions  Dept.  LF-1,  Lucozade  Annexe,  Smithkline  Beecham 
Personal  Care,  Brentford,  Middlesex  T\V8  9BD. 


PARALLEL  IMPORTS 


Are  parallel  imports 
worth  the  trouble? 

C&D  looks  at  where  pharmacists  stand  in  the  light  of  the  latest  Council  statment  and 
lack  of  information  on  valid  licences.  API  chairman  John  Barker  speaks  out  for 
importers  on  what  is  still  an  emotive  subject. 


News  that  the  Royal 
Pharmaceutical  Society  has 
approached  the  Medicines 
Control  Agency  for  information  on 
parallel  import  licences  (p704)  so 
it  can  enforce  the  Medicines  Act 
effectively,  brings  into  sharp  focus 
the  problems  for  pharmacists  in 
dealing  with  Pis. 

Society  inspectors  have  been 
relying  largely  on  their  experience 
when  deciding  whether  or  not  to 
investigate  a  suspected 
unlicensed  product. 

Like  the  inspectors, 
pharmacists  have  always  been  in 
some  difficulty  knowing  which  Pis 
hold  licences  and  which  do  not. 
Now  that  the  PL(PI)  scheme  is 
over  five  years  old,  and  some  of 
the  first  licences  issued  are 
coming  up  for  renewal,  the  fact 
that  it  is  difficult,  if  not  impossible, 
to  get  detailed  information  on 
licences  from  the  licensing 
authority  means  pharmacists  are 
potentially  in  even  more  trouble. 

The  Medicines  Control 
Agency  has  refused  up  to  now  to 
give  information  on  which  PL(PI)s 
are  valid,  ie  which  have  been 
renewed,  which  have  been 
revoked  or  which  have  been 
varied.  All  it  has  published  is  a  list 
in  its  Medicines  Act  Information 
Letter  (MAIL),  which  goes  to 
licence  holders  and  others 
requesting  it,  of  product  names 
and  countries  of  origin  from  which 
imports  have  been  licensed. 
There  is  no  indication  of  which 
PL(PI)s  apply  to  the  products, 
whether  licences  have  been 
varied,  reviewed  or  revoked  and 
there  is  nothing  to  say  what 
product  name  specific  licences 
have  been  issued  under  or  to 
which  importers  licences  have 
been  granted.  So  pharmacists 
cannot  use  it  as  a  definitive  check 
of  whether  a  product  is  licensed. 

It  seems  the  Department  of 
Health  is  worried  that  by  allowing 
wide  publication  of  specific  data  on 
the  licences  it  will  be  breaching 
commercial  confidences  and  will 
find  itself  hauled  through  the 
courts  by  the  pharmaceutical 
industry.  However,  newly 
granted  PL(PI)s  are  published  in 
the  London  Gazette.  A  DoH  Press 
officer  told  C&D  on  Tuesday  that 
pharmacists  can  write  to  the  MCA 
with  specific  problems. 

For  a  long  time  most 
pharmacists  resisted  using  parallel 
imports.  Faced  with  a  blanket 
discount,  pharmacists  have  little 


choice  but  to  use  them  to  avoid 
dwindling  margins. 

The  Association  of 
Pharmaceutical  Importers  now 
estimates  about  85  per  cent  of 
community  pharmacists  use  Pis, 
a  figure  which  is  likely  to  increase 
with  the  threat  of  an  even  higher 
clawback  in  the  pipeline. 

The  establishment  of  the 
licensing  scheme  for  products 
brought  in  from  European 
Community  members  has  made  it 
easier  for  illegal  importation  of 
counterfeit  goods  such  as  the 
infamous  but  inconclusive  case  of 
the  Greek  Zantac. 


"Pharmacists  can  write 
to  the  MCA  with  specific 
problems" 


The  pharmaceutical  industry 
grudgingly  accepts  legitimate  Pis 
as  part  of  the  business. 
Nevertheless  it  appears  to  be 
trying  to  do  all  it  can  to  discredit 
and  limit  the  activity,  seizing  upon 
instances  like  the  counterfeit 
Zantac,  and  taking  proceedings 
against  pharmacists  and  their 
suppliers  for  infringement  of  trade 
mark  rights. 

Some  of  the  MCA's  actions 
could  be  seen  as  a  subtle  way  of 
trying  to  reduce  the  trade  in  Pis. 
Licence  fees  have  been  increased 
significantly,  effectively  cutting 
margins  for  importers.  The 
Agency  takes  an  average  of  19 
months  to  grant  a  PL(PI)  instead 
of  the  EC  recommended  45  days. 
This  hits  importers  again  because 
they  have  to  pay  upfront  for  the 
licences  and  have  nothing  to  show 
for  it  until  the  licence  is  granted.  In 
all,  according  to  the  API,  the 
average  cost  for  an  importer  to 
maintain  a  portfolio  of  licences  is 
about  £100,000  a  year. 

While  API  chairman,  John 
Barker,  does  not  feel  these 
factors  alone  will  put  importers 
out  of  business  it  almost  certainly 
means  no  more  companies  will 
enter  the  field. 

For  pharmacists  dispensing 
Pis,  keeping  within  the  law  and 
the  Society's  Code  of  Ethics  may 
seem  an  arduous  task  when 
compared  with  their  dealings  in 
non-Pis.  The  latest  Council 
statement  on  sources  of 
medicines  rightly  tells 
pharmacists  to  steer  clear  of 


dubious  products  in  the  form  of 
unlicensed  medicines  and  keep 
away  from  dubious  suppliers  who 
may  not  have  bothered  to  package 
a  product  properly  or  store  it 
correctly  and  may  have  imported 
it  illegally.  It  also  requires 
pharmacists  to  satisfy  themselves 
that  the  sources  of  medicines  they 
buy  are  reputable  and  that  the 
quality  is  such  that  patient  safety 
is  assured.  Pharmacists  may 
wonder  whether  it  is  worth 
dealing  in  Pis  at  all. 

Joy  Wingfield,  of  the  Society's 
law  department,  explains  that  the 
statement  is  an  acknowledgement 
of  the  unscrupulous  activities  of 
the  few  and  is  designed  to  protect 
the  interests  of  the  public. 

In  practice  the  Society  is 
sympathetic  to  pharmacists' 
problems.  As  long  as  they  deal 
with  reputable  companies, 
ensuring  that  all  the 
documentation  they  receive  is 
bona  fide,  and  do  not  buy  product 
for  cash  from  somebody's  car 
boot  for  example,  they  are  likely 
to  have  done  all  they  reasonably 
can  to  ensure  they  are  acting 
within  the  law  and  the  Society's 
Code  of  Ethics. 

Now  that  national  and  regional 
full-line  wholesalers  have  entered 
the  business  things  may  start  to 
change.  Companies  like  Unichem 
can  ill  afford  to  ruin  their 
reputation  by  supplying  dubious 
products.  Indeed  Unichem's 
managing  director  Peter  Dodd 
recently  predicted  that  as  the 
major  wholesalers  start  to  take  a 
larger  slice  of  the  PI  market  some 
of  the  smaller  suppliers  will  go  out 
of  business. 

John  Barker  sees  no  threat  to 
API  members  from  the  likes  of 
Unichem.  He  claims  the  larger 
wholesalers  do  not  understand  the 
PI  market  and  they  are  using  Pis 
as  a  "tack  on"  range  to  their 
existing  portfolio  and  not 
exploiting  the  potential  to  the  full. 

In  its  brochure  "Pharma- 
ceutical imports:  an  asset  for  the 
country",  the  API  claims  that 
parallel  imported  medicines  saved 
the  NHS  some  £7m  between  May 
1988  and  July  1989.  The 
Association  estimates  that 
PL(PI)s  have  been  issued  for 
some  120  different  medicines 
representing  about  £487m  of  the 
£1.8  billion  NHS  drug  budget  with 
Pis  accounting  for  sales  of  £100m 
at  landed  prices. 

The      API      says  the 


Joy  Wingfield,  RPSGB 

government's  PL(PI)  system: 
guarantees  therapeutic 
equivalence  of  imported; 
medicines,  requires  that  a 
"qualified  person"  is  held 
responsible  for  quality  control  and 
subjects  importers  to  random 
checking  by  the  medicines 
inspectorate. 

Despite  this,  the  trade  has 
been  marred  by  the  appearance  ol 
counterfeit  products.  The  API 
says  it  has  brought  cases  to  the: 
DoH's  attention  and  offered  to  co-i 
operate  with  manufacturers.  II 
points  to  the  banning  ol 
Pharmaceuticals  Internationa! 
from  API  membership  as  prooll 
that  it  is  policing  its  members. 

But  the  principal 
responsibility,  says  the  API,  lies 
with  manufacturers  who  can  help 
by  using  devices  such  as  the  UVi 
detectable  labels  now  required  or 
all  Greek  made  medicines  —  justi 
the  sort  of  action  the  API 
advocated,  says  John  Barker. 

Mr  Barker  acknowledges  that 
when  there  is  price  harmonisatior 
across  the  European  Community 
importers  may  go  further  afield  foi 
cheaper  products  which  coulc 
bring  even  more  problems.  The 
Association  would  like  the  PL(PE 
scheme  extended  to  other 
countries  such  as  Australia, 
Canada  and  the  United  States. 

Mr  Barker  is  confident  his 
Association  and  its  members  have 
a  much  more  professional 
approach  to  their  business  these 
days  and  that  what  they  are  doing 
is  helping  the  Government  in  its 
declared  goal  of  a  more  cost! 
effective  health  service  and  freej 
trade.  It  remains  to  be  seerlj 
whether  the  rest  of  the 
pharmaceutical  industry  is1 
prepared  to  concur  with  thai 
opinion. 
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Odour  neutralising 

Nappy  Sacks. 
The  sweet  smell  of 


There  is  only  one  nomination  for  an  award  in 
the  nappy  disposal  category.  Nappy  Sacks  is  the 
clear  brand  leader.  In  its  role  as  the  odour 
neutralise^  the  achievements  of  this  popular 
British  performer  outshine  all  others.  And  the 
stage  is  set  for  another  outstanding  year  with  a 


supporting  cast  of  sampling  in  Bounty  GiftPax,  a 
five  month  advertising  campaign  in  Mother  &  Baby 
and  an  autumn  in-pack  promotion.  Be  sure  not  to 
miss  the  Nappy  Sacks  range  by  asking  for  details 
from  your  Sterling  Health  representative  or  your 
local  wholesaler. 


Generics  'reach  the  market  too 
quickly  and  too  easily' 

Examining  the  pros  and  cons  of  generics,  speakers  at  a  conference  last  week  looked 
specifically  at  questions  of  quality 


Generics  are  an  essential  part  of 
any  free  market  system,  but  they 
reach  the  market  too  quickly  and 
too  easily. 

This  was  the  view  put  by  Dr 
Geoff  Holman,  manager  of  political 
and  economic  issues,  I C I 
Pharmaceuticals,  to  a  conference 
on  "Generic  medicines:  A 
question  of  quality"  at  London 
School  of  Pharmacy  last  week. 

"I'm  not  suggesting  all 
generics  are  rubbish",  he  said, 
but  the  fact  that  they  still  caused 
occasional  problems  suggested  to 
him  there  was  a  need  to  tighten 
licensing  controls,  particularly  for 
overseas  products. 

In  hospitals,  the  source  and 
quality  of  generics  could  be  closely 
regulated  and  pharmacists  could 
be  certain  that  products  came 
from  a  reputable  manufacturer. 

"In  community  practice  this  is 
not  necessarily  the  case  and  many 
doctors  and  pharmacists  do  not 
know  how  many  generic  versions 
of  a  drug  there  are,"  he  added. 
For  example ,  there  were  over  40 
versions  of  propranolol  and  20  of 
tamoxifen. 

Dr  Holman  thought  all 
generics  should  be  required  to 
produce  at  least  some  clinical 
evidence  of  efficacy  and  safety  in 
real  patients  over  much  longer 
periods,  in  the  same  way  the 
branded  original  was  required  to. 
At  present,  the  bioequivalence 
data  was  usually  confined  to  a 
single  dose  monitored  over  24 
hours  in  a  relatively  small  group  of 
healthy  volunteers. 

"With  the  explosion  of  the 
generics  market,  this  would 
provide  additional  and  very 
necessary  security",  he  said,  and 
he  hoped  such  a  move  would  be 
welcomed  by  the  more 
responsible  generic 
manufacturers.  "Although  it 
would  increase  the  short  term 
costs  it  might  tend  to  eliminate  the 
more  'fringe'  operators  and 
increase  the  overall  reputation  of 
the  generic  sector." 

Explaining  why  he  thought 
generics  reached  the  market  "too 
quickly",  Dr  Holman  said  that 
patent  protection  was  now  less 
than  half  that  originally  intended  — 
seven  or  eight  years  rather  than 
20  —  and  it  was  becoming 
increasingly  difficult  for 
manufacturers  to  recoup  their 
investment  costs.  The  fact  that 


R&D  didn't  stop  once  the  product 
licence  was  granted  was  often 
overlooked,  he  said,  and  he  urged 
the  professions  to  support  EC 
proposals  for  patent  term 
restoration. 

Dr  Holman  went  on  to  say  that 
neither  generic  prescribing  nor 
generic  purchasing  should  be  done 
automatically  —  and  nor  should 
branded  prescribing  —  but,  as 
with  all  other  professional 
decisions,  judgment  should  be 
based  on  facts. 

So  what  facts  should  doctors 
and  pharmacists  consider?  If  there 
is  no  cost  difference  between  the 
generic  and  the  branded  original, 
then  there  is  '  'absolutely  no  case 
at  all"  to  use  the  generic, 
suggested  Dr  Holman.  If  there  is  a 
significant  cost  difference,  doctors 
and  pharmacists  should  ask  —  is 
the  disease  relatively  minor  or 
serious?  If  something  went 
wrong,  would  it  be  detected 
quickly  and  reversed  easily  or 
would  the  consequences  be 
catastrophic? 

And  was  there  any  evidence  of 
previous  problems  with  generics 
in  the  same  therapeutic  category? 
The  final  decision  could  be  made 
by  asking,  would  I  take  the 
medicine  myself  or  give  it  to  my 
wife  or  child? 

If  all  things  are  equal,  "bear  in 
mind  that  prescribing  or 
purchasing  a  branded  drug  would 
also  serve  the  not  ignoble  end  of 
supporting  innovation  instead  of 
imitation, ' '  he  concluded. 

Earlier  Professor  Sandy 
Florence,  dean,  London 
University  School  of  Pharmacy, 
set  the  scene  by  examining  the 
different  levels  of '  'equivalence ' ' . 
Chemical  equivalence  did  not 
necessarily  lead  to  biological  or 
therapeutic  equivalence. 
Inequivalence  could  manifest  as 
clinical  failure,  differences  in 
response  and  differences  in 
toxicity.  He  thought  more 
attention  should  be  paid  to 
equivalence  in  clinical  areas  and 
not  just  in  vitro. 

Professor  Florence  suggested 
the  Medicines  Control  Agency 
should  guarantee  that  products 
were  therapeutically  equivalent, 
or  there  should  be  more 
information  on  bioavailability  to 
allow  physicians  and  pharmacists 
to  make  decisions  on  quality.  A 
blanket  generic  prescribing  policy, 


Professor  Florence 


imposed  nationally  or  locally 
without  considering  individual 
products  and  their  performance, 
was  unscientific  and  therefore 
unwise,  he  maintained.  And  the 
importance  of  patient  compliance 
and  confidence  in  the  product 
should  not  be  minimised. 

Specialised  formulations  such 
as  sustained  release  or  enteric- 
coated  were  often  precluded  from 
generic  prescription  because,  by 
their  very  nature,  they  were  more 
likely  to  have  different  therapeutic 
performances,  said  Professor 
Florence. 

This  point  was  supported  by 
Mr  Sandy  Stewart,  head  of  the 
MCA's  pharmaceutical 
secretariat.  He  said  that,  so  far, 
no  controlled  release  generic 
preparation  had  yet  been  licensed 
in  the  UK  because  of  potential 
bioavailability  problems  and  it  was 
important  to  emphasise  that  such 
products  were  not 
interchangeable.  If  a  sustained 
release  preparation  was  started  in 
hospital,  it  was  important  for  the 
GP  to  prescribe  the  same  brand 
when  the  patient  was  discharged. 

Outlining  the  strict  standards 
required  for  all  medicines  licensed 
in  the  UK,  Mr  Stewart  said  that,  in 
considering  whether  a  second 
application  for  a  licence  was 
"essentially  similar"  to  the 
original,  bioavailability  and 
impurity  profiles  were  among  the 
factors  taken  into  account. 

The  MCA  secretariat,  UK 


Chemistry,  Pharmacy  am 
Standards  Subcommittee  an] 
other  relevant  committees  haj 
decided  to  review  their  guidanc 
on  "essential  similarity"  in  thf 
light  of  experience  over  the  pas) 
year. 

A  survey  a  few  years  agl 
showed  that  the  percentage  q 
defective  samples  notified  to  th 
licensing  authority  was  similar  fo! 
both  generic  and  proprietar 
manufacturers.  ' 'There  is  thus  nj 
objective  evidence  of  an; 
significant  differences  in  qualiti 
between  generic  and  proprietar: 
products,"  the  speaker  assure! 
his  audience. 

Alan  Smith,  director,  B litis! 
Generic  Manufacturer! 
Association,  looked  at  the  growt; 
of  generic  prescribing  since  198! 
when  20  per  cent  of  prescription 


Alan  Smith 


were  written  generically.  Thi 
figure  was  boosted  to  35  per  cerp 
by  the  introduction  of  the  limite 
list  in  1985  and  was  now  about  4 
per  cent.  He  forecast  a  furthe 
increase  to  50  per  cent  when  th 
NHS  and  Community  Care  Ac 
came  into  effect  and  possibly  to  6' 
percent  in  1992. 

In  1988,  the  latest  year  fo 
which  figures  were  available,  th 
average  ingredient  cost  of 
prescription  was  £5.01;  thi 
average  branded  item  cost  £6.4: 
and  the  average  generic  £1.67. 1 
1  per  cent  swing  towards  generi 
prescribing  could  save  £16.: 
million  in  England  alone,  h 
calculated. 
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Mr  Smith  supported  the 
extension  of  patent  protection  in 
the  interests  of  a  strong  R&D 
industry.  Innovative  products 
were,  after  all,  the  generics  of 
tomorrow.  The  generic  and  the 
branded  sectors  were  both  parts 
of  the  same  industry  and  had  to 
live  together.  He  hated 
internecine  warfare  and 
unjustified  criticism  of  either  side. 

He  was  concerned  that  the  UK 
was  lagging  behind  European 
competitors  in  introducing  original 
pack  dispensing  and  patient 
information  leaflets. 

Outlining  the  BGMA  code  of 
practice,  Mr  Smith  stressed  that 
members  had  to  agree  to 
independent  quality  control  and 
random  inspection  of  premises  by 
independent  consultants,  in 
addition  to  those  checks  required 
by  law.  He  felt  that  by  having  their 
products  analysed  independently, 
companies  would  allay  fears  about 
quality  and  increase  confidence  in 
their  products. 

Members  also  had  to  agree  to 
display  the  name  and  address  of 
the  manufacturer  and  licence 
holder  clearly  on  the  pack;  this 
was  proving  to  be  a  contentious 
issue,  particularly  if  similar 
products  from  the  same 
manufacturer  were  sold  at 
different  prices. 

Professor  George  Teeling 
Smith,  former  director,  Office  of 
Health  Economics,  warned  that  a 


Professor  Teeling  Smith 

switch  to  50  per  cent  generic 
prescribing  would  have  dire 
effects  on  innovation  in  the 
pharmaceutical  industry.  While 
the  NHS  might  benefit  from 
reduced  costs,  some  £100m  a 
year  would  be  lost  to  the  funds 
available  for  R&D. 

There  was  a  need  either  to 
encourage  prescribing  by  brand 
name  after  patent  expiry  or  to 
restore  effective  patent  term.  A 
survey  of  the  top  300  medicines  in 
1988  showed  that  nearly  two- 
thirds  were  over  11  years  old  so 
were  vulnerable  to  generic 
substitution. 

Professor  Teeling  Smith  said  it 


was  difficult  to  recommend  at 
what  stage  doctors  should 
consider  changing  from  a  branded 
to  a  generic  product  if  they  wished 
to  save  the  innovative  industry: 
eight  years  after  the  product 
launch  was  far  too  soon  whereas 
20  years  was  probably  too  long. 

Dr  John  Ball,  member  of  the 
Royal  College  of  General 
Practitioners'  council,  proposed 
that  the  country  of  manufacture 
should  be  stated  on  all  medicine 
containers  because  most  of  the 
dubious  generics  seemed  to  come 
from  overseas.  "If  the  source  of 
fruit  can  be  identified  in 
supermarkets,  I  can  see  no  reason 
why  that  of  medicines  can't"  he 
said. 

He  thought  GPs  would 
prescribe  genetically  as  their 
surgeries  became  computerised, 
because  of  the  ease  with  which 
they  could  just  "push  a  button." 
He  did  not  think  formularies  would 
be  popular  because  GPs  were  not 
conformists  by  nature  and  were 
loathe  to  change  from  their  own 
personal,  established 
armamentaria.  Keeping  to  a 
formulary  required  discipline  and 
motivation  and  was  easier  in 
hospitals  where  teamwork  was 
the  key. 

Dr  Philip  Re  illy,  department  of 
general  practice,  Queen's 
University  of  Belfast,  described 
his  experience  of  setting  up  a 
formulary.   He  believed  that 


formularies  had  to  be  voluntary 
and  a  concensus  or  preferred 
selection  of  medication  which  gave 
scope  for  the  treatment  of  patients 
as  individuals.  He  avoided 
including  new  medicines  because 
he  thought  the  products  should 
have  a  reasonable  track  record, 
although  there  should  be  the 
facility  for  regular  updates.  The 
cost  of  the  drugs  chosen  was 
important  but  not  an 
overwhelming  factor. 

Nick  Barber,  senior  lecturer, 
London  School  of  Pharmacy  and 
North  West  Thames  regional 
director  of  clinical  pharmacy 
development,  explained  how 
hospital  pharmacists  could  cut 
drug  budgets  by  contracting,  bulk 
buying  and  by  individual 
negotiation.  Generic  prescribing 
was  not  introduced  routinely  in  his 
region  but  was  applied  only  to 
selected  products.  Tests  on 
contract  drugs  had  shown  that 
branded  drugs  were  no  superior 
to  generics  in  terms  of  quality  —  4 
per  cent  of  both  generic  and 
branded  medicines  had  failed 
quality  control  tests  in  North  West 
Thames  in  1987-88. 

He  did  not  think  that  the 
substantial  savings  achieved  by 
hospital  pharmacists  could  be 
extrapolated  to  the  family 
practitioner  services  because  the 
economies  resulted  partly  from 
contract  prices  and  guaranteed 
sales. 
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BUSWESSNEWS 


Credit  cards 
competition 
demanded 

The  Retail  Consortium,  an 
umbrella  organisation  which 
represents  most  retailers  through 
its  association  with  the  Chamber 
of  Trade  and  the  NPA,  are 
challenging  Visa  International  to 
eliminate  anti-competitive 
practices. 

Following  the  Monopolies  and 
Mergers  Commission  report  on 
credit  cards  and  the  subsequent 
changes  announced  by  the  DTI, 
the  Consortium  want  Visa  to: 

■  Extend  beyond  the  UK  the 
elimination  of  the  single  price  rule. 
This  is  the  rule,  now  on  its  way 
out,  which  prevents  retailers 
offering  a  discount  for  cash  against 
credit  card  use. 

H  Eliminate  the  pre-agreed 
interchange  fee.  This  is  the 
condition  that  the  retailer  must 
pay  a  percentage  fee  to  the  card 
company  for  each  transaction. 
The  Retail  Consortium  want  this 
to  be  negotiable,  not  fixed  by  the 
credit  card  company.  In  fact,  the 
DTI  plans  to  make  card  companies 
publish  their  charges,  which 
should  help  to  liberalise  this 
activity. 

■  Dispense  with  the  all-cards 
rule,  under  which  a  retailer  who 
accepts  one  form  of  Visa  card, 
such  as  the  Barclay  card,  is  obliged 
to  accept  all  Visa  cards.  This 
would  help  retailers  to  negotiate 
separate  agreements  for  credit 
and  debit  cards. 

The  Retail  Consortium  is 
currently  only  challenging  Visa 
International  on  these  points. 
"Mastercard  have  responded 
positively,"  said  a  spokesman, 
"but  we  are  disappointed  Visa 
appear  to  have  cast  themselves  as 
poor  losers  by  seeking  a  judicial 
review." 

Vetrepharm  Ltd,  the  specialist 
suppliers  of  animal  health  products 
and  vaccines,  have  relocated. 
Their  new  address  is:  Unit  15, 
Sandleheath  Industrial  Estate, 
Fordingbridge,  Hampshire,  SP6 
1PA.  Tel:  (0425)  56081.  Fax: 
(0425) 55309. 


Pharmaceuticals  score 
well  in  Queen's  Awards 


Glaxo  have  scored  a  double  in  this 
year's  Queen's  Awards  with 
Glaxo  Group  Research  winning 
the  technological  achievement 
award  and  Glaxo  Holdings  taking 
an  export  achievement  award. 

The  technological 
achievement  award  is  for  the 
development  of  ceftazidime, 
launched  in  1983.  This  has  total 
sales  to  date  of  around  £630m  and 
is  the  world's  third  best  selling 
injectable  cephalosporin.  On  the 
export  front,  the  total  value  of 
exports  by  Glaxo  in  the  year 
ended  last  June  was  £618m,  and 
Glaxo  is  estimated  to  have 
accounted  for  over  half  of  the 
UK's  positive  balance  of  trade  in 
pharmaceuticals  in  1988. 

"The  industry  giants  did 
not  have  everything  their 
mm  wwj" 

Wellcome  Research 
Laboratories  have  won  a  Queen's 
Award  for  Technological 
Achievement  for  the  development 
of  Retrovir,  the  fifth  award  for 
technical  achievement  won  by 
Wellcome  subsidiaries  and  their 
tenth  Queen's  Award  overall.  The 
citation  refers  to  the  "remarkably 
short  timescale  for  this  type  of 
development." 

Dr  Trevor  Jones,  Wellcome 's 
UK  based  director  of  research  and 
development  said:  "This  award 
highlights  the  importance  of 
development  as  a  key  element  in 
the  successful  exploitation  of 
research.  The  successful 
development  of  Retrovir  is  the 
result  of  a  major  interdisciplinary 
programme  of  work  in  the 
important  area  of  antiviral 
chemotherapy." 

However,  the  industry  giants 
did  not  have  everything  their  own 
way.  The  Northern  Ireland 
company  Norbrook  have  won  the 
Queen's  Award  for  Export 
Achievement  for  the  second  time 
in  four  years.  Over  a  three  year 
period  Norbrook,  who  specialise 


in  the  manufacture  of  veterinary 
pharmaceuticals,  have  expanded 
their  export  revenues  by  300  per 
cent. 

A  South  Wales  company, 
Purolite,  has  achieved  a  Queen's 
Award  for  Export  at  its  first 
attempt.  Purolite  manufacture 
cholestyramine,  resonium, 
polyacrylin  potassium  and  an  ion 
exchange  resin  used  as  a  drug 
carrier.  A  relative  newcomer,  in 
operation  for  just  over  five  years, 
the  company  employs  155  people 
and  exports  over  90  per  cent  of  its 
products. 

Another  moderate  sized 
company  when  taken  on  its  own, 
Serono  diagnostics,  have  won  a 
Queen's  Award  for  Export  — 
again  for  the  second  time  in  recent 
years;  they  also  won  one  the  year 
before  last.  The  200  staff  at  the 
company's  Woking  base  were 
responsible  for  total  export  sales 
of  £12m,  a  40  per  cent  increase 
over  the  previous  year.  The 
company  is  not  only  a 
manufacturer  of  diagnostic  kits,  it 
operates  a  research  and 
development  facility  in 
diagnostics,  and  sells  it  services 
throughout  the  Swiss  Ares- 
Serono  group. 

Export  sales  of  Serono 
diagnostics  R&D  rose  by  over  60 
per  cent  to  reach  £5. 5m. 

Out  of  the  pharmaceuticals 
mainstream  but  still  of  great 
interest  to  pharmacists,  Kodak 
have  won  their  fifth  export  award. 
Export  sales  account  for  more 
than  half  the  company's  turnover, 
and  these  have  more  than 
quadrupled  over  the  past  decade. 

A  second  Northern  Ireland 
company,  Randox  Laboratories, 
who  manufacture  diagnostic 
enzymes  and  reagents,  are  also 
winners  of  the  Export  Award.  The 
majority  of  the  company's 
business  is  exports  and  the 
company  currently  sells  in  40 
countries  on  all  five  continents. 

However,  the  record  this  year 
has  gone  to  ICI  which  has  won  no 
less  than  five  awards  —  though 
not  the  pharmaceuticals  arena. 


Law  firm  sets 
up  anti-piracy 
team 

City  law  firm  Titmuss  Sainer  & 
Webb  have  formed  a  team  to  help 
producers  of  perfumes  and 
pharmaceuticals  combat 
counterfeiting  and  piracy.  The 
team  consists  of  specialists  in 
copyright  law,  intellectual 
property  litigators,  trade  mark 
and  patent  agents  and  a  former 
trading  standards  officer. 

A  partner  in  the  firm,  Peter 
Crockford,  has  also  written  an 
anti-piracy  guide  which 
summarises  the  various  forms  of 
piracy  and  the  suitability  of 
available  remedies.  Copies  are 
available  from  Linda  Phelan.  Tel: 
071  583  5353. 

Sales  fall 
in  March 

Provisional  seasonally  adjusted 
estimates  of  retail  sales  volumes  i 
for  March  are  below  the  level  for 
February  but  above  the  average 
level  for  November  to  January.  In 
January  to  March  sales  were  0.75 
per  cent  higher  than  in  the 
previous  three  months,  and  1.5 
per  cent  higher  than  in  the  samej 
period  a  year  earlier. 

Based  on  non-seasonally 
adjusted  data,  the  provisional 
estimate  for  retail  sales  value  in 
March  is  7  per  cent  higher  than  in 
March  1989.  So  far  this  year  the 
value  of  sales  has  been  8  per  cent 
higher  than  in  the  first  three 
months  of  1989. 


Kodak  are  running  a  brand 
awareness  campaign  for  the  end 
user  of  the  photoprocessing 
business,  the  pharmacy 
customer.  The  company  is 
providing  a  range  of  point  of  sale 
materials,  including  a  window 
display  sticker,  to  reassure 
customers  that  the  paper  and 
chemicals  used  to  process  their 
films  in  the  pharmacy's  minilab  are 
all  produced  by  Kodak. 


734 


CHEMIST  &  DRUGGIST  28  APRIL  1990 


WHY  MORE  AND  MO 


PEOPLE  ARE  CHOOSING 


SEVEN  SEAS. 

(Including  the  judges  of  this  year's 
Chartered  Institute  of  Marketing  National  Awards.) 


After  more  than  fifty  years  of  taking  good 
care  of  the  nation's  health,  it's  nice  that  some- 
one else  should  put  us  first. 

So  it  was  with  great  pride 
that  we  recently  accepted 
the  coveted  Chartered  Institute 
of  Marketing's  National 
Marketing  Award  for  our 
category.  This  accolade  is  the 
marketing  industry's  equiv- 
alent to  the  Queen's  Award  for 
Industry  and  it  is  the  first 
time  is  has  been  presented  to 
a  healthcare  company. 

We  thank  all  our  customers 
for  their  valued  support.  The  secret  of  our 
success  is  simple. 

We  are  committed  to  research  and  develop- 
ment of  the  finest  natural  health  products  like 


Seven  Seas  Pure  Cod  Liver  Oil. 

In  recent  years  we  have  successfully 
launched  several  popular  products  like  Seven 
Seas  Berries;  a  new  range  of 
tasty,  fruit  flavour  health 
supplements. 

Seven  Seas  Pulse  is  another 
big  success.  Taste  free,  conve- 
nient fish  oil  capsules  or  new 
emulsion,  rich  in  essential 
Omega  3  fatty  acids,  that 
experts  now  believe  can  play 
a  role  in  reducing  the  risk  of 
heart  disease. 

We  are  also  committed  to 
more  award  winning  marketing.  An  annual 
spend  of  £5  Million  will  ensure  that  we  stay  in 
our  current  position  in  healthcare. 
The  Number  One  Choice. 


Seven  Seas* 

Britain's  Best  Selling  Health  Supplements 


Category  Winner 


BUSINESS  NEWS 


Chas  F.  Thackray  bought  by 
Boehringer  Mannheim 


Chas.  F.  Thackray  Ltd  has  been 
bought  by  Boehringer  Mannheim 
in  a  move  to  expand  their  business 
within  the  field  of  orthopaedics  and 
community  patient  care. 
Boehringer  already  owns  DePuy 
in  the  USA  which  manufactures 
and  sells  a  range  of  orthopaedic, 
surgical,  and  infection  control 
products. 

The  purpose  of  the  acquisition, 
says  a  Boehringer  spokesman,  is 
to  create  an  international 
partnership  between  DePuy  and 
Thackray     with  Thackray 


ICS  launch 
EPbS  unit 

LCS  have  launched  their  Premier 
EPoS  system,  available  as  a 
networked  or  independently 
operated  till  system  for  the 
pharmacy. 

Features  include  both  shop 
sales  and  prescription  receipts;  a 
"P"  or  red  underline  to  the 
printed  receipt  for  Pharmacy 
medicines  and  an  audible  alarm  to 
advise  staff  that  a  restricted 
product  is  being  sold;  marking 
prescription  receipts  with 
"waiting"  or  "calling  back". 
Professional  messages  can  be 
added  to  prescription  receipts. 

Data  gathered  during  sales 
activity  can  be  used  for  stock 
control,  re-calculating  margins, 
and  ordering  from  wholesalers 
and  manufacturers.  On-site 
training  is  provided.  The  system 
can  be  purchased  or  leased.  LCS, 
39  Bedford  Street,  Shelton,  Stoke- 
on-Trent  (tel:  0782  202446). 


becoming  the  operations  centre 
for  the  two  companies  outside  the 
US. 

John  Thackray,  the  group 
managing  director,  will  remain  as 
a  director  "and  probably 
chairman,"  of  Chas.  F.  Thackray, 
according  to  a  spokesman  for 
Corange  Ltd,  the  holding 
company  for  Boehringer 
Mannheim. 

Neither  party  was  prepared  to 
reveal  the  value  of  the  transaction, 
though  the  entire  share  capital  of 
the  business  has  changed  hands. 

Both  Thackray  and  DePuy 
have  a  strong  presence  in  the  Far 
East,  but  Chas.  F.  Thackray  is 
seen  by  Corange  as  a  valuable 
base  for  non-US  expansion  in 
orthopaedics.  Boehringer's  main 
activities  apart  from  orthopaedics 
are  diagnostics,  pharmaceuticals 
and  clinical  and  research 
laboratories. 


PSNI  lecture 

"Drug  utilisation  review"  is  the 
next  topic  to  be  covered  in  the 
continuing  education  programme 
in  Northern  Ireland.  It  will  be  held 
at  The  Beechlawn  Hotel, 
Dunmurry,  Belfast  on  May  3  at 
10am. 

The  workshop  will  illustrate 
the  different  approaches  to  DUR, 
the  evaluative  techniques  which 
can  be  applied,  and  how  the 
process  can  lead  to  clinical  and 
economic  benefits. 

The  course  lecturer  will  be 
Miss  Andree  McCollum,  prinicpal 
pharmacist,  Eastern  Health  and 
Social  Services  Board. 

Monday,  April  30 

Eastbourne  Branch,  RPSGB.  Ye 

Goode  Intente  Hotel,  11  Cornfield 
Terrace,  at  8pm.  Annual  meeting. 
Buffet  available. 

East  Metropolitan  Branch, 
RPSGB.  Churchill  Room,  Wanstead 
Library,  Spratt  Hall  Road,  at  7.30pm. 
Annual  meeting,  followed  by  cheese 
and  wine  reception. 

Wednesday,  ifey  2 

Brighton    Branch,  RPSGB. 

Postgraduate  centre,  Brighton 
General  Hospital,  at  8pm.  Discussion 
of  motions  for  branch  reps  meeting  in 
London. 


BRIEFS 


Wallace  Manufacturing  Chemists  Ltd 

have  moved  their  sales  office  to  15 
Cochrane  Mews,  St  John's  Wood, 
London  NWS  5NY.  Tel:  01-722 
1067;  fax:  01-722  9166;  telex 
25222  Walkem  G.  Production  and 
technical  functions  remain  at 
Knowsley. 


Bush  Boake  Allen  have  bought  the 
Food  Materials  Corporation  of 
Chicago.  This  gives  BBA  vanilla 
extract  manufacturing  capability 
and  expands  their  flavours 
business  in  the  USA.  Bush  Boake 
Allen  is  a  division  of  the  Union 
Camp  Corporation. 


Pharmacist  Nitin  Sodha  is  pictured 
with  Small  Firms  Minister  Tim 
Eggar  at  a  meeting  to  celebrate  the 
500,000th  Enterprise  Allowance 
Scheme  member.  Mr  Sodha,  who 
runs  a  chain  of  four  pharmacies 
and  a  property  company  in 
Redditch,  was  one  of  10  businesses 
that  have  taken  part  in  the  EAS  to 
be  chosen  to  feature  in  a  video  to  be 
used  by  the  DTI  when  running 
future  induction  days  for  the 
Scheme.  Mr  Sodha  was  chosen  as 
Young  Businessman  of  the  Year  in 
1989 


Bill  closes  VAT  loophole 


A  clause  in  this  year's  Finance  Bill 
will  allow  Customs  and  Excise  to 
charge  interest  on  underdeclared 
returns  covering  periods  of 
variable  length. 

Previously  they  could  only 
charge  interest  to  traders  with 
underdeclared  VAT  for 
accounting  periods  of  up  to  three 
months,  but  since  1988  traders 
have   been   allowed  longer 


COMING  EVENTS 


Thursday,  May  3 

Wirral      Branch,  RPSGB. 

Postgraduate  centre,  Clatterbndge 
Hospital,  at  8pm.  "The  workings  of 
Council  and  how  the  branch 
resolutions  are  dealt  with",  by  Ann 
Lewis.  Followed  by  discussion  of 
branch  resolutions,  and  cheese  and 
wine  supper. 

Mersey     Regional  Lecture 

cancelled. 

Society  of  Cosmetic  Scientists. 

Post  House  Hotel,  Nottingham,  at 
6.30pm.  The  Northern  Lecture,  an 
open  meeting,  with  a  talk  on  "Skin 
protective  Agents",  by  Miss  A. 
Wilson,  of  Dow  Corning,  Belgium. 


Advance  information 

The  British  Society  for  the 
History  of  Pharmacy,  a  meeting  at 
the  Society  RPSGB,  1  "Lambeth  High 
Street,  London  SE1,  on  May  2,  at 
6.30pm.  "Working  towards  a 
reformation:  the  London 
pharmacopoeia,  1738-1746",  by  Dr 
M.P.  Earles,  FPS. 
Industrial  Pharmacists  Group. 
' '  Working  for  patients  —  implications 
for  the  pharmaceutical  industry",  a 
meeting  at  the  RPSGB,  1  Lambeth 
High  Street,  London  SE1  onMav9,  at 
11.30am.  Fee  £30  (IPG/RPSGB 
members  and  preregs)  and  £60  (non 
members).  Registration  forms  from 
Mr  R.E .  Marshall,  on  01-735  9141  ext 
289  (AGM  at  10am  for  IPG  members 
only). 

British  Association  of 
Pharmaceutical  Physicians, 

'  'The  contribution  of  epidemiological 
methods  to  clinical  research",  1990 
annual  symposium,  at  1  Wimpole 
Street,  London  Wl,  on  June  4,  at 
9.15am.  Fee  £75  (members),  £95 
(non-members).  Details  from 
Elizabeth  Richardson.  BAPP 
administrator,  on  01-491  8610. 
Benoliel  Partners.  "Original packs 
and  original  sins.  Can  today's 
pharmaceutical  presentations  please 


accounting  periods  —  these  may 
vary  but  in  addition  small  traders 
with  an  annual  turnover  under 
£250,000  have  had  the 
opportunity  to  submit  annual 
returns. 

The  new  rule  brings  the  law  up 
to  date,  allowing  Customs  and 
Excise  to  charge  interest  at 
commercial  rates  to  anyone  who 
has  underpaid  their  VAT. 


everyone?" ,  a  conference  at  the  Royal 
Society  of  Medicine,  London  Wl  on 
June  5.  Details  from  David  Benoliel  on 
0491  38849. 

Society  of  Chemical  Industry. 

"Flavours  and  fragrances" 
symposium,  at  14  Belgrave  Square, 
London  SW1  on  June  8.  Fee  £37 
(members),  £57  (non-members), 
students/retired  £5  (exclud.  lunch). 
Dinner  (optional)  £30.  Contact  the 
conference  secretariat  on  01-235 
3681. 

The  Royal  Society  of  Health. 

"Drugs  and  vitamins",  a  seminar  at 
the  University  of  Manchester 
conference  centre,  Oxford  Road, 
Manchester,  at  6.45pm.  Fee  £6. 
Contact  the  conference  department, 
on  01-630  0121. 

Society  for  Drug  Research, 
Society  of  Pharmaceutical 
Medicine,  and  Royal  Society  of 
Tropical  Medicine  &  Hygiene. 

"Tropical  diseases,  immunity  and 
chemotherapy",  a  symposium  at  the 
Wolfson  Centre,  Hammersmith 
Hospital,  London  W12  on  May  31,  at 
9am.  Fee  £35  (members),  £50  (non- 
members).  Contact  Mrs  Barbara 
Cavilla,  on  01-581  8333,  by  May  23. 
IBC  Technical  Services  Ltd. 
"Clinical  aspects  and  modern 
management  of  asthma  " ,  a  course  at 
the  National  Heart  and  Lung  Institute, 
London  SW3  on  May  31 -June  1.  Will 
include  ward  visits  to  the  Brompton 
Hospital.  Fee  £569.25.  Contact  Fiona 
Morgan  on  01-236  4080. 
Spectra  Retail  Concepts  Ltd. 
"Maintaining  customer  care  in 
retailing  and  financial  services",  a 
conference  at  the  Regent  Crest  Hotel, 
London  Wl  on  Mav  16-17.  Fee 
£678 . 50  (or  £402 . 50  per  day) .  Contact 
Spectra  on  0734  320177. 
Verdict  Research  Ltd. 
"Productivity  growth,  the  challenge 
for  the  1990s",  annual  retail 
conference,  at  the  Queen  Elizabeth  II 
Centre  Conference,  London  SW1,  on 
Mav  10.  Fee  £339.25.  Contact 
Deborah  Grant  on  01-404  5042. 
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APPOINTMENTS 


HAMPSTEAD  HEALTH  AUTHORITY 
ROYAL  FREE  HOSPITAL 

PHARMACY  TECHNICIAN 

(Grade  MT2:  £10, 122-£12,388) 


INTO  THE  NINETIES  WITH 
A  NEW  CAREER  STRUCTURE 


At  the  Royal  Free  we  have  taken  the  opportunities 
provided  by  Flexible  (.ratling  to  create  a  new 
structure  within  the  Pharmacy  Department. 

Skilled   teams  of  Pharmacy   Technicians  take 
responsibility  tor  the  provision  of  patient  services" 
and  are  supervised  by  technical  managers  within 
each  section. 

You  will  play  an  important  part  in  the  teams 
providing  the  technical  service  in 

—  sterile  production 

—  non-sterile  manufacture 

—  drug  distribution/top-up 

—  in-patient  services 

—  out-patient  services 

—  clinical  trials 

where  the  training  will  prepare  you  for  progression 
to  a  managerial  position.  Work  experience  is 
supplemented  by  the  in  house  technician  training 
programme. 

If  you  are  enthusiastic,  willing  to  take  responsibility 
and  eager  to  further  your  career  then  why  not  pay  us 
a  visit  and  see  for  yourself. 

To  arrange  an  informal  visit  or  obtain  further 
information  about  the  post,  please  contact  Susan 
Conner,  Principal  Pharmacist  on  01-794  0500  Ext. 
3115. 

For  job  description  and  application  form  please 
contact  Sharon  Miller  on  0 1  - 794  0500  Ext.  -t5-t6. 

Closing  Date:  May  18th  1990 


(  w  ^ 

East  suffolK 

H EA LTH  S H R V  I C  K  S 

CLINICAL  PHARMACY  PRACTITIONER/ 
PHARMACY  LECTURER 

Suffolk  County  Council 
Grade  D  With  Emergency  Duty 
(Whitley  Council  Terms  &  Conditions) 

£18,837-£20,799p.a. 

This  is  ,in  exciting  post  linking  practice  with  academia,  involving  working  as  a  Clinical 
Pharmacist  within  the  hospital  setting,  and  lecturing  at  the  Suffolk  College  of  Higher 
and  Further  Education  to  the  BTEC  Pharmaceutical  Science  and  related  Courses. 
The  post  is  initially  for  three  years  and  subject  to  review. 
Applicants  must  be  Registered  Pharmacists.  Lecturing  experience  in  Further 
Education  would  be  an  advantage  but  support  in  this  would  be  available. 
Temporary  accommodation  will  be  available 
If  you  want  to  live  in  this  pleasant  part  of  the  world  and  have  the  desire  to  bridge  the 

gap  between  practice  and  acidemia,  please  contact:- 
I  i.ivid  H  Evans.  Specialist  Adviser  (Pharmaceutical  Ser\  ices).  East  Suffolk  Health 
Authority.  Tel.  Ipswich  (04731  712272,  Ext  231  or  Geoff  Bemrose.  Suffolk  College  of 
Higherand  Further  Education.  Pope  Walk.  Ipswich 
Tel:  Ipswich  (04731  255885.  Ext.  258  for  further  information. 
Child  care  facilities  are  available  on  the  Suffolk  College  Campus  for  children  aged  3-5 
years. 

Application  forms  available  from  the  District  Personnel  Director, 
East  Suffolk  Health  Authority,  P<>  Box  55,  Ipswich  IP3  8NN 
Tel:  Ipswich  712272,  Ext.  229 


PHARMACISTS 


"Community  and  Hospital" 
Locum  and  Permanent  Staff  required 
throughout  the  UK 

•  EXCELLENT  RATES 

•  PROMPT  WEEKLY  PAYMENTS 

•  FRIENDLY  PROFESSIONAL  SERVICE 


Euromed  Personnel. 

Medical  Recruitment  Consultants 

6  Vigo  Street,  London  W1X  1AH 


■  01-287  0880. 
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APPOINTMENTS 


LABELLING  SYSTEMS 


SALES  REPRESENTATIVE 

A  leading  manufacturer  of  rubber  and 
plastic  household  products,  a  member 
of  an  international  group,  would  be 
pleased  to  hear  from  an  experienced 
sales  person  to  represent  them  in: 

Worth  and  East  London  postal  districts, 
Essex,  Bedfordshire,  Hertfordshire, 
Cambridgeshire  and  Suffolk. 

The  successful  candidate  will  have 
good  experience  in  selling  to  Chemists, 
wholesale  and  retail  with,  possibly, 
experience  also  in  the  Hardware  and 
Motor  trades. 

The  position  carries  an  attractive 
package  including  salary,  commission, 
expenses,  together  with  either 
company  car  or  car  allowance. 

Please  write  with  fullest  details,  or 
send  full  C. V.  to  Sales  Director, 

Box  C&D  3362 


To  reply  to  an  advertisement  featuring  a 
box  number  please  follow  the  procedure 
outlined  below. 

I .  Write  to  the  contact  person 
mentioned  in  the  advertisement 
including  all  details  of  relevance  to  the 

advertisement  and  quoting  the  box 
number  to  which  a  reply  is  being  made. 

1.  Enclose  your  reply  in  an  envelope 
addressed  to  the  contact  person  and  box 
number  at 

CHEMIST  &  DRUGGIST 

CLASSIFIED 
Benn  Publications  Ltd, 
Sovereign  Way, 

Tonbridge, 
Kent  TN9  1RW 

Your  reply  will  then  be  forwarded  to  the 
advertiser  concerned 


max* 


Simply  the  best 


PMR  LABELLING  SYSTEMS  1 

A  FULL  RANGE  OF  P  C  BASED  LABELLING  SYSTEMS 
■  Faster    ■  Easier  to  use    ■  Full  Drug  interaction 
■  Full  BNF  Warning    ■  Direct  order  entry 


toi 


nd 
cK 


FREE  VIDEO  CASSETTE  AVAILABLE 

Contact  David  Coleman  or 
Mike  Spnnce  MR  Pharm  S 
lor  a  demonstration  or  trial 
PARK  SYSTEMS  LTD 
6  Vulcan  Street  [\Ci  OQQ  0001 
Liverpool  L  3  7BG    1)0  I  "4.90  LLJJ 


THE  ONLY  NPA  RECOMMENDED  COMPUTER  LABEL  SYSTEM 


ORALABEL  PC 

"The  Ultimate  in  pharmacy  systems 

*  Versatile,  uncomplicated  labelling. 

*  Quickly  updated  patient  records. 

*  Full  BNF  warnings  *  Latin  dosages. 

*  Accurate  Interaction  Monitoring 

*  Complete  systems  or  software  only. 

For  leaflets  or  a  demonstration,  phone  or  write 


Computer  Systems  Limited 


Village  Workshops,  Prestwich,  Manchester,  M25  8WB 
Tel:  061  773  7909 


SHADOW  LABELLING 


SHADOW  PLUS  X19995 


PATIENT  RECORDS  /29995 


PATIENT  RECORDS  PLUS  /  399" 


SHADOW  CONTROL  DOSAGE 


SHADOW  HOSPITAL 


^   lor  your  nuriing  home  bu*ineis' 


COMPLETE  PATIENT  RECORDS  SYSTEM  Xl395,s 

'BOP 

a  division  of  Image 

1 7  Waterloo  Place                        -  hardware » software^ 
jV^             Leamington  Spa  ^^^k^^L 

03/90 


Jotin  Mtfiardion 
Computers  Ltd 


»-  In  Pharmacy  Labelling 

►  In  Auto-order  Stock  Control 

►  In  Customer  Service 
^  In  Ongoing  Development 

For  Accurate  and  Reliable  Drug  Interactions  and  Patient  Records 

FREE  POST,  Preston  PR5  6BR  Telephone:  (0772)  323763 
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SHOPFITTINGS 


STOCK  FOR  SALE 


C  •  R  •  E 

I  N  S  T  A  L 


RETAIL  DESIGN   •  SHOPFITTING 

SPECIALISTS  IN  PHARMACY 
SHOPFITTING  AND  REFURBISHMENT 

162  ENTERPRISE  COURT, 
EASTWAYS,  WITHAM,  ESSEX,  CM8  3YN 
TELEPHONE:  0376  51  5556 


L  I 

1  X 

L  1 

N  E 

LUXLINE 

the  specialists  in  pharmacy  shopfitting  design  and 
construction 
8  Commerce  Way,  Leighton  Buzzard,  Bedfordshire 
Telephone:  (0525)  381356;  Fax:  (0525)  382761   


4'  AND  6'  GONDOLAS  4'  HIGH 
BASE  SHELF  15"  WIDE.  FIRST  SHELF  12"  WIDE 
SECOND  AND  THIRD  SHELVES  9"s 
PRICE  4  FOOT  £420.00 
6  FOOT  £030.00 
TEL:  0384  73849 


PRODUCTS  &  SERVICES 


NEON  WINDOW  SIGNS 
PROJECTING  SIGNS 
WIND  SIGNS 

FAYLITE  LIMITED 
5  MEETING  HOUSE  LANE 
BERKSWELL,  WARWICKSHIRE 
021-359  1934 


FOR  FURTHER  INFORMATION 
PLEASE  CONTACT 
JASON  GALL  UCCI  ON 
0732  844  734  EXT  4  72 


PRICE  LABELS  —  FAST 

MOST  POPULAR  SIZES.  QUALITY  PRODUCTS. 


Plain 


2\\\2       Box  of  50,000  labels, 
White  or  Coloured 
Plain  or  Stock 
PR-Prints 


£35.00  per  box  +  VAT 
26x12  POST  FREE 


Special  offer  —  Buy  3  Boxes  Price  Labeller  Free 


YOUR  NAME 


Printed 


YOUR  NAME 


21x12       Box  of  50,000  labels, 
White  or  Coloured 
Printed  with  your 
name  etc 


£48.00  per  box  +  VAT 

26x12  POST  FREE 


Special  offer  —  Buy  3  Boxes  Price  Labeller  Free 

DISPENSING  LABELS  ALSO  AVAILABLE 

SPECIAL 

15% 
DISCOUNT 

STOCKS  LIMITED 

ON  ABOVE  ITEMS 
TO  ALL  CHEMIST  &  DRUGGIST 
CUSTOMERS 

CALL  0282  58701  NOW!! 


EXPRESS  LABEL  CO  LTD 
290  Briercliffe  Road,  Lanehead, 
Burnley,  Lanes 
Tel:  (0282)  58701 
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STOCK  FOR  SALE 


Europharm 


SPECIALS 


Lady  save  House 
Decoy  Road  ■  Worthing 
West  Sussex  BN 14  8ND 
Tel:  Worthing  (0903)  213303 
Fax:(0903)203255 


SPECIAL  QUANTITY 


OFFER 

SPECIAL 
OFFER 

E09 

\—\J\J 

AQUEOUS  CREAM  500G 

1 

0  79 

0  74(1  91 

ATERO 

ATENOLOL  TABLETS  50MG 

28 

2  05 

1  90(90) 

a  tc 1 nn 
A  1 1  l  UU 

ATCMOI  HI  TARI  PTQ  1  HOMH 
A  I  tIMULUL  I  ADLt  I  o  I  UUIvlU 

98 

q  pip; 

Z.i)U(ZU) 

AZA50 

AZATHIOPRINE  TABLETS  5QMG 

100 

11.90 

11.30(5) 

DIA2 

DIAZEPAM  TABLETS  2MG 

1000 

0.69 

0.66(5) 

DIA5 

DIAZEPAM  TABLETS  5MG 

1000 

0.69 

0.66(5) 

DIL60 

DILTIAZEM  TABLETS  60MG 

100 

12.45 

11.99(5) 

E18 

EMULSIFYING  OINTMENT  500G 

1 

1.01 

0.98(12) 

GL12.5 

GLIBENCLAMIDE  TABLETS  2.5MG 

100 

0.67 

0.61(10) 

IBU400 

IBUPROFEN  TABLETS  400MG 

100 

2.45 

2.35(5) 

ISOS20 

ISOSORBIDE  MONONITRATE  TABLETS  20MG 

100 

3.80 

3.69(10) 

E384 

MIANSERIN  TABLETS  30MG 

100 

13.95 

13.45(5) 

NAP500 

NAPROXEN  TABLETS  500MG 

100 

5.60 

5.35(5) 

PIL02 

PILOCARPINE  EYE  DROPS  2% 

10ML 

0.69 

0.65(5) 

PIL04 

PILOCARPINE  EYE  DROPS  4% 

10ML 

0.86 

0.83(5) 

E412 

PROCYCLIDINE  TABLETS  5MG 

1000 

9.75 

9.48(5) 

QUI300 

QUININE  SULPHATE  TABLETS  300MG 

500 

10.35 

9.95(5) 

E435 

TEMAZEPAM  TABLETS  10MG 

500 

10.55 

10.15(5) 

E437 

TEMAZEPAM  TABLETS  20MG 

250 

9.30 

8.90(5) 

VBS 

VITAMIN  B  CO.STRONG  TABLETS 

1000 

1.50 

1.40(5) 

OFFERS  RUN  FROM  1  ST  MAY  TO  3 1ST  MAY  INCLUSIVE 
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STOCK  FOR  SALE 


AN  INNOVATION  FROM  TEE  DEE  PRODUCTS  LTD 
FORGET  ME  NOT 

7  DAY  PILL  REMINDER 

*  BUSTER  PACKED 

*  BAR  CODED  HANGING  CARDS 

*  RECESSED  -  TO  AID  ARTHRITICS 

*  EMBOSSED  IN  BRAILLE 

*  FLEXIBLE  FOOD  GRADE  PLASTIC 

*  R.N.I.B.  LISTED 

*  AVAILABLE  IN  OUTERS  OF  50 

TO  PLACE  YOUR  ORDER  CONTACT 

TEE  DEE  PRODUCTS  LIMITED 

HIGHFIELD  HOUSE 

PILSLEY 

CHESTERFIELD 

S45  8EZ 
TEL.  (0773)  590199 
(0773)  872623 


URIMPHARM  LTD 


OUR  EEC  IMPORTED 

PHARMACEUTICALS 
CAREFULLY  SELECTED 
RANGE  OF  PRODUCTS 
PRODUCT  LIABILITY 
INSURANCE 

OUR  OWN  'EEC  QUALIFIED 
PERSON  TO  SUPERVISE 
QUALITY  CONTROL 
DISTRIBUTION 
THROUGHOUT  UK 
ONE  OF  THE  LARGEST 
PURCHASERS  OF  Pi's  IN 
EUROPE 


HELPFUL  ADVICE  GIVEN  TO 
UPDATE  THE  PHARMACIST 
COMPETITIVE  PRICES  AND 
REGULAR  MONTHLY  OFFERS 
MEMBER  OF  THE 
ASSOCIATION  OF 
PHARMACEUTICAL 
IMPORTERS 
MANY  MAY  OFFERS 

FOR  ANY  ADVICE,  QUERIES,  FORWARD  PLANNING,  QUOTES 
OR  A  PRICE  LIST  CONTACT:  MERVYN  GREEN  MPS 


URIMPHARM  LTD 


UNIT  A6.  S3  COPERS  COPE  ROAD,  BECKENHAM,  KENT,  BR3  1NR. 
TELEPHONE:  01-658  2255:  TELEX:  263832:  FAX:  01-658  8680 
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BOUT  PEOPLE 


Pharmacist  to  chair  Royal 
Society  of  Health 


Pharmacist  Joyce  Parker  is  the 
new  chairman  of  the  multi- 
disciplinary  Royal  Society  of 
Health.  A  strong  advocate  of  the 
professionally  integrated 
approach  to  health  care,  Miss 
Parker's  elevation  to  the 
Society's  top  post  comes  after 
many  years  membership  including 
eight  years  in  the  pharmacist  seat 
on  the  Council.  She  succeeds 
Professor  John  W.T.  Dickerson. 

Miss  Parker's  career  has 
spanned  hospital  pharmacies, 
journal  editorships,  information 
services  and  appointments  with 
prominent  companies  including 
May  &  Baker  and  Sandoz 
Pharmaceuticals.  She  is  a  Fellow 
of  the  Royal  Pharmaceutical 


Society  of  Great  Britain  and  a 
founder  member  of  the  College  of 
Pharmacy  Practice. 


London  Marathon:  first 
pharmacist  is  1,929th! 


Of  the  21  pharmacists  sponsored 
by  the  NPA  to  run  in  last  Sunday's 
Marathon,  the  first  past  the  line 
was  Alan  Robertson,  of 
Livingston  Village  West  Lothian. 
A  respectable  48  minutes  behind 
the  winner  Scotland's  Allister 
Hutton,  Mr  Robertson's 
completion  time  (as  recorded  by 
Unisys)  was  2  hours  58  minutes  4 
seconds,  placing  him  in  1,929th 
position:  over  25,500  finished. 

The  other  pharmacists '  times 
were:  David  Ellis  (3h  16m  30s), 
R.N.  Ainley  (3h  26m  32s),  E. 
Collins  (3h  30s  46m) ,  W .  G .  Wintle 
(3h  45m  16s),  Frank  Meaby  (3h 
46m  40s),  A. A.  Tubb  (3h  51m 
49s),  Colin  Sale  (3h  53m  33s), 
H.C.  Dumler  (3h  59m  5s),  John 


This  Shell  dressing  found  in  an 
army  ambulance  is  said  to  be 
sterile,  even  after 50 years 

Shell  shock! 

When  the  army  was  mobilised 
during  the  last  ambulance  dispute 
the  scenes  were  reminiscent  of 
the  war  years  in  more  ways  than 
one;  it  was  discovered  that  50 
year  old  Shell  dressings  were 
being  used  by  police  and  army 
medics! 

While  some  were  outraged 
that  old  dressings  should  be  in 
circulation,  manufacturer  Cuxson 
Gerrard  were  delighted  that  the 
products  were  still  proving  useful. 
"One  chief  ambulance  officer 
pronounced  our  old  dressings  as 
being  sterile  and  perfectly 
satisfactory  for  the  job,"  says 
chairman  Dr  John  Gerrard. 


Coincidental 
pharmacist's 
lost  love  on  TV 

It  is  to  be  hoped  that  not  many 
pharmacists  found  they  could 
identify  with  the  rather  pathetic 
figure  cut  by  David  Jason  as  '  'The 
Chemist",  in  the  first  of  BBC 
TV's  new  "Single  Voices" 
series. 

The  monologue,  subtitled  "a 
love  story",  centred  on  small 
town  pharmacist  Vernon  Duxley's 
distress  caused  by  the  adultery  of 
his  wife  with  a  macho  bedroom 
furniture  salesman.  Mr  Duxley's 
profession  was  almost  incidental 
to  the  plot,  save  that  the  low 
volume  of  script  business  on  the 
Monday  morning  gave  him  plenty 
of  time  to  discuss  his  life  with  a 
watching  video  camera. 

Pharmacists  would  no  doubt 
like  to  get  their  hands  on  the 
computer  software  that  enabled 
Mr  Duxley  to  print  a  label  with 
three      keystrokes.  The 


profession's  leaders,  bearing  in 
mind  the  president's  epistle  of 
January,  would  also  have  been 
concerned  to  see  that  Mr  Duxley, 
was  patently  unaware  of  what  was 
going  on  in  his  shop,  hidden  from 
him  by  a  partition.  The  director  of 
the  National  Pharameutical 
Association,  Tim  Astill,  said  the 
play  had  been  well  acted. 
"Pharmaceutical  purists  may 
have  criticised  the  lack  of 
supervision  of  the  sales  of  P 
medicines  through  the  closed 
screen  and  the  fact  that  he  didn't 
hold  the  liquid  measure  at  eye 
level  when  pouring,  but  the 
programme  wasn't  made  for 
pharmacists.  It  just  happened  to 
be  set  in  a  dispensary. 


Weekes  (4h  0m  4s),  Mrs 
Christine  Blyth  (4h  4m  54s), 
Adrian  Bridgewater  (4h  19m  14s), 
David  Libiszewski  (4h  19m  28s), 
Derek  Bishop  (4h  24m  43s) ,  Vimal 
Shah  (4h  41m  40s),  Thomas 
Wright  (4h  45m  33s),  Ms  Sian 
Byrne  (4h  45m  56s) ,  Barrie  Doar 
(5h  18m  52s),  B.M.  Brooks  (5h 
23m  56s),  R.  Tuffin  (6h  18m  50s),  I 
Ms  Melanie  Burnside  (no  time  I 
available) . 

Barrie  Doar  finished  some  20  I 
minutes  slower  than  last  year.  "I 
blame  the  rain  and  cold,  and 
another  12  months!"  he  says. 


APPOINTMENTS 


Unichem  have  appointed  Jonathan 
Doobar  as  territory 
representative  in  the  Preston 
branch;  Sharron  Fisher  as 
territory  representative  for  the 
Leeds  branch;  and  Valerie  Dexter 
as  key  account  executive, 
covering  Unichem's  Leeds  and  j 
Preston  branches. 

Britannia  Health  Products  Ltd  have 
appointed  Wanda  Haliburn  as  key 
account  executive.  Ms  Haliburn 
has  worked  as  an  assistant  in 
pharmacy  and  has  several  years 
health  care  experience.  She  will  j 
set  up  promotions,  merchandise 
and  provide  training  for 
professionals  and  counter  staff  on 
Efamol  and  VitaBrit. 

The  Scottish  Home  and  Health  Department 

has  appointed  William  Scott  as 
deputy  chief  pharmacist,  effective  j 
from  July.    Assisting  chief) 
pharmacist  Graham  Calder,  Mr 
Scott   will   have  particular 
responsibility  for  negotiating  the  ! 
terms  and  conditions  of  service  of 
community  pharmacists 
contracted  to  provide  NHS 
primary  care  services. 

Hays  Chemical  Distribution  Ltd, 

suppliers  of  chemical  products  to 
the  pharmaceutical  industry,  have 
appointed  Moira  McNelly  as  f 
manager  of  their  Glasgow  depot. 
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Registered  at  the  Post  Office  as  a  Newspaper ;  25/19/4 s.  Contents  Benn  Retail  Publications  Ltd  1990  All  rights  reserved  No  part  of  this  publication  may  be  reproduced,  stored  in  a  retrieval  system  or  transmitted 
in.  any  form  or  by  any  means,  electronic,  mechanical,  photocopying,  recording  or  otherwise  without  the  pnor  permission  of  Benn  Retail  Publications  Benn  Retail  Publications  Ltd  may  pass  suitable  reader  addresses 
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Manufacturing  & 


Services  i 


PARACETAMOL  TABLETS 

IN  BULK,  BLISTER  PACKS,  BOTTLES  OR  STRIP 
CONSUL T 

THE  WALLIS  LABORATORY  LTD 

11  CAMFORD  WAY,  SUNDON  PARK 
LUTON  LU3  3AN 
Tel  0582  584884 
Telex  825335  WALLAB  G 


EUROPE'S  LEADING  MANUFACTURER  OF 
PARACETAMOL  TABLETS  BP 


aPETASAFE 


Wipes  and 
Disinfectants 

Ear,  Eye,  Cage  and  General  Wipes 
Supersafe  Disinfectant. 

The  perfect  item  for 
'over  the  counter'  accessory  sales 

Interpet  Ltd  Dorking  Surrey  0306  88I033 


Pet 
Wipes 


Shopfitting  styles 
for  modern  selling 


APEILS  —  UMDASCH  —  FAMA 

—  A  unique  approach  to 
shopfitting, 

*  Individual  styling 

*  Attractive  designs 

*  System  based 

*  Unsurpassed  quality 

*  Competitive  prices 

*  Limitless  choice  of 
finishes  to  suit  all  tastes 

Dispensary  fittings  for  the 
professional 

*  Incredible  space  saving 

*  Easy  access  and  vision 

*  Extensive  capacity 

*  Stock  control  Feature 

*  No  jamming,  No  fall  out 


a 


APEILS 


Apeils  Systems  Limited, 
Unit  F,  Dalroad  Industrial  Estate, 
Dallow  Road,  Luton,  Beds  LU1  ISP 
Telephone:  Luton  (0582)  456633 


Umdasch 


p^ggO^^    (M^^tal*^  2480^^^ 


MID-OPTIC  LTD.,  FREEPOST,  DERBY  DE2  8BR 
PHONE:  (0332)  360464 


FAMA 


THE  TRIANGLE  TRUST 

The  Triangle  Trust  1949  fund  is  an  independent  charitable 
trust  administered  by  a  Board  of  Trustees  Its  primary  aim 
is  the  relief  of  hardship  or  distress  in  the  case  of  people  and 
their  dependents  employed  or  formerly  employed  in  the 
pharmaceutical  industry  in  Great  Britain.  Such  relief  may 
include  assistance  with  educational  expenses. 
The  Trustees  will  also  consider  on  their  merits  any  applica- 
atrons  for  assistance  beyond  the  scope  of  an  employer's 
responsibilities,  conce  ning  education  or  training  at 
recognised  centres  of  study  for  general  or  special  subjects. 
For  additional  information, 
or  to  apply  for  assistance,  write  to:- 

The  Secretary  Dept  CD 
THE  TRIANGLE  TRUST  1949  FUND 
Clarges  House,  6  12  Clarges  Street 
London  W1  Y  8DH 


CUT  IT  OUT!  You  don't  have  to  wait  for  someone  else  to  pass 
CHEMIST  &  DRUGGIST  over  to  you.  Get  the  news  first.  Cut  this  coupon 
out  NOW! 

YES!  I  want  to  subscribe  to  CHEMIST  &  DRUGGIST 


Name:  MrfMrslMs 

Company  Name:  

Type  of  business 
Address  


Initials 


Job  title 


Postcode 


Please  tick  the  payment  option  you  prefer 

□  Cheque  enclosed,  UK  £76,  outside  UK  £  1 05 

□  Please  invoice  me. 
>  Post  to:  Benn  Publications  Ltd,  Sovereign 

M  Way,  Tonbridge,  Kent  TN9  1RW 

Benn  Publications  limited  may  pass  suitable  reader  addresses  to  other  relevant 
suppliers  If  you  do  not  wish  to  receive  sales  information  from  other  companies  please 
tick  here  □   X147/9012  _J 


L 


Products  that  work... 
for  you  and  your  customers 

 I  cJsrcos:  compound  X 


CarbeUon 


CHARCOAL  COMPOUND  TABLETS 

For  the  treatment  ot  indigestion, 
flatulence,  dyspepsia,  hyperacidity 
Available  in  packs  of  50 
and  250  tablets 


ft 


ORAL  PROCAINE 
CAPSULES 

Available  in  boxes 
ot  30  and  150 

These  products  are  available  Irom  you 
local  wholesaler  and  promoted  direcl 
lo  your  customers 
•Trade  Mark 


TORBETOL* 


ACNE  LOTION 

A  non-keratolytic  bacterial  lotion  tor 
spots,  pimples  and  Acne  Promoles 
rapid  healing  by  destroying  pimple- 
producmg  bacteria,  so  reducing 
inflamafion  and  clearing  blocked 
pores  Now  available  in  new  50ml 
pack  tor  over  the  counter  sale 


T0RBET  LABORATORIES  LTD 

Maidstone,  Kenl  ME15  9QQ  Tel  0860  319350 
A  British  owned  company 


L 


PHARMAX 


HEALTHCARE 


Sudocrem  as  you've 
never  seen  it  before 


J 


TISEPTIC  CREAM 


If  you  think  you  know  all  about  Sudocrem,  take  a  closer 
look.  One  of  the  best-loved,  brand-leading  names  now  has 
a  new  role  to  play,  as  an  essential  first-aid  cream. 

The  handy  30g  Sudocrem  tube  will  add  a  new 
dimension  to  your  display.  Unlike  most  antiseptic  creams, 
Sudocrem's  unique  formula  also  contains  ingredients  which 
actively  promote  the  growth  of  new  skin  cells,  helping  the 
healing  process. 

In  research,  mothers  gave  the  Sudocrem  tube  for 
scratches,  cuts  and  grazes  an  enthusiastic  welcome  -  and  it 
will  only  be  available  from  you.  So  with  impressive 
advertising  support  in  the  Women's  press,  plus  eyecatching 
point  of  sale,  all  you  have  to  do  is  stock  up  to  win  new  sales. 

Give  the  Sudocrem  tube  pride  of  place  with  your 
antiseptic  creams  and  watch  it  disappear  from  your  shelves. 


Sudocrem 


ANTISEPTIC  HEALING  CREAM 

Cuts  and  Grazes 


Fast  Aid  for  Little  Emergencies 


BOURNE  ROAD  BEXLEY  KENT 


PHARMAX 


HEALTHCARE 


DA5  1  NX  TELEPHONE  0322  91321 


ON  JUNE 
17TH  1988 
A  BORED 
SHOP-GIRL 
DISAPPEARED 


"  WAGE 

LINK 


4) 


HILLCROSS 
GENERICS 


HEALTH  CADE 
 <  wiw  
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[others  with  young  children,  and 
pecially  first  time  mums  with 
ibies,  are  among  the  most 
gular  customers  in  pharmacies, 
ew  first-time  parents  are  truly 
repared  for  a  new  baby,  and  the 
:assurance  and  advice  available 
pharmacies  is  a  great 
traction.  For  mothers  with 
)ung  children  too,  pharmacies 
e  very  much  a  one-stop  shop, 
ith  formula  milks,  first  baby 
ods,  feeding  equipment  and  the 
ledicines  all  babies  require 
)oner  or  later,  all  under  one 
if. 

The  reliance  of  mums  with 
)ung  children  on  their  pharmacy 
:aff  is  reflected  in  this  month's 
verthe  Counter,  with  the  first  in 
two-part  series  on  infant 
eding.  This  month,  health 
sitor  Joan  Ewart  looks  at  a 
jwborn  baby's  first  food  —  milk 
4) .  Next  month ,  we  will  go  on  to 
ok  at  the  right  way  to  wean  a 
ibyonto  solids. 

Also  this  month,  we  take  a 
ok  at  one  of  the  National 
harmaceutical  Association's 
ledicines  Counter  Assistants 
raining  Courses  (plO).  Look  out 
>o  for  prize  competitions  from 
tyeth  SMA  (p7)  and  English 
rains'  Natracalm  (pi 5). 


over:  Feeding  baby  is  not  just  a 
'other's  work.  Cow  &  Gate  profile  the 
>le of  mfant formula,  p8 
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FOCUS  ON  INFANT  FEEDING 

A  matter  of  milk 


Health  visitor  Joan  Ewart  looks  at  first  foods  for  a  newborn  baby 


Food  has  the  important  role  of  providing  the 
energy  necessary  for  growth,  the  formation 
of  body  tissues,  physical  activities,  and 
when  at  rest,  for  the  circulation  of  blood,  for 
breathing  and  for  maintaining  body 
temperature.  Energy  is  provided  by 
protein,  fats  and  carbohydrate.  An  adequate 
diet  also  consists  of  vitamins  and  minerals. 

During  the  first  six  months  of  life,  a 
child's  diet  consists  mainly  of  milk  which,  if 
taken  in  adequate  quantities,  provides  the 
necessary  requirements  to  meet  the  infant's 
nutritional  needs. 

The  recommended  daily  intake  of  protein 
is  2 .2  grams  per  kilogram  body  weight 
during  the  first  six  months  and  2.0g/kg  body 
weight  from  six  to  12  months.  Since  50  per 
cent  of  brain  growth  takes  place  in  the  first 
six  months  of  life,  an  adequate  intake  of 
protein  is  essential. 

An  infant's  nutritional  needs  are  best 
met  by  breast  feeding.  Providing  the  mother 
has  a  varied  balanced  diet,  the  milk  she 
produces  is  nutritious  and  suitable  to  meet 
her  baby's  needs. 

Breast  milk  is  unique  to  each  mother  and 
baby.  Its  composition  varies  from  one 
mother  to  the  next  and  from  one  feed  to  the 
next  during  the  day.  For  example,  there  is 
more  fat  in  the  milk  in  the  early  morning 
feeds.  And  during  the  feed  itself,  milk  varies 
so  that  the  "hind"  milk  is  richer  in  fat  and 
provides  more  energy  than  the  "fore"  milk. 

Colostrum,  the  very  first  milk  which  is 
secreted  on  the  second  day  following  the 
birth  of  the  baby,  contains  about  five  times 
as  much  protein  as  mature  milk. 
Approximately  one  fifth  of  the  protein  in 


colostrum  is  casein  and  about  four  fifths  is 
soluble  whey  protein.  Fat  provides  about  50 
per  cent  of  the  energy  of  mature  milk  and 
carries  vitamin  A,  D,  E  and  K,  as  well  as 
essential  fatty  acids.  The  main  carbohydrate 
is  lactose. 

It  is  therefore  noticeable  that  breast  milk 
is  uniquely  designed  to  meet  babies'  needs. 
It  is  convenient,  requires  no  preparation,  is 
safe,  inexpensive  and  delivered  at  the 
correct  temperature.  It  also  contains 
enzymes  which  aid  digestion,  and  antibodies 
which  reduce  the  risk  of  infection.  The 
hormone  prolactin,  secreted  in  the 
breastfeeding  mum,  improves  bonding 
between  mother  and  child,  while  the 
hormone  oxytocin  assists  the  uterus  to 
return  to  its  pre-pregnant  state  quickly. 

Some  mothers,  however,  may  elect  to 
bottle  feed  for  a  variety  of  reasons.  Some 
feel  that  breast  feeding  deprives  their 
partners  of  the  opportunity  of  participating 
in  feeding  the  infant;  others  feel  that  breast 
feeding  restricts  their  activities.  The  lack  of 
facilities  in  public  places  like  supermarkets 
and  many  department  stores  for  breast 
feeding  is  a  daunting  experience  for  some 
mothers  who  would  prefer  to  do  so  in  a 
degree  of  privacy.  Some  mothers  use 
formula  milk  to  supplement  or  complement 
breast  feeding,  while  others  feel  confident 
about  the  adequacy  of  milk  intake  when  they 
can  see  how  much  milk  their  baby  consumes 
at  each  feed. 

When  mothers  make  an  informed 
decision  to  bottle  feed,  their  choice  of  milk 
should  be  a  formula  milk.  Formula  milk  is 
produced  from  cow's  milk  which  has  been 


modified,  and  contains  added  vitamins  and 
minerals  to  enable  it  to  resemble  human  milk 
as  closely  as  possible. 

It  is  suitable  for  use  throughout  the  first 
year  of  life  and  is  available  in  both  powder 
and  liquid  form,  and  when  used  according  to  | 
the  manufacturer's  instructions,  provides  a  I 
nutritious  diet  for  babies. 

Modified  milks  are  either  "whey"  based! 
or  "curd/casein"  based.  "Whey"  based 
milks  are  made  up  of  mainly  demineralised 
whey  and  mixed  fats.  The  protein  and 
mineral  levels  are  similar  to  that  of  breast 
milk.  Brands  of  milk  in  this  category  include 
Cow  and  Gate  Premium,  SMA  Gold, 
Aptamil  and  Ostermilk. 

"Curd"  based  milk  is  made  up  mainly  of 
casein,  added  carbohydrate  and  fat.  They 
may  have  a  higher  level  of  protein  and 
minerals  than  breast  milk.  The  type  of 
protein,  casein,  is  the  same  as  in  cow's  milk] 
Brands  of  milk  in  this  category  are  Cow  & 
Gate  Plus,  SMA  White,  Milumil  and 
Ostermilk  Two. 

It  is  unnecessary  to  change  a  baby  from  a) 
whey  based  to  a  curd  based  milk  as  he  gets 
older.  However,  it  is  sometimes  helpful  to 
initiate  this  change  if  the  baby  is  consuming 
large  quantities  of  whey  based  milk  and  is 
still  not  contented.  Note  that  SMA  contains 
animal  fat,  whereas  the  Cow  &  Gate  brand 
contains  vegetable  fat.  This  can  be 
important  for  certain  cultural  groups  and 
vegetarians  who  do  not  eat  meat. 

A  small  percentage  of  babies  cannot 
tolerate  cow's  milk.  They  may  be  either 
allergic  to  the  protein  or  unable  to  digest  the  [ 
Continued  overleaf 
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THE  CHOIC 


In  giving  consumers  an  even  wider 
:hoice  of  baby  drinks,  Robinsons  have  made 
:he  choosing  easier  for  you. 

No  other  brand  covers  all  three  sectors 
3f  this  dynamic  market:  ready-to-drink, 
granulated  and  concentrated  fruit  juices. 

And  with  another  year  of  record 
growth  in  prospect,  we're  backing  our  range 
with  the  heaviest  promotional  spend  ever. 


So  it's  obvious  that  you  can  count  on 
Robinsons  for  higher  rates  of  sale  and 
increased  profits,  too. 


THE  TASTE  OF  SUCCESS 


Continued  from  p4 

carbohydrate  lactose  in  cow's  milk. 

In  order  to  combat  this  condition,  some 
infant  formulas  are  specially  manufactured 
so  that  the  milk  protein  is  replaced  by  the 
protein  from  soya  beans  and  the  lactose  is 
replaced  by  a  different  carbohydrate  — 
glucose  or  sucrose. 

A  variety  of  these  milks  are  available  and 
the  choice  of  brand  depends  on  the  medical 
staff  who  prescribe  it.  A  few  examples  are 
Wysoy,  Formula  S  Soya  Food,  Pregestimil 
and  Pro-Sobee. 

In  cases  of  suspected  cow's  milk 
intolerance,  parents  should  be  advised  to 
consult  their  family  doctor,  as  these 
preparations  should  be  used  under  the 
supervision  of  a  general  practitioner, 
paediatrician  or  nutritionist. 


Whatever  method  a  mother  chooses 
for  feeding  her  baby,  certain  principles 

apply 

1 .  The  food  should  be  adequate  for  growth, 
energy  and  repair. 

2.  The  food  should  be  in  the  correct  quantity 
in  relation  to  the  child's  body  weight. 

3.  The  child  should  not  be  overfed  or 
underfed,  therefore  there  should  be  a 
systematic  weight  gain. 

4.  There  must  be  security  of  feeling  between 
mother  and  child. 

5.  A  good  standard  of  hygiene  surrounding 
feeding  and  in  the  preparation  of  feeds  and 
the  sterilisation  of  the  feeding  equipment  are 
necessary  to  prevent  infection. 


Feeding  baby:  the 
role  of  pharmacies 


Despite  campaigns  promoting  the  benefits 
of  breastfeeding,  only  two  thirds  of 
mothers  breastfeed  their  babies  at  birth, 
and  the  numbers  tail  off  so  that  at  age  four 
months  only  one  in  four  babies  is  still 
being  breastfed.  With  experts  agreeing 
that  four  months  is  the  optimum  length  of 
time  for  a  baby  to  get  all  the  benefits  of 
breastfeeding,  the  figures  are 
disappointing. 

Successive  Government  reports  have 
endorsed  the  '  'breast  is  best" 
philosophy,  but  have  been  realistic  in 
appraising  the  alternatives  for  various 
stages  of  a  baby's  development.  For  the 
first  six  months,  exclusive  breast  feeding 
is  considered  as  the  best  method  of 
feeding  by  the  Panel  of  Child  Nutrition  of 
the  Department  of  Health's  Advisory 
Committee  on  Medical  Aspects  of  Food 
Policy  (COMA).  If  an  alternative  is 
required,  infant  formula  should  be  used. 
Solids  may  be  introduced  from  four 
months. 

After  six  months,  breast  milk  remains 
the  best  form  of  nutrition  according  to  the 
Government's  experts.  Alternatives,  in 
order  of  preference,  are  infant  formulas, 
the  so-called  "follow-up"  milks  and  whole 


pasteurised  cow's  milk  (with  cow's  milk 
daily  supplements  of  vitamins  A  and  D  are 
recommended).  Semi-skimmed  milk  is  not 
recommended  in  children  under  two, 
skimmed  milk  not  in  children  under  five. 

Pharmacies,  through  the  healthcare  in 
the  high  street  leaflet  campaign,  have 
been  used  to  promote  breast  feeding,  in 
recognition  of  the  important  advisory  role 
pharmacists  can  play  in  the  safe  and 
adequate  nutrition  of  infants.  According  to 
guidance  issued  by  the  Royal 
Pharmaceutical  in  1988,  pharmacists 
should  advise  mothers  to  seek  the  advice 
of  midwives,  health  visitors,  medical 
practitioners  and  dieticians  when 
necessary  and  to  attend  clinics  regularly. 

The  Society's  guidance  does, 
however,  recognise  that  mothers  may 
switch  to  bottle  feeding  for  a  number  of 
reasons  and  that  then  they  should  be 
aware  of  the  products  available.  Shelf 
display,  but  not  window  display,  is 
considered  appropriate.  Promotion  or 
advertising  is  not,  though  prices  may  be 
displayed  at  the  point  of  sale.  Any 
information  given  to  mothers  should  not 
imply  infant  formula  is  preferable  or  just  as 
good  as  breast  milk. 


You  are  the  specialist  in  plasters 

for  sensitive  skin 


Micropore  Dress-it  plasters,  from  the  makers  of  Micropore 
tape,  have  a  low-allergy  adhesive  that's  specially  kind  to 
sensitive  skin.  Their  colour  blends  more  discreetly  with  the 
skin.  And  the  Micropore  plaster  helps  healing  by  allowing 
your  skin  to  breathe. 
Naturally  such  a  plaster  will  only  be  sold  through 
Pharmacies.  And,  3M  Health  Care  will  be  supporting  sales 
with  high  impact  national  advertising,  point-of-sale  material 
and  PR. 

As  a  specialist  yourself,  you  will  recognise  that 
Micropore  Dress-it  plasters  represent  a  major  growth  area 
for  maximising  profit. 

Available  from  selected  wholesalers  in  a  choice  of  packs: 
Plasters,  Assorted,  Plaster  Strips,  all  in  an  Introductory  Box. 
If  you  experience  difficulty  in  obtaining  Micropore  Dress-it 
plasters  call  0509  613161. 


D 


Micropore.  fl 

ress-it 


Piasters 


3M,  Micropore  and  Dress-it  are  Trade  Marks. 


Understanding  sensitive  skin 

HealthCare 


3M  Health  Care  Limited 

Loughborough,  England 
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In  today's  frantic  lifestyle,  leisure  time  has  become  an  extremely 
precious  commodity.  We  feel  that  free  time  should  be  enjoyed  as 
much  as  possible  and  that's  why  we  introduced  SMA*  Ready-to-Feed 
to  make  many  a  busy  bottle  feeding  mum's  life  easier. 

We  want  to  make  your  leisure  time  even  more  pleasureaole  too, 
so  why  not  enter  our  SMA  Ready-to-Feed  competition  and  a 
fantastic  Toshiba  midi  system,  V19CD  together  with  a  £50  record 
token  could  be  yours! 

The  next  five  finalists  will  receive  a  top  quality  personal  stereo 
and  five  more  runners  up,  a  £10  record  token. 


SMA  Ready-to-Feed,  available  in  both  Gold  and  White,  gives  the 
flexibility  today's  busy  lifestyle  demands.  The  1  litre  size  is  ideal  for 
routine,  everyday  use,  while  the  smaller  "take  anywhere,  feed 
anywhere"  carton  makes  an  excellent  travelling  companion. 

SMA  Ready-to-Feed  is  easy  to  store,  as  the  milk  is  long  life.  An 
unopened  carton  can  be  kept  in  a  cupboard  until  needed.  Once 
opened,  the  carton  should  be  stored  in  the  fridge  according  to  the 
instructions  on  the  back  of  the  carton. 

SMA  Ready-to-Feed  is  prepared  in  sterile  conditions  with  water 
purer  than  tap  water,  so  mothers  can  be  sure  there  is  no  better  way 
to  bottle  feed  their  baby.  And  if  mothers  are  concerned  about  making 
up  powder  feeds  correctly,  they  can  rely  on  SMA  Ready-to-Feed  to 
give  a  consistent  feed  —  every  time. 


What  do  you  consider  to  be  the  most  important  advantages  of  SMA 
Ready-to-Feed  for  a  bottle  feeding  mother?  List  the  following  in 
order  of  importance  from  1-5  ie,  if  you  consider  flexibility  to  be  the 
most  important  benefit  to  bottle  feeding  mothers,  write  "  1 "  in  the 
box  alongside  and  so  on. 


□ 


Choice  ■ 


Storage ■ 


Flexibility 


Seal  of  quality  — 


□ 


Both  SMA  Gold  and  SMA  White 
Ready-to-Feed  now  come  in  two 
convenient  sizes 

long  life,  easy  storage  when  unopened 


"take  anywhere  feed  anywhere" 

from  the  makers  of  SMA  and 
manufactured  with  water  purer  than 
any  tap  water 


Convenience 


just  snip  and  pour 


Tiebreak  (complete  in  no  more  than  20  words) 

I  would  recommend  SMA  Ready-to-Feed  to  bottlefeeding  mothers 

because   


Important  notice:  Breastmilk  is  best  for  babies.  SMA  Gold  and  While  are 
intended  to  replace  breastmilk  when  mothers  do  not  breastfeed. 
Professional  advice  should  be  followed  on  the  need  for  and  proper  method 
of  use  of  infant  formula  and  on  all  matters  of  infant  feeding. 
*  SMA  is  a  trademark 


Send  your  completed  entry  form  to  C&D/SMA  Ready-to-Feed 
competition,  c/o  Chemist  &  Druggist,  Benn  Publications,  Sovereign 
Way,  Tonbridge,  Kent  TN9  1RW. 


il 


Name:   

Position:   

Pharmacy  address: 


Signature:   

Pharmacist/Owner  of  store  signature: 


The  competition  is  open  to  all  pharmacy  assistants  where  SMA 
Ready-to-Feed  is  stocked.  The  pharmacist  or  owner  of  the  store 
must  sign  the  entry  form. 

Entrants  must  list  the  benefits  of  SMA  Ready-to-Feed  in  order  of 
preference  as  indicated  above  and  complete  the  tiebreaker.  The 
winner  will  be  the  entrant  who  lists  the  benefits  in  the  same  order  of 
priority  as  the  judges  and  answers  the  tiebreaker  in  the  best  and  most 
original  way  in  the  judges'  opinion . 

This  competition  is  not  open  to  Wyeth  Laboratories  or  Chemist  & 
Druggist  personnel  or  relatives  of  Wyeth  Laboratories  or  Chemist  & 
Druggist  personnel. 

No  alternatives  will  be  given  to  the  prizes. 
The  judges'  decision  is  final. 

Wyeth  Laboratories  and  Chemist  &  Druggist  do  not  accept 
responsibility  for  loss  or  damage  to  entries. 

The  closing  date  for  the  competition  is  June  29,  1990  and  results  will 
be  announced  during  July  1990,  and  published  soon  afterwards. 
Only  one  entry  in  this  competition  is  allowed  per  entrant. 
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We  examine  the  babymilk  market  and 
your  role  in  helping  a  young,  non- 
breastfeeding  mother  select  a 
ybpik  that's  oglii  ht  km  My 


You  must  see  at  least  one  a  day.  A  young, 
first-time  mother  who  after  consultation  with 
her  healthcare  professional  has  decided  not  to 
breastfeed  her  baby  but  is  completely 
overwhelmed  by  the  confusing  choice  of 
baby  milks  available  to  her. 

Although  it's  difficult  to  keep  up  with  all 
developments  in  infant  nutrition  it  is  really 
important  that  you  are  aware  of  all  the 
different  products  available  so  that  you  can 
answer  a  young  mum's  questions  and 
confidently  fulfil  your  role  as  a  caring  assistant. 

Breast  is  best 

Of  course  pharmacists  are  actually  obliged  by 
the  Royal  Pharmaceutical  Society  to 
encourage  mothers  to  breastfeed  their  babies 
wherever  possible.  There  is  no  doubt  about  it, 
"breast  is  best".  That's  because  breastmilk 
is  made  by  the  mother's  body  to  provide  her 
baby  with  all  the  nourishment  needed  in  the 
first  few  months.  The  nutrients  in  a  mother's 
milk  are  well  absorbed  and  promote  optimum 
growth  and  development  in  the  baby.  The  first 
milk  from  the  breast  is  particularly  rich  in 
proteins  and  important  antibodies.  This  gives 
a  young  baby  resistance  to  infection  and  a 
wonderful  start  in  life. 

As  you  are  often  the  first  point  of  contact 
for  young  mothers  it  is  important  that  you 
should  encourage  them  to  consult  with 
midwives,  doctors  and  health  visitors 
regarding  feeding  and  health  matters 
concerning  their  babies. 

However,  not  all  mothers  decide  to 
breastfeed  from  birth  and  many  choose  to 
swap  from  breast  to  bottle  very  quickly  after 
leaving  hospital.  Research  shows  us  that  last 
year  80  per  cent  of  all  mothers  with  babies 
aged  between  three  and  six  months  bought 
babymilk.  With  the  expected  growth  in 
Britain's  birthrate  and  the  recent  DoH 
recommendations  for  the  extended  use  of 
infant  formula  up  to  twelve  months,  the 
babymilk  market  promises  to  show 
considerable  growth. 

The  whey/casein  difference 

Basically  there  are  two  types  of  babymilks 
available.  Mothers  can  choose  between  whey 
dominant  and  casein  dominant  formulas. 

Casein  or  '  'curd"  (remember  Little  Miss 
Muffet!)  is  the  insoluble  "solid"  protein  within 
the  formula  while  whey  is  the  soluble 
'  'watery"  protein.  Whey  dominant  formulas 
have  a  40:60  casein:  whey  ratio  which  is 
similar  to  breast  milk.  Casein  dominant 
formulas  have  a  casein:  whey  ratio  of  80:20, 
which  is  similar  to  cows  milk.  Whey  dominant 
formulas  are  recommended  from  birth.  Casein 
dominant  formulas  can  be  used  as  an 
alternative  when  a  mother  perceives  her  baby 
is  not  satisfied  or  won't  settle,  and  are  often 
recommended  for  older  babies. 


e'90s 


Picturethis.  It's  three  in  the  morning.  Hope  is  asleep;  the  baby  wakes,  Michael  wakes.  It's  feeding} 
timeagain.  So  what  does  the  kind,  sensitive,  loving  "new  age"  man  do?  Feed  thebaby  of course, \\ 


but  with  what? 


Premium  —  first 

Cow  &  Gate,  the  babyfeeding  specialists,  can 
provide  the  bottle  feeding  mother  with  a 
complete  feeding  programme  from  hospital  to 
home.  In  hospital  she  is  likely  to  use  Premium 
babymilk  as  a  starting  formula. 

A  visit  to  the  pharmacy  is  probably  one  of 
the  first  shopping  stops  made  by  a  new  mother 
returning  from  hospital.  Being  able  to  find 


familiar  products  such  as  Cow  &  Ga| 
Premium,  on  which  the  new  baby  had  bed 
contented  in  hospital,  provides  a  mother  wirl 
confidence  and  reassurance  in  those  first  fq 
anxious  weeks  at  home. 

Premium  is  the  first  choice  babymilk  fro 
Cow  &  Gate  and  has  been  specially  formulatt 
to  nourish  new  born  babies.  It  is  a  whi' 
dominant  formula  that  meets  all  the  DoH  infa^ 
formula  guidelines  and  comes  as  close  f 


A  full  range  of  baby  milks  from  hospital  to  home 


lossible  to  the  nutritional  values  and  benefits 
f  breastmilk.  If  mothers  are  looking  for  a 
abymilk  formula  for  newborn  babies,  this  is 
ne  to  recommend. 

Plus  —  next 

'lus  is  the  casein  dominant  formula  from  Cow 
i  Gate.  It  is  commonly  thought  of  as  second 
tage  babymilk  after  Premium  and  is  often 
ecommended  to  help  meet  the  needs  of  the 
ungrier  bottle  fed  baby  or  older  babies .  Plus 
i  an  excellent  choice  for  mothers  who  feel 
heir  babies  need  a  change  from  whey 
ominant  formula.  The  DoH  recommend 
hanging  from  a  whey  dominant  formula  to  a 
asein  dominant  formula  in  circumstances  to 
revent  mothers  introducing  solids  too  early 
r  in  preference  to  cows  milk  before  twelve 
lonths. 


Vegetarian  babies 


'harmacy  assistants  are  often  asked  which 
lilks  are  suitable  for  special  dietary  and  ethnic 
roups.  It  is  therefore  important  that  you  are 
ware  of  the  suitability  of  products  for  special 
ietary  needs. 

There  are  many  minority  groups  who  by 
ature  of  their  religious  beliefs  have  special 
ietary  requirements.  Cow  &  Gate's  full 
ange  of  baby  milks,  including  Premium  and 
'lus  baby  milks,  contain  no  beef  fat  and 
:erefore  are  suitable  for  most  vegetarians  as 
/ell  as  Hindus,  Moslems  and  Sikhs. 

Convenient  Ready-to-Feed 

i  response  to  the  needs  of  the  modern 
lother  Cow  &  Gate  have  recently  introduced 
oth  Premium  and  Plus  in  the  only  truly  read- 
>feed  format  available.  If  you're  a  mother 
ourself  you  will  appreciate  the  convenience 
f  such  an  idea.  Both  Ready-to-Feed 
abymilks  have  the  same  nutritional  content  as 
leir  comparative  milk  powders  and  can  be 
sed  interchangeably  with  powder  for 
ccasions  when  convenience  is  important, 
loth  are  in  100ml  and  200ml  glass  bottles, 
lost  mothers  are  made  familiar  with  Ready- 
D-Feed  baby  milks  while  on  maternity  wards. 


Pentium  &  Plus  Ready-to-Feed 

All  the  mother  has  to  do  is  attach  a 
terilised  teat  unit  (locking  ring  and  teat), 
/lost  teat  units  available  as  part  of  a  bottle 
seding  system  can  be  used.  For  occasions 
^hen  mothers  want  to  buy  a  teat  unit  ready  to 
ise  off  the  shelf,  Cow  &  Gate  would 
ecommend  the  Nursery  Griptight  sterilised 
eat  unit. 

The  advantages  are  obvious.  Ready- to- 
'eed  babymilks  do  not  need  any  heating  or 
efrigeration,  and  mothers  do  not  have  to 
pend  time  mixing  up  feeds  or  sterilising 
lotties  at  inconvenient  times.  All  she  has  to  do 
3  remove  it  from  the  carton,  warm  if  required, 
ttach  a  sterilised  teat  unit  and  feed  the  baby, 
iasy. 

Cow  &  Gate  do  not  envisage  mothers 


using  Ready-to-Feed  Premium  and  Plus  all  the 
time,  but  rather  in  situations  that  make  feeding 
baby  difficult  or  inconvenient.  The  ease  and 
convenience  of  Ready-to-Feed  allows  for  a 
more  relaxed  mother  and  therefore  a  happier 
baby. 

Dads  can  do  it 

One  of  the  most  obvious  situations  where  Cow 
&  Gate  Ready-to-Feeds  really  come  into  their 
own  is  with  delegated  feeding.  New  mothers 
often  doubt  the  competence  of  fathers  and 
relatives  to  take  over  the  making  up  of  feeds. 
All  those  problems  are  overcome  by  Ready- 


continually  updated  in  the  light  of  enhanced 
medical  opinion. 

Cow  &  Gate  have  recently  launched  a  Low 
Birth  Weight  Formula  for  premature  babies, 
for  use  in  hospitals  only.  Their  soya  based 
Formula  S,  is  available  for  babies  with  milk 
intolerance.  Galactomin  17  is  prescribable  for 
babies  who  need  a  nutritionally  complete 
alternative  to  a  soya-based  product  when  only 
lactose  needs  to  be  avoided. 

Cow  &  Gate  and  you 

Cow  &  Gate  —  the  babyfeeding  specialists, 
have  a  commitment   to  supporting  the 


Simply  attach  teat  unit  and  feed  the  baby 

to-Feed  thus  allowing  fathers  (like  Michael)  to 
share  in  the  feeding  while  allowing  mother  to 
either  relax  or  do  something  else. 

Travelling  and  holidays,  which  were  often 
thought  to  be  difficult,  are  now  made  all  the 
more  possible  with  this  new  convenient  form 
of  feeding.  Ready-to-Feeds  are  ideal  for  use 
on  trains,  planes  and  in  the  car. 

The  extra  mobility  and  freedom  given  by 
Cow  &  Gate  Ready-to-Feed  answers  all  the 
demands  of  the  modern  parent  and  is  entirely 
relevant  to  today's  lifestyle. 

Market  research  has  shown  that  many 
health  visitors  see  a  place  for  Ready-to-Feed 
on  the  bedside  table  when  bottle  feeding 
mothers  are  first  home  from  hospital.  This  is 
one  of  the  more  difficult  times  for  a  new 
mother,  she  is  often  exhausted  by  the  birth 
and  interrupted  nights.  A  Ready-to-Feed 
babymilk  on  hand  for  night  feeds  will  make 
things  so  much  easier  for  her  (and  a  supportive 
father)  during  this  difficult  period. 

It  is  predicted  that  there  will  be  more  full 
and  part-time  working  mothers  and  with  them 
will  come  an  increase  in  incomes  making  the 
slightly  higher  prices  of  convenience  foods 
accessible  to  mothers  who  are  now,  more  than 
ever,  prepared  to  pay  for  quality  combined 
with  convenience.  This  together  with  the 
continued  increase  in  one  parent  families  and 
a  modern  mother's  desire  for  more  time  to 
herself,  ensures  that  Ready-to-Feed 
babymilks  will  become  an  important  part  in 
"bringing  up  baby"  in  the  1990s. 


Special  babies 


pharmacy  staff  and  recognise  the  important 
role  you  play.  As  you  are  one  of  the  first  points 
of  contact  for  the  young  mother  we  cannot 
over-emphasise  the  important  advisory  role 
that  you  and  the  pharmacist  play  in  the  safe  and 
adequate  nutrition  of  infants.  That  is  why  Cow 
&  Gate  have  devised  a  set  of  educational 
programmes  and  advisory  literature  that  may 
help  you  with  your  job.  For  example,  the 
recent  successful  training  seminar  in  Croydon 
was  attended  by  70  pharmacy  assistants.  The 
subject  was  babyfoods  in  general  and  what  to 
recommend  at  different  stages  of  babies' 
growth. 

Anyone  requiring  information  literature 
should  ask  their  Cow  &  Gate  representative 
to  supply  you  with  "Your  questions 
answered"  booklet  containing  answers  to 
questions  frequently  asked  by  mothers. 

Nobody  ever  said  being  a  mother  (or  a 
new-age  father  for  that  matter)  was  going  to 
be  really  easy.  But  Cow  &  Gate  hope  that, 
with  your  help,  more  mothers  will  receive  the 
help  they  need  with  easy-to-use,  convenient 
baby  products.  And  more  babies  will  continue 
to  thrive  on  nutritionally  balanced  formulated 
food  products  that  meet,  not  only  mothers 
expectations  and  babies'  needs,  but  the  official 
guidelines  set  down  by  the  DoH. 

With  excellent  products  and  informed 
consistent  advice  from  pharmacy  staff  and 
health  professionals  —  bringing  up  baby  in  the 
'90s  is  going  to  be  a  lot  easier  for  everyone. 
For  further  information  please  contact  Cow  & 
Gate,  Trowbridge,  Wiltshire  BAM  8YX. 
Tel:  0225  768381. 


The  introduction  of  Ready-to-Feed  Premium 
and  Plus  reflect  Cow  &  Gate's  dedication  to 
the  development  and  manufacture  of  high 
quality  nutritional  products .  There  is  no  better 
indication  of  this  philosophy  than  the 
development  of  products  for  babies  with 
special  feeding  requirements. 

The  majority  of  newborn  babies  thrive  on 
breastmilk  or  babymilks,  but  there  is  a  tiny 
minority  whose  bodies  reject  certain 
constituents  present  in  a  normal  diet.  For 
these  special  babies  Cow  &  Gate  have 
developed  12  products  —  which  are 


My  toddler  is  taking  an  antibiotic  for  a  throat  infection.  She  is  very 
miserable  and  has  developed  diarrhoea.  Could  the  antibiotic  cause  this 
and  should  I  stop  giving  it  to  her? 

The  medicine  could  be  causing  the  diarrhoea,  but  do  not  stop  the  treatment  until  you 
have  taken  proper  professional  advice.  Talk  to  your  pharmacist  or  contact  the  doctor 
who  prescribed  the  medicine.  It  may  be  necessary  to  change  to  a  different  antibiotic. 

We  are  going  on  a  touring  holiday  in  France  this  Summer,  and  I'm 
anxious  that  my  tendency  to  car  sickness  could  be  a  problem.  Any  advice? 
Nobody  is  sure  exactly  what  causes  travel  sickness,  but  it  is  known  to  be  a  complicated 
mixture  of  sensations:  what  you  see  and  what  you  feel.  So  your  eyes,  muscles  and 
balancing  organs  (which  are  in  your  ears)  all  play  a  part.  Eat  only  lightly  before  each 
journey  and  avoid  greasy  foods  and  alcohol.  Avoid  reading  or  writing  in  the  car,  and 
ensure  there  is  adequate  ventilation.  A  headrest  will  help  by  lessening  the  movement 
of  the  head,  and  you  should  try  focusing  your  eyes  on  distant  objects  rather  than  near 
ones.  Modern  travel  sickness  remedies  are  very  effective.  However,  they  might  make 
you  sleepy  or  temporarily  blur  your  vision.  Do  not  drive  if  you  are  affected  in  this  way. 
Ask  your  pharmacist  to  suggest  something,  but  if  you  are  pregnant  or  suffer  from 
glaucoma,  don't  take  these  medicines  without  consulting  your  doctor. 

Since  taking  up  gardening  as  a  hobby  several  years  ago,  I  have  started  to 
suffer  occasionally  from  a  bad  back.  How  can  I  help  ease  the  pain? 
Many  people  suffer  from  an  aching  back  after  heavy  lifting  or  digging  in  the  garden. 
You  can  help  yourself  by  taking  some  simple  steps  to  reduce  the  strain  on  your  back. 
Make  sure  the  seats  you  use  —  including  car  seats  —  provide  adequate  support.  When 
lifting  anything  from  the  floor,  you  should  bend  from  the  knees,  keeping  the  back 
straight.  Backpain  is  often  worse  in  the  morning,  and  then  a  hot  bath  or  hot  water 
bottle  will  help  to  relax  the  muscles  in  spasm.  An  anti-inflammatory  painkiller  will  also 
help  reduce  the  pain.  Your  pharmacist  will  be  able  to  suggest  a  suitable  one.  The 
National  Back  Pain  Association  (tel:  01-977  5474)  can  provide  information  on  all  kinds 
of  back  problems  and  how  to  prevent  them. 

My  neighbour's  daughter  has  mumps.  How  soon  will  I  know  if  my 
daughter  has  caught  it  from  her? 

The  mumps  virus  spreads  easily,  although  it  is  not  as  infectious  as  other  childhood 
illnesses,  such  as  measles  and  chickenpox.  The  incubation  period  is  usually  16-18  days. 
If  your  daughter  then  becomes  feverish,  develops  a  sore  throat  and  swelling  of  the 
salivary  glands  just  below  the  ears,  you  will  know  she  has  the  illness. 
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Paresh  Modasia  introduces  his  subject 


Relaxed  surroundings  for  the  sessions  at  Carshalton  College 


SO 


Learning  about 
medicines-  NPA  style! 

Over  the  Counter  travelled  to  Carshalton  College  in 
Surrey  to  see  15  assistants  start  and  finish  an  NPA 
Medicines  Counter  Assistants  training  course. 


They  could  have  been  two 
completely  different  groups  of 
people.  On  the  first  evening,  the 
assistants  were,  on  the  whole, 
quiet  and  reserved;  by  the  sixth 
evening  the  noise  level  had 
increased  markedly  during  the 
sessions. 

The  National  Pharmaceutical 
Association,  together  with 
course  producers  Radcliffe 
Medical  Press  and  sponsors 
Merrell  Dow  Pharmaceuticals, 
have,  rightly,  focussed  on  the 
method  of  learning  for  the 
strength  of  the  course. 

Over  the  Counter  asked 
Donovan  to  give  a  brief 

On  Tuesday,  February  13,  Pat 
Rudd  and  I  set  out  from  Kiln 
Bridge  Pharmacy  in  St  Johns, 
Woking  at  5.30pm  to  start  a  six- 
week  Medicines  Counter 
Assistants  course.  We  were 
both  a  bit  apprehensive  on  the 
27-mile  journey  to  Carshalton 
College  as  we  were  not  sure 
what  to  expect. 

We  arrived  at  around  6.30pm 
to  a  welcome  cup  of  coffee  and 
sandwiches.  We  signed  in  and 
were  introduced  to  our  tutor. 

After  being  given  folders  and 
sheets  of  course  work,  the  first 
thing  we  did  on  the  course  was 
watch  a  video  on  working  in  a 
pharmacy  and  dealing  with 
customers  (or  how  not  to!). 
Very  quickly  it  was  on  to  group 
studies  of  the  week's  subjects. 


Assistants  should  not  expect  to  I 
be  talked  at,  lecture  style,  for 
hours  on  end.  The  course 
derives  its  content  as  much  frorrfl 
those  learning,  as  from  those 
teaching,  with  the  emphasis  on  I 
working  things  out  for  yourself,  f 

Food  and  drinks  provided 
beforehand,  on  most  of  the 
evenings,  or  afterwards  as  was  I 
the  case  on  the  last  evening  in 
Carshalton,  all  contribute  to  the  I 
social  side  of  the  course,  and  it  fj 
is  clear  that  by  the  end  of  the  six!] 
weeks,  the  class  itself  is  a  very  I 
social  place  to  be. 

pharmacy  assistant  Gloria 
assessment  of  the  course 

The  first  week  was  a  little 
chaotic,  especially  towards  the  I 
end  of  the  session  as  post- 
session  and  pre-session 
homework  was  given  out,  but  as;  | 
the  weeks  evolved  we  all  settled] 
down  to  hard  work. 

Some  of  the  course  sheets  | 
were  a  little  hard  to  understand  I 
at  first,  but  things  gradually 
came  clear.  We  found  some  of  | 
the  course  a  little  repetitive  at 
times,  but  we  have  both  gained  I 
a  great  deal  from  it  and  would 
advise  anyone  in  the  same 
position  as  us  to  go  on  it  if  they  fs 
possibly  can. 

At  the  end  of  our  sixth  week! 
we  were  presented  with  our 
certificates  and  the  whole 
course  was  rounded  off  with  a 
glass  of  wine  and  cold  buffet. 


Latest  MCA  training  dates 

The  following  courses  start  this  coming  month.  Arrangements  for 
further  new  courses  are  likely  to  tail  off  into  the  Summer  months, 
but  the  NPA  expects  many  more  courses  to  be  arranged  in  the 
Autumn.  Watch  Over  the  Counter  {or  details 


Venue 

Newcastle-under  Lyme 


Abingdon 


Keighley 


Milton  Keynes 


York 


Carshalton 


Start  Date 

May  2 


May  3 


May  8 


May  9 


May  15 


Mav  17 


Contact 

Elizabeth  Taylor, 

Newcastle-under-Lyme  College 

(Tel:  0782  715111)' 

Ms  K  Yorke, 

Abingdon  College 

(Tel:  0235  555595) 

Mrs  Patricia  Smith, 

Keighlev  College 

(Tel:  0274  758534) 

Mary  Lee, 

Sherwood  Management  Centre 
(Tel:  0908  367234) 
Ms  D  Ellis 

North  Yorkshire  FPC 
(Tel:  0904  631345) 
Ms  M  Robbins 
Carshalton  College 
(Tel:  01-770  6800) 
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Tutor  a  new 


opportunity      boy  too 


There  was  an  added  bonus  for 
the  Carshalton  trainees,  as 
representatives  of  the  course 
organisers  descended  en  masse 
to  present  their  certificates  at 
the  end  of  the  course  (they 
would  normally  be  sent  on 
later). 

NPA  chairman  Roy  Jones 
said  that  at  the  middle  of  March, 
442  students  had  gone  through 
23  MCA  courses.  "Medicines 
counter  assistants  have  been 
keen  to  come  on  the  course  and 
enthusiastic  about  making 
pharmacy  a  health  care  centre 
rather  than  just  a  dispensary, ' ' 
he  said. 

Ron  Irwin,  managing 
director  of  Merrell  Dow 
Pharmaceuticals,  who 
sponsored  the  development  of 
the  course,  said  modern 
medicines  were  very  potent  and 
customers  need  advice.  'This  is 
where  we  require  very  able, 
well  informed,  medicines 
counter  assistants,"  Mr  Irwin 
said.  "We  as  a  company  have 
been  delighted  to  be  associated 
with  the  NPA  and  Radcliffe 
Medical  Press  in  the 
development  of  this  course 
which  I  believe  is  one  of  the  best 
of  its  kind  in  the  world." 


At  Carshalton,  not  only  was  the 
course  a  new  one  for  the 
assistants,  but  pharmacist 
Paresh  Modasia,  the  course 
tutor,  was  a  new  boy  too.  He 
told  Over  the  Counter  he  was 
very  pleased  with  the  way 
things  had  gone. 

"I've  spoken  to  some  of  the 
pharmacists  who  have  sent  their 
assistants  and  they  are  all  very 
pleased.  The  course  has  created 
a  lot  of  interest  for  the 
assistants  back  in  the 
pharmacies;  they  are  much 
more  aware  of  the  products  they 
are  dealing  with."  Paresh  says 
the  assistants  were  keen  to 
come  back  for  the  following 
session,  all  handed  the 
"homework"  in  on  time,  and 
group  exercises  had  been  a 
great  success. 

'  'The  course  uses  real  life 
situations,  it's  not  really  very 
academic.  For  this  sort  of 
training  a  written  examination  is 
no  good  at  all.  For  me,  the 
course  notes  are  very  good 
which  meant  I  didn't  have  to  do 
much  preparation,  but  from  my 
experience,  the  course  should 
be  run  by  a  practising 
pharmacist." 

Paresh  notes  with  some 


The  assistants  pose  for  a  group  photo  after  receiving  their  certificates. 
Seated  at  the  front:  tutor  Paresh  Modasia,  course  organiser  Mary 
Robbins ,  Radcliffe  Medical  Press  head  of  training  Alastair  Stewart, 
Merrell 's  Ron  Irwin  and  the  NPA 's  Roy  Jones 


satisfaction  that  attendance  at 
the  course  had  been  excellent. 
Of  his  15  students  only  two 
missed  a  night  in  the  six  weeks. 


What  is  the 
MCA  course? 

Teaching  revolves  around  the 
use  of  the  mnemonic  2WHAM 
approach  to  the  questioning  of 
customers  —  who  is  the 


medicine  for,  what  are  the 
symptoms  and  how  long  has 
the  customer  had  them,  what 
action  had  already  been  taken 
and  what  medicines  are  being 
taken  for  other  complaints.  The 
course  covers  advising  on 
ailments  such  as  headaches, 
colds,  indigestion  and 
constipation,  as  well  as  listening 
and  communication  skills.  It 
provides  15  hours  of  training  in 
using  over  150  overheads, 
group  exercises,  handouts  and 
homework,  progress  notes  and 
special  NPA  certificates  for 
those  who  complete  it. 


As  we  have  a  history  of  breast  cancer  in  our 
family,  I  feel  my  sister  and  1  should  have  regular 
breast  screening.  We  are  both  in  our  late 
thirties.  Am  I  right? 

Yes.  Breast  screening  (mammography)  is  a  method  of 
studying  the  breast  by  an  x-ray  technique  that  detects 
cancerous  growth.  You  are  advised  to  have  a 
mammography  if  you  are  aged  between  3540.  If  you 
have  had  children  late  in  life,  or  there  is  any  history  of 
breast  cancer  in  your  family,  you  should  then  have  a 
check  regularly,  say  every  year  or  so. 

There 's  been  a  lot  of  publicity  recently  about  very 
low  calorie  diets.  Please  can  you  tell  me  if  they 
are  safe? 

Very  low  calories  diets  (VLCD's)  are  commercial  dietary 
products  which  totally  substitute  normal  meals.  They 
restrict  the  daily  energy  iniake  to  below  600  calories  for 
several  consecutive  days  or  weeks.  Weight  loss  on 
VLCD's  is  rapid,  but  they  should  be  used  only  by  people 
who  have  failed  to  lose  weight  on  a  conventional  slimming 
diet  of  1,000-1,500  calories  for  women  and  1,500-1,800 
calories  for  men.  It  is  important  to  seek  a  doctor's  advice 
before  starting  on  a  VLCD.  They  should  be  used  only 
under  a  doctor's  supervision  in  adolescents,  pregnant 
and  breast-feeding  women  and  the  elderly,  avoided  if  you 
suffer  from  heart  or  kidney  disease,  high  blood  pressure, 
diabetes,  gout  or  other  major  medical  complaints. 


Now  that  prescription  charges  have  gone  up 
again,  would  it  be  worth  my  while  to  buy  my 
medicines  direct  from  the  chemist? 
Doctors  are  not  always  aware  of  the  retail  price  of  the 
medicines  they  prescribe.  It  is  always  worthwhile  asking 
the  pharmacist  if  the  medicine  can  legally  be  bought 
without  a  prescription,  and  if  so,  whether  the  price  is  less 
than  the  prescription  tax  (at  present  £3.05).  The  average 
cost  of  each  prescription  is  £6.25,  so  generally  you  are 
getting  a  good  deal  from  the  NHS. 

My  six  year  old  has  an  infection  of  the  outer  ear 
for  which  the  doctor  has  prescribed  ear-drops, 
but  my  daughter  hates  the  treatment  and  is  very 
uncooperative  when  I  apply  the  drops.  Any 
suggestions  on  how  I  can  make  the  process 
easier  for  us  both? 

First,  warm  the  bottle  in  your  hands  for  a  few  minutes,  so 
the  drops  are  not  too  cold  when  they  go  in.  Lay  your 
child's  head  on  your  lap,  gently  pull  the  ear  back  and  drop 
in  the  medicine.  Keep  her  laying  on  your  knee  for  a  minute 
or  so  and  let  her  rub  the  skin  near  her  ear  if  it  helps  to 
unblock  it. 

/  suffer  with  unsightly  dark  hair  on  my  legs  and 
would  like  to  try  a  hair  removal  cream.  How 
does  it  work? 

Depilatories  are  chemical  hair  removers,  and  they  come 
in  three  different  product  types  —  cream,  lotion  and 
mousse.  They  work  by  dissolving  the  hair  below  the 
surface  of  the  skin.  The  product  is  applied  evenly  onto 
the  legs,  avoiding  any  moles  or  broken  skin,  and  after  a 
certain  time,  10  to  15  minutes  usually,  it  is  rinsed  away 
with  the  remains  of  the  hair.  However,  it  is  important  to 
follow  the  manufacturers  instructions  carefully  and 
include  a  patch  test  first,  to  make  sure  there  is  no  strong 
skin  reaction  to  the  product. 


I  am  13  years  old  and  have  always  had  pretty, 
easy  to  care  for  hair,  but  in  the  past  couple  of 
months  it  has  become  very  lank  and  greasy. 
Why? 

Most  likely  you  have  reached  puberty  when  your  body 
starts  to  become  "adult".  This  a  time  of  great  activity  in 
the  body  and  the  hormonal  changes  it  produces  often 
cause  oily,  lank  hair.  But  don't  worry,  because  when  your 
body  settles  down,  your  hair  oil  production  will  decrease. 
In  the  meantime,  you  will  need  to  wash  your  hair  more 
frequently,  with  a  mild  or  treatment  shampoo  specifically 
for  greasy  hair.  Your  pharmacist  will  be  able  to 
recommend  a  suitable  product. 

My  70 year  old  mother  keeps  complaining  about 
her  bunions.  What  causes  them  and  what  can 
she  do? 

Bunions  are  painful  swellings  on  the  joint  of  the  big  toe. 
They  are  almost  always  caused  by  wearing  bad-fitting 
shoes  for  a  long  time.  Your  mother  can  find  some  relief 
by  using  special  bunion  pads  which  will  take  away  some 
of  the  pressure  and  friction.  Ask  your  pharmacist  for 
advice  on  suitable  products,  and  if  this  doesn't  help,  get 
her  to  visit  her  doctor  or  a  chiropodist. 

My  husband  is  in  his  late  fifties  and  has  been  a 
heavy  smoker  for  many  years.  Although  he  is  in 
fairly  good  health  and  doesn 't  suffer  from  chest 
or  heart  problems,  he  has  recently  been  treated 
for  ulcers.  I'm  worried  that  his  smoking  could 
make  his  condition  worse. 
You  are  right  to  be  concerned.  Research  has  shown  a  link 
between  cigarette  smoking  and  peptic  ulcers:  smokers 
are  more  likely  to  develop  peptic  ulcers  and  ulcer  healing 
is  unlikely  if  smoking  continues.  This  is  a  good  reason  for 
your  husband  to  give  up  smoking.  Ask  your  pharmacist 
for  advice  on  kicking  the  habit. 
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Coping  with  bite 
and  stings 


1 .  Prevention  is  better  than  cure  when  dealing 
with  bites  and  stings,  so  for  customers  who 
are  about  to  come  face-to-face  with  a  variety 
of  six-legged  wildlife,  insect  repellants  are 
available  in  a  wide  variety  of  forms. 

2.  A  good  general  rule  is  to  cover  exposed 
parts  of  the  body  as  far  as  possible  when 
walking  or  sitting  out  at  night,  particularly 
when  in  insect  ridden  spots,  like  beside  lakes 
or  rivers. 

3.  Traditional  remedies  for  bee  and  wasp 
stings  include  ice  or  cold  compresses,  sodium 
bicarbonate  (baking  soda)  solutions  for  bees 
and  vinegar  for  wasps.  If  stung  by  a  bee,  the 
sting  itself  is  left  behind  —  bees  only  sting  as 
a  last  resort  as  it  causes  their  own  death  —  and 
can  be  scratched  out  gently,  taking  care  not  to 
squeeze  the  poison  sac  at  the  end. 

4.  Over  the  counter  remedies  like  calamine, 
local  anaesthetics  and  other  cooling 
ingredients,  should  be  applied  immediately. 
Problems  of  sensitisation  may  occur  with 
antihistamine  creams,  but  they  are  effective. 
Antihistamine  tablets  may  be  required  if 
reactions  to  a  sting  is  severe.  Hydrocortisone 
creams  too  are  useful,  particularly  if  there  is 
marked  swelling  or  inflammation.  There  are, 
however,  restrictions  on  its  use  (see  p23). 

5.  People  who  have  suffered  a  severe  reaction 
to  a  previous  sting  —  be  it  breathing  difficulties 
like  an  asthma  attack,  skin  rashes  or  fainting, 
should  seek  immediate  medical  attention  if  the 
reaction  happens  again.  They  may  be  offered 
a  course  of  desensitisation  or  be  advised  to 
carry  adrenaline  for  emergency  use. 


Factfile 


o 


Recent  banner  headlines  in  Today 
suggesting  millions  taking  Nurofen  are  at 
risk  from  kidney  failure  suggest  a  rather  less 
sensationalist  look  at  the  facts  surrounding 
its  active  ingredient,  ibuprofen  (Nurofen, 
Proflex,  Femafen,  Seclodin,  Suspren)  is 
necessary. 

Subject  lltoprefai 

1.  Ibuprofen  was  developed  by  The  Boots 
Company  as  a  new  drug  in  the  '60s. 
Technically  it  is  a  non-steroidal  anti- 
inflammatory agent,  which  really  means  that 
its  anti-inflammatory  action  is  through  a 
different  mechanism  to  that  of  the  steroids. 

2.  Ibuprofen  also  has  analgesic  (pain-killing) 
and  antipyretic  (temperature-lowering) 
properties. 

3.  Ibuprofen  was  available  only  on 
prescription  until  1983  when  its  safety 
record  led  to  its  reclassification,  for  certain 
conditions  and  at  certain  dosage  levels,  as  a 
Pharmacy  only  medicine. 

4.  In  action,  ibuprofen  works  peripherally  at 
the  sight  of  the  pain  and  inflammation.  Its 
exact  mechanism  may  be  a  combination  of 
effects,  but  it  is  known  to  cause  a  reduction 
in  the  production  of  prostaglandins,  the 
chemical  messengers  which  increase  the 
sensitivity  of  nerves  to  pain. 

5.  For  the  relief  of  period  pain,  studies 
suggest  ibuprofen  is  more  effective  than 


paracetamol  or  aspirin,  while  its  painkilling 
activity  in  dental  pain,  headache  and 
rheumatic  pain  appears  similar  to  the  other 
common  analgesics. 

6.  Stomach  irritation  is  the  commonest  side- 
effect  of  ibuprofen.  It  is,  however,  much 
less  common  a  problem  than  with  aspirin, 
but  it  is  recommended  that  patients  with  a 
history  of  gastric  problems  should  use 
paracetamol  as  an  analgesic. 

7.  Patients  who  are  sensitive  to  aspirin  may 
show  a  cross-reaction  with  ibuprofen,  so  the 
drug  is  best  avoided  by  asthmatics  as  a  great 
number  of  them  are  aspirin-sensitive . 

8.  For  over  the  counter  sale,  ibuprofen  is 
available  in  200mg  tablets  and  300mg 
sustained  release  capsules.  The  current 
maximum  daily  dose  on  OTC  packs  is 

1 ,200mg  (six  200mg  tablets  or  four  300mg 
sustained  release  capsules). 
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Mrs  Jane  Smythe  gets  tickets  for  a  holiday  in  Rio  de  Janeiro  from 
Combe  International  managing  director  John  Harold  as  first  prize  in 
the  OdorEaters  "Win  a  holiday  in  Rio"  competition.  Looking  on  are 
store  manager  Alison  Gray  and  pharmacy  manager  Elaine  Lewis  of 
Boots,  Knightsbridge 


Pampered 
pets 

It  remains  to  be  seen  whether  this 
year's  national  Pet  Week  (May 
5-13)  makes  any  more  of  an 
impression  than  1989s.  Like  many 
national  campaigns,  National  Pet 
Week  may  be  another  that  builds 
slowly  into  a  mega-event. 

The  aim  of  the  week  is  to 
"promote  responsible  pet 
ownership,  to  make  people  aware 
of  the  benefits  of  pets,  to  increase 
public  awareness  of  the  services 
available  from  professionals  and 
other  organisations  involved  with 
pets,  and  to  raise  awareness  of 
working  animals".  Talks,  pet 
shows,  sponsored  walks  and 
other  events  are  being  organised 
by  local  co-ordinators.  Details  can 
be  obtained  from  the  British 
Veterinary  Association  (Tel: 
01-436  8750). 

The  Royal  Pharmaceutical 
Society,  which  is  a  member  of  the 
Pet  Health  Council,  has  available 
stickers  and  posters  advertising 
National  Pet  Week,  together  with 
leaflets  advising  customers  to  ask 
their  pharmacists  about  remedies 
for  fleas  and  worms. 


Calling  all 
Londoners 

It's  going,  going,  gone  —  01,  that 
is.  From  May  6,  01  is  obsolete, 
being  replaced  by  071  for  Inner 
London  and  081  for  Outer 
London. 

Why?  you  may  ask.  To  double 
London's  telephone  number 
capacity  "at  a  stroke",  British 
Telecom  reply. 

Sounds  like  a  recipe  for 
disaster,  and  a  lot  of  wrong 
numbers!  But  BT  say  they  have  it 
all  taped :  ' '  For  a  period  after  the 
change,  there'll  be  free  recorded 
announcements  to  help  if  the 
incorrect  code  is  dialled. 

And  because  of  rumours  that 
canny  estate  agents  will  try  to  use 
071  numbers  to  sell  a  property  as 
being  in  "a  prime  Inner  London 
location"  and  the  like,  old 
Maureen  Lipman  (alias  Beattie 
[geddit?])  will  be  on  the  box 
putting  the  record  straight. 

Don't  forget  that  for  calls 
within  London  you  will  only  need 
to  put  a  code  before  a  number  if 
you're  calling  from  one  area  to 
another  across  the  071/081 
boundary.  Good  luck! 
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COMPETITION 


WN  A  SHARP  STEREO  RADIO  CASSETTE 
N  THE  £700  NATRACALM 
EST  OF  KNOWLEDGE 


elping  your  customers  tackle  the  stresses  and  strains  of  everyday 
e  can  play  a  major  part  in  your  future  relaxation  in  this  super 
)mpetition  exclusive  to  pharmacists'  assistants. 

All  you  have  to  do  is  familiarise  yourself  with  Natracalm,  the 
jtural  non-addictive  tranquilliser,  and  its  role  in  the  market  as  set 
jt  below  and  then  answer  the  three  questions  on  the  coupon. 

There  are  15  Sharp  personal  stereos  to  be  won,  so  you  have  every 
lance  of  success. 


ie  doesn't  take  tranquillisers.  She  takes  Natracalm. 
je  Natural  Tranquilliser 

atracalm  is  a  scientifically-formulated  herbal  tranquilliser  derived 
)m  the  plant  species  Passiflora  Incarnata  using  high-tech 
traction  procedures.  Acknowledged  as  highly  effective  for  relieving 
xiety,  reducing  nervous  tension  and  aiding  restful  sleep, 
ssiflora  is  well  tolerated  and  non-addictive,  with  no  known  toxic 
de-effects.  The  species'  efficacy  is  considered  to  result  from  the 
nergistic  effect  of  its  flavonoid  compounds  and  other  constituent 
bstances;  it  is  also  recognised  by  the  D'OH  as  traditionally  safe 
d  effective. 

Natracalm  is  not  intended  as  a  straightforward  substitute  for 
fizodiazepines,  although  it  could  form  part  of  a  medically- 
pervised  withdrawal  programme.  It  is,  however,  a  safe  and 
fective  anti-stress  aid,  which  can  be  sold  without  prescription  and, 
such,  a  viable  addition  to  the  pharmacist's  range  of  remedial 
)lutions. 

hat  is  Stress? 

ress  -  or  rather,  stress  reaction  -  is  a  natural  bodily  response  to 
crisis  situation.  The  body  girds  itself  for  physical  action,  by 
[■leasing  adrenalin,  increasing  the  heart  rate  and  oxygen  intake, 
rising  the  muscles  and  converting  glycogen  into  blood  sugar,  for 
tra  energy. 

Stress  reactions  are  likely  to  be  sparked  off  by  personal  loss, 
psyle  changes,  overwork,  impossible  goals,  financial  difficulties 
Id  the  stress  and  strain  of  modern  life. 

Bodily  response  can  be  harmful  if  prolonged  and  can  lead  to 
iixiety,  irritability,  depression,  psychosomatic  disorders,  even  an 
)isode  or  mental  illness.  In  some  cases,  stress  can  cause  physical 


ailments,  or  worsen  an  existing 
condition,  since  the  body 
secretes  anti-inflammatory 
chemicals  which  suppress  the 
immune  system. 

Dealing  with  Stress 

Eliminating  the  root  cause  of 
stress  may  well  require  a 
fundamental  change  in  lifestyle, 

whilst  learning  to  respond  better  to  stress  will  largely  depend  upon 
adopting  a  different  mental  outlook. 

A  leaflet,  free  on  request,  has  been  specially  prepared  by 
English  Grains  Healthcare  to  help  you  help  your  customers  recognise 
and  combat  stress. 


Entry  form 

Tick  the  answers  you  think  are  correct. 

1.  Natracalm  contains  the  aqueous  alcoholic  extract  of 
which  plant  species? 

Passiflora 
CH  Ginseng 

□  Garlic 

2.  Natracalm  is  available  by  prescription  only 

□  True 

□  False 

3.  Which  hormone  is  released  into  the  body  during  times  of 
stress? 

Adrenalin 
Synergen 
Q  Sterogen 

Name   

Position   


Pharmacy  address 


Daytime  Telephone  No. 


Post  your  completed  entry  form  to:  Natracalm 
Counterstaff  Competition,  Over  The  Counter,  23-27 
Tudor  Street,  London  EC4Y  OHR. 

RULES 

1.  Competition  is  open  to  non-qualified  counterstaff  only.  2.  All  entries  become  the  property 
of  English  Grains  Healthcare.  3.  The  closing  date  is  31st  May  1990.  Entries  received  after 
this  date  will  not  be  accepted.  4,  All  entries  will  be  examined  by  the  judges.  The  judges' 
decision  is  final  and  no  correspondence  will  be  entered  into.  5.  Winners'  names  will  be 
available  on  request  after  the  closing  date  of  the  competition. 


Research  by  Dr  Brian  Diffey,  one  of 
Britain's  leading  authorities  on 
photobiology,  suggests  that  high  factor 
sunscreen  creams  which  contain  no  UVA 
filters  may  actually  accelerate  the  ageing  of 
the  skin  and  contribute  to  skin  cancer. 

He  reports  the  increasing  incidence  of  a 
condition  he  calls  "the  skin  fragility 
syndrome".  This  is  caused  by  excessive 
exposure  to  UVA  and  results  in  a  reduction 
of  the  skin's  own  protective  capabilities  — 
resulting  in  blistering  and  bruising  at  the 
slightest  scrape  or  knock. 

While  suntan  formulations  provide 
protection  against  UVB  rays  which  can 
burn,  many  allow  all  the  UVA  rays  to  get 
through.  These  can  age  and  damage  skin. 
High  protection  factors  encourage  the  user 
to  stay  longer  in  the  sun  to  get  a  tan,  and 
this  increases  the  amount  of  UVA  damage 
which  may  be  incurred. 

For  this  reason  Dr  Diffey  argues  that 
protection  factors  over  SPF  10  may  be 
harmful  and  could  be  inhibiting  the  skin's 
own  natural  protection  process. 

Bergasol  contains  both  UVA  and  UVB 
filters  and  is  the  only  company  to  advise  a 
gradual  tanning  process  with  the  specific 
factor  number  for  your  skin  type  which  you 
stick  with,  rather  than  longer  exposure  with 
higher  protection  factors. 

Correct  choice 

Choosing  the  correct  sun  preparation  can 
be  a  complicated  business  —  if  you  are  not 
buying  Bergasol! 

Sun  Protection  Factors  are  supposed  to 
make  life  easier  for  the  customer,  but  for 
many  they  remain  a  confusing  jumble  of 
numbers.  The  SPF  relates  to  UVB 
protection  and  is  supposed  to  indicate  how 
long  you  can  stay  out  in  the  sun  using  a 
sunscreen.  For  instance,  if  your  customer 
starts  to  burn  after  ten  minutes  of 
unprotected  exposure,  then  an  SPF  of  6  will 
enable  her  to  stay  out  in  the  sun  for  60 
minutes.  That  is  the  theory. 

In  practice  the  system  is  not  quite  so 
simple  —  or  accurate!  In  the  first  place  how 


many  customers  know  how  long  it  takes  for 
their  skin  to  start  burning?  It  is  only  after 
the  damage  has  been  done  that  the  skin 
feels  hot  and  prickly  and  turns  pink,  so  that 
is  no  guide! 

The  fact  that  Europe  and  America  both 
use  completely  different  SPF 
measurements  can  also  be  confusing.  An 
SPF  of  25  in  America  is  only  about  half  that 
on  the  European  scale  —  a  good  enough 
reason  for  buying  before  you  fly! 

Another  problem  with  the  SPF  system 
is  that  it  does  not  take  into  account  the 
great  variations  in  climate  that  exist  or  the 
tanning  capabilities  of  the  skin  on  which  it  is 
to  be  used. 

To  clear  up  this  confusion,  Bergasol  two 
years  ago  moved  to  a  much  simpler  and 
more  effective  Skin  Type  System.  The 
range  is  divided  into  four  distinct  groups 
numbered  from  1  to  4,  cutting  down  on 
confusion  and  increasing  everybody's 
chances  of  getting  the  best  possible  tan. 

Just  as  hair  colouring  differs  among 
individuals,  so  too  does  skin  type  and  its 
ability  to  tan.  Bergasol's  tanning  system 
recognises  this.  Each  product  contains  a 
unique  balance  of  tan  enhancers  and  sun 
filters  to  help  each  skin  type  reach  its  own 
maximum  tanning  potential  with  gradual 
exposure,  while  protecting  it  from  harmful 
UVA  and  UVB  light.  And  within  each 
category  there  is  a  choice  of  formulation  — 
cream,  lotion  or  oil  —  so  the  customer  can 
select  the  product  they  prefer.  Getting  a 
tan  couldn't  be  easier  —  or  safer! 


Maximising 
profits 

Suntan  preparations  can  add  valuable  profits 
to  the  chemist.  Product  knowledge  among 
assistants  is  essential  and  it  is  best  to  stock 
up  on  leading  brands  which  are  backed  up 
by  advertising. 

Bergasol  consistently  advertise  in  the 
women's  Press  and  this  year  is  to  be  no 
different  with  £500,000  allocated.  Their 
1990  campaign  starts  in  May  in  all  key 
women's  magazines  and  will  run  through  to 
August. 

In-store,  Bergasol  will  have  a  similar 
high  profile  with  POS  units  designed  to  suit 
every  size  of  outlet.  The  double-tier 
counter  unit,  single-tier  unit  and  four-tier 
floor  stand  will  all  carry  the  most  popular 
lines  this  Summer,  ensuring  you  make  the 
most  of  the  sunshine. 

A  skin  type  slide  indicator  and  consumer 
leaflets  simplify  product  selection  —  and 
don't  forget  when  Summer  is  over  here 
many  of  your  customers  will  still  be  flying 
off  to  the  sun  and  will  be  needing  sun 
protection. 

Says  Sally  Hunt  of  Bergasol:  '  'The  long 
term  trend  towards  long  haul  and  off-peak 
foreign  travel  has  been  accelerated  by  the 
peak  season  travel  delays,  the  good  UK 
Summer  of  1989  and  the  fact  that  out-of- 
season  holidays  offer  better  value  for 
money  in  the  current  economic  climate.  As 
No  1  premium  brand,  Bergasol  will  benefit 
from  this  trend  and  our  advice  to  retailers  is 
to  plan  to  display  sun  preparations  all  year 
round  to  maximise  on  sales  potential." 


Tan  Talk 

Sun,  sea  and  sand. ..  for  many  these  three 
ingredients  make  any  holiday  perfect.  But 
there  are  hidden  dangers  which,  if  ignored, 
can  turn  that  dream  holiday  into  a 
nightmare. 

While  our  skin  needs  UV  light,  too  much 
exposure  can  have  both  short  and  long  term! 
damaging  effects.  But  our  skin  has  its  own 
solution.  In  order  to  get  the  balance  right  it 
has  developed  its  very  own  defence 
mechanism. 

On  first  exposure  to  the  sun,  the  skin 
thickens  in  an  attempt  to  absorb  the  UV 
rays  and  prevent  them  from  getting  through 


to  the  delicate  lower  layers  of  the  skin  (the 
dermis).  UV  light  also  activates  the 
melanocytes  in  the  skin  which  start 
producing  melanin  —  a  protective  pigment. 
Any  melanin  that  is  already  present  in  the 
skin  darkens  and  acts  as  a  defensive  shield 
while  the  melanocytes  begin  to  manufacture 
even  more  supplies. 

If  continued  exposure  occurs,  these 
cells  will  move  to  the  surface  of  the  skin  and 
it's  here  that  the  melanin  and  the  sunlight 
combine  to  form  a  tan. 

Our  skin,  however,  can  only  provide  us 
with  so  much  protection  —  hence  the  need 
for  an  effective  sunscreen  —  and  it's 
certainly  not  able  to  cope  with  the  sudden 
bursts  of  exposure  we  inflict  on  ourselves 
when  we  sunbathe .  Nor  is  it  able  to  adapt  or 
acclimatise  to  the  exotic  locations  we  now 
visit  on  our  travels  abroad.  It  may  be  the 
same  old  sun,  but  the  effect  can  be 
dramatically  different! 

At  high  altitudes,  for  instance,  the 
atmosphere  is  thin  and  the  sun's  rays  are 
stronger  since  less  UV  light  is  filtered  out. 
This  is  also  the  case  the  nearer  you  go  to 
the  Equator,  since  the  sun  is  directly 
overhead  for  more  of  the  day  and  there  is 
little  respite  from  the  relentless  UV  rays. 

Ozone  layer  problems 

Nowadays,  too,  with  the  worries  about  the 

diminishing  ozone  layer,  protection 
■.  becomes  even  more  imperative  whether 

sunbathing  in  your  back  garden  or  on  a 

beach  in  Bermuda! 

When  it's  cloudy,  care  needs  to  be  taken 
;  since  the  sun  can  still  get  through  —  even 

on  an  overcast  day.  Neither  is  water  an 
j  effective  deterrent  against  the  might  of  the 

sun's  rays.  In  fact  it's  now  known  that 

reflected  sunlight  is  intensified  and  can  still 
'  penetrate  the  surface  of  the  sea  or 
( swimming  pool.  They  may  look  cool  and 

refreshing  but  don't  be  fooled! 

Wind,  too,  is  no  barrier  against  UV  rays 
!  as  many  skiers  have  discovered  to  their 
|  cost.  Anyone  heading  to  the  piste  must  be 

properly  protected  as  the  high  altitude 
!  combined  with  the  reflected  light  from  the 

snow  can  cause  severe  burning. 

Nature  then  doesn't  exactly  go  out  of  its 

way  to  help  us,  but  an  effective  sunscreen 

like  Bergasol  is  a  trustworthy  ally 

wherever  you  are  and  whatever  the 

weather! 


Top  ten  tan 
questions 

Suncare  is  one  area  where  your  customers 
are  keen  to  ask  questions.  Here  we  list 
some  of  the  questions  that  are  most 
frequently  asked. 

What  is  a  tan? 

A  suntan  is  nature's  way  of  protecting  the 
skin  from  the  harmful  effects  of  UV  light. 

So  why  do  we  need  sun  preparations? 

Our  skin  can  provide  us  with  only  so  much 
protection  in  the  sun.  When  the  heat  is  on  it 
needs  a  helping  hand  from  sun  preparations 
like  Bergasol. 

How  does  a  tan  occur? 

Sunlight  is  absorbed  by  the  skin  and 
stimulates  the  production  of  melanin.  This 
rises  to  the  surface  of  the  skin  giving  a 
tanned  effect.  At  the  same  time  the  upper 
layers  of  the  skin  thicken  and  help  cut  out 
the  UV  rays. 

So  why  do  we  need  the  sun? 

Apart  from  the  feeling  of  wellbeing  that 
exposure  to  the  sun  gives  us,  UV  light  is 
used  by  the  body  to  produce  vitamin  D. 
This  vitamin  is  essential  for  healthy  bones. 
Sunlight  also  regulates  our  body  clock  and 
lack  of  UV  light  can  result  in  depression  and 
fatigue. 


What  determines  how  brown  you  go? 

Each  of  us  is  born  with  a  specific  skin  type, 
some  of  which  produce  melanin  more 
efficiently  than  others.  These  are 
,  ategnnsed  below 

Type  1  —  burns  easily  and  rarely  tans 
Type  2  —  burns  easily  but  will  tan  slightly 
Type  3  —  burns  moderately  and  tans  slowly 
Type  4  —  burns  minimally  and  tans  well 
Type  5  —  rarely  burns  and  tans 
immediately 

Type  6  —  tans  immediately  and  never  burns 
(Types  5  and  6  tend  to  be  of  Asian  or 
African  descent) 

Certain  other  factors  can  affect  your  tan 
such  as  diet,  the  natural  oiliness  of  your  skin 
and  other  genetic  factors. 

How  much  exposure  is  needed  to  get 
an  optimum  tan? 

The  reaction  of  the  skin  is  an  individual  one, 
but  whatever  category  the  customer  falls 
into  it  is  thought  that  tanning  will  occur  after 
three  to  five  days  of  careful  exposure  and 
that  this  will  peak  after  eight  days. 

What  are  tan  accelerators  and  how 
do  they  work? 

Tan  accelerators  do  as  the  name  suggests. 
They  speed  up  the  tanning  process  by 
stimulating  the  production  of  melanin. 
Bergasol,  for  instance,  contains  a  tyrosine 
compound  which  stimulates  the  melanin 
production,  whatever  the  skin  type,  and  so 
speeds  up  the  tanning  process  —  safely! 

How  do  sun  filters  work? 

Sun  filters  can  be  either  chemical  or 
physical.  Chemical  filters  absorb  the  UV 
energy  while  physical  filters  simply  act  as 
mirrors  to  reflect  the  light.  The  list  of 
substances  that  are  safe  to  use  is  a  long  one 
and  the  most  effective  sun  preparations 
combine  two  or  more  sun  filters  to  give  the 
skin  the  widest  possible  protection. 
Bergasol  is  one  of  the  few  sun  preparations 
that  contain  filters  to  screen  out  both  UVA 
and  UVB  light. 

Why  are  there  so  many  different 
formulations? 

Personal  preference  has  a  large  part  to  play 
in  the  sun  preparations  market  —  hence  the 
need  to  include  creams,  oils,  lotions  and 
gels  in  the  range.  As  a  rule  of  thumb  when 
you  are  making  a  product  recommendation, 
fair  skinned  people  should  use  creams  or 
lotions  since  these  will  provide  higher 
protection.  Dark  skinned  people  may  prefer 
oils  or  gels  since  they  can  use  lower 
protection  levels.  The  Bergasol  range  is 
divided  by  skin  type,  making  it  easy  for 
customers  to  select  the  appropriate  product 
for  their  needs. 

What  advice  should  I  give  to 
parents? 

Children  receive  50  per  cent  of  all  their 
lifetime's  UV  exposure  by  the  age  of  18. 
Their  skins  are  thinner  and  they  spend 
more  time  out  doors,  therefore  protection 
is  very  important.  Bergasol  recommend 
that  all  young  children  should  be  treated  as 
Skin  Type  1 . 


OTC  MEDICINES  LISTING 


Indigestion 


The  pain  of  indigestion  is  usually  confined  to  the  middle  of  the  chest 
and  most  often  occurs  shortly  after  eating.  It  has  a  number  of  causes. 
In  heartburn,  gastric  acid  escapes  from  the  top  of  the  stomach  and 
inflames  the  lower  part  of  the  oesophagus,  the  tube  that  links  the 
stomach  to  the  back  of  the  throat.  Very  fatty  or  spicy  foods  can  inflame 
the  stomach  itself  causing  gastritis.  Alcohol,  tea  and  strong  coffee  on 
an  empty  stomach  can  also  cause  this  problem. 

Don't  forget  too  that  some  drugs  are  irritant  to  the  stomach.  Iron, 
some  antibiotics  and  aspirin  and  other  antiinflammatory  agents  are  the 
chief  culprits  and  they  should  always  be  taken  on  a  full  stomach.  The 
link  between  anxiety  and  stress  and  ulcers  is  well-known,  but  they  are 
also  chief  causes  of  indigestion. 

Indigestion  remedies  in  general  provide  only  relief  from  symptoms. 
Since  indigestion  is  produced  by  over-production  by  the  stomach  of 
gastric  acid  or  a  particular  sensitivity  of  some  tissues  to  that  acid  (as 
in  heartburn)  antacids,  which  neutralise  the  acid  produced,  are 
effective.  They  can  be  taken  as  and  when  necessary,  usually  between 
meals  and  last  thing  at  night. 

Magnesium  trisilicate  and  aluminium  hydroxide  are  common 
aritacid  ingredients  in  simple  generic  mixtures  but  also  some  of  the 
branded  products.  Other  magnesium  and  aluminium  compounds  are 
also  used  as  antacids;  care  should  be  taken  with  large  doses  of 
magnesium  salts  because  they  can  cause  diarrhoea.  Sodium 
bicarbonate  (baking  soda)  is  a  rapidly  acting  antacid  and  is  an  ingredient 
in  many  products.  Its  high  sodium  content,  however,  makes  it 
inappropriate  for  those  with  high  blood  pressure,  kidney  disease  or 
those  on  salt-free  diets. 


Dimethicone  is  an  anti-foaming  agent  found  in  a  number  of  antacid 
products.  It  is  believed  to  help  reduce  flatulence.  The  alginates  are 
thought  to  be  particularly  effective  for  heartburn  types  of  pain  by 
producing  a  protective  raft  of  material  above  the  stomach  contents 
preventing  regurgitation  upwards.  Calcium  compounds  are  also 
popular  ingredients.  Older  assistants  are  probably  more  familiar  with 
"chalk  mixtures".  There  are  problems  with  calcium  compounds, 
however,  if  used  for  prolonged  periods.  They  can  cause  constipation, 
and  have  been  shown  to  cause  the  production  of  acid  to  increase. 

Liquid  preparations  are  generally  more  effective  than  tablets,  but 
tablets  are  convenient  when  on  the  move.  Some  antacids  can  interact 
with  other  medicines,  notably  some  courses  of  antibiotics,  so  it  is 
important  that  the  two  should  not  be  taken  at  exactly  the  same  time. 

When  a  customer  complains  of  indigestion  pains  pharmacy  1 
assistants  should  beware.  Remember  to  ask  if  any  other  medicines  are  • 
being  taken  (a  standard  question  that  all  customers  asking  for  OTC 
medicine  should  be  asked).  It  may  be  that  another  treatment  is 
responsible  for  the  stomach  irritation.  Asking  how  long  the  customer 
has  been  suffering  the  pains  will  help  distinguish  between  the  irritation 
caused  by  injudicious  eating  or  drinking  and  a  more  serious  problem.  I 

When  the  pain  occurs,  is  an  important  clue  as  to  the  nature  of  the 
problem.  In  simple  indigestion,  the  pain  comes  on  shortly  after  eating. 
If  the  pain  occurs  sometime  after  eating,  and  is  worse  at  night,  refer 
the  customer  to  your  pharmacist  —  they  could  be  developing  an  ulcer.  I 
Chest  pains  that  occur  after  exercise  and  are  accompanied  by  I 
breathlessness  are  an  indication  of  angina  and  the  customer  should  see  i 
their  doctor.  Again,  refer  them  to  your  pharmacist. 


Actal  Tablets 


® 


Sterling  Health 


Flat  white  tablets,  each  containing 

360mg  alexitol  sodium 

Stomach  upset,  indigestion  and 

heartburn,  hyperactivity,  dyspepsia 

and  pain  due  to  peptic  ulcer 

Adults:  One  or  two  tablets  sucked  when 

required 

24  £1.1548 £1.85  96 £3.15 


Actonorm  Powder 


Wallace 


Off-white  peppermint-flavoured  powder 
containing,  per  gram,  dried  aluminium 
hydroxide  gel  50mg,  atropine  sulphate 
0.  lmg,  calcium  carbonate  145mg, 
magnesium  carbonate  381 .  4mg, 
magnesium  trisilicate  50mg,  oil  of 
peppermint  0.5mg,  sodium  bicarbonate 
373mg 

Gasric  hyperacidity,  flatulence, 

dyspepsia,  indigestion,  discomfort  due 

to  overeating  and  drinking 

One  level  5ml  spoonful  to  be  taken  in 

water  or  milk  three  times  a  day  after 

meals  and  on  retiring 

85g  £3.21 

Actonorm  Gel  (P) 

Gel  containing  aluminium  hydroxide 
220mg,  magnesium  hydroxide  lOOmg. 
actuated  dimethicone  25mgand 
peppermint  oil  0.00075ml  in  5ml 
200ml  £2.93 


Algicon  Suspension 


© 


Rorer 


Yellow  suspension  lemon-flavoured 
containing  magnesium  alginate  250>ng, 
aluminium  hydroxide/magnesium 
carbonate  co-gel  140mg,  magnesium 
carbonate  1 75mg,  potassium 
bicarbonate  50mg  in  5ml 
Heartburn  associated  with  gastric 
reflux,  reflux  oesophagitis,  hiatus 
hernia  etc 

10-20ml  four  times  a  day  after  meals 
and  at  night ,  or  as  required 


Caution:  Should  not  be  taken  by  patients 
on  tetracyclines.  Should  not  or 
severely  debilitated  patients 
50ml  around  £4.96 

Algicon  Tablets 

White  tablets  with  product  name  on  one 
side  and  'Rorer '  on  the  reverse,  each 
containing  magnesium  alginate  250mg, 
aluminium  hydroxide-magnesium 
carbonate  co-gel  360mg.  magnesium 
carbonate  320mg,  potassium 
bicarbonate  lOOmg 
Chew  one  or  two  tablets  four  times  a 
day  after  meals  and  at  bedtime ,  or  as 
needed 

Caution:  Tablets  have  a  high  sugar 

content 

e>()  around  £4.14 


Two  tablets  dissolved  in  water. 
Maximum  of  eight  in  24  hours 
Children  under  12:  Only  on  doctors  advice 
12  £1.19  30  £1.99 


Altacite  Plus  Tablets 


® 


Roussel 


Baver 


White  effervescent  tablets  each 
containing  aspirin  324mg,  citric  acid 
965mgand  sodium  bicarbonate 
1625mg,  in  original  and  lemon  flavours 
Headache  with  upset  stomach 


White,  scored  tablets  each  containing 

hydrotalatc  500mgand  activated 

dimethicone  250mg 

Dyspepsia,  flatulence,  hyperactivity, 

heartburn 

Adults:  Two  tablets  Children  aged  8-12: 

One  tablet.  Take  between  meals  and  at 
bedtime .  Chew  or  crush  before 
swallowing 
20  £1.80 

Altacite  Plus  Suspension 

l  'iscous,  slightly  off-white  aqueous 
suspension ,  flavoured  with  spearmint 
and  containing  hydrotalcite  SOOmgand 
activated  dimethicone  125mgin  5ml 
Adults:  10ml  Children  aged  8-12:  5ml.  Take 
as  above 
100ml  £1.80 


Alu-cap 


3MRiker 


Opaque  green/red,  hard  gelatin  capsules! 
each  containing  dried  aluminium 
hydroxide  gel  475mg 
Hyperacidity 

One  four  times  a  day  and  on  retiring. 
Not  suitable  for  children 
120  around  £6.62 


Aludrox 


Wyeth 


White,  peppe  rmint-flavou  red  gel 
consisting  of  aluminium  hydroxide 
mixture  (4%  aluminium  oxide) 
Indigestion  and  other  dyspeptic 
conditions 

5-10ml  four  times  daily  between  meals  j 
and  on  retiring,  or  as  required 
200ml  £1.25  500ml  £2.50 

Aludrox  Tablets 

White,  flat  bevel -edged  tablets  marked 
' '  Wyeth  ' '  on  one  face,  each  containing 
aluminium  hydroxide/magnesium 
carbonate  co-dried  gel  282mg  and 
magnesium  hydroxide  85mg 
One  or  two  tablets  four  times  a  day  and 
on  retiring,  or  as  required 
60  £2.35 


(P)  denotes  that  a  product  is 
Pharamcy  only  and  can  only  be 
supplied  under  the  supervision 
of  a  pharmacist  


Andrews  Liver  Salts 


Sterling  Health 


White,  effervescent  powder  containing 
sodium  bicarbonate  22.6%,  citric  acid 
19.5%  and  magnesium  sulphate  17.4% 
(alternative  diabetic  formula  available) 
Upset  stomach,  indigestion  and 
biliousness. 

One  teaspoonful  or  sachet  in  a  glass  of 
water 

Tins  113g  £1.09  227g  £1.89,  sachets 
4  x  5g  £0.62  Diabetic  formula  227g  £1.89 
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That's 
better/ 


Clinical  studies'2  show  that  Liquid  GAVISCON*  provides 
significantly  greater  relief  of  reflux-symptoms  than 

conventional  or  dimethicone— containing 
antacids.  So  it's  not  surprising  that  Liquid 
GAVISCON  is  the  No  1.  pharmacy- 
recommended  brand  for  the  relief  of 
indigestion  and  heartburn.'  When  you 
recommend  Liquid  GAVISCON,  you 
recommend  a  highly  effective 
treatment.  And  that  means 
many  satisfied  customers 
—  and  satisfying  profits,  too! 


The  No  1.  Pharmacy -Recommended  Brand. 


Sodium  Alginate  BPC,  Sodium  Bicarbonate  Ph. Eur.,  Calcium  Carbonate  Ph. Eur. 


faster,  more  effective,  longer-lasting 
relief  than  antacids12 


:Ol  NTFR  PRIM  RIHING  INFORMATION  LIQUID  GAVISCON"  .Sodium  Alginate  BPC,  Sodium 
picarbonate  Ph  Eur .  ( lalcium  (  arbonate  I'll  Eur.  Indications:  For  the  relief  of  heartburn  and 
pdigestion  due  to  gastric,  reflux  Active  Ingredients:  Sodium  Alginate  BPC,  Sodium 
Bicarbonate  Ph  Fur,  (  alcium  Carbonate  Ph  Eur  Dosage  Instructions:  Adults  and  children 
pver  12  l()-20ml  after  meals  and  at  bedtime  Children  under  12  5-10ml  after  meals  and  at 
ledtime  Contra- indications:  There  are  no  specific  contra  indications  Further  Information 


Liquid  Gaviscon  contains  6.2mmol  sodium  per  10ml  Ijquid  Gaviscon  is  sugar-free  Retail  Price: 
(September  1989)  200ml  £1  99  Product  Licence  No:  44/0058.  References:  1  Data  on  file, 
Reckitt  &  Colman  Pharmaceutical  Division  ( Final  Trial  Report,  November  1984 )  2  Chevrel.B  , 
J  hit  Med  Res ,  1980,  8,  300  3.  Counterpoint.  Taylor  Nelson  Further  information  is  available 
on  request  Reckitt  &  Colman  Pharmaceutical  Division  Hull,  HU8  7DS  sGAVISCON  is  a 
registered  trade  n.irk  Stomach  device  is  a  trade  mark 


OTC  MEDICINES  LISTING 


Indigestion 

remedies 

continued 


Andrews  Answer 

Sterling  Health 

5g  sachets  of  granules  containing 
paracetamol  lg  and  caffeine  60mg  in  an 
effervescent  base  containing  sodium 
bicarbonate  and  citric  acid 
Upset  stomach,  "morning  after" 
feeling 

Dissolve  contents  of  one  sachet  in 
glass  of  water,  stir  and  drink  when 
effervescence  subsides 
Caution:  I  >o  not  take  more  than  4 
sachets  in  24  hours.  Contains  lg 
paracetamol,  so  do  not  take  other  pain 
relievers  within  24  hours 
5  £1.15 


Andursil  Liquid 

Ciba 

White  peppermint-flavoured  suspension 
containing  magnesium  hydroxide 
200mg,  aluminium  hydroxide  gel 
200mg,  aluminium 
hydroxide/magnesium  carbonate  co- 
dried  gel  200mg  and  activated 
polymethylsiloxane  I50mgin  5ml 
Indigestion,  heartburn,  flatulence 
Take  5-10ml  three  or  four  times  a  day 
Caution:  If  taking  medication  from  a 
doctor,  consult  him  before  using  this 
medicine 
100ml  £1.34 

Andursil  Tablets 

Tablets  each  containing  aluminium 
hydroxide/magnesium  carbonate  co- 
dried  gel  750mgand  activated 
pol  ymeth  vlsiloxane  250mg 
20  £1.49 


Prices  in  this  section  are  correct 
at  the  time  of  going  to  press.  For 
latest  packs  and  prices,  see 
C&D  Price  Service. 


Asilone  Suspension 

Crookes 

Thick  white  suspension  containing 
activated  dimethicone  135mg,  and  the 
equivalent  of  dried  aluminium 
hydroxide  420tngand  light  magnesium 
hydroxide  70mgin  5ml 
Antiflatulent  and  antacid 
Adults:  5-10ml  before  meals  and  at 
night,  or  as  required 
Caution:  Should  not  be  administred  in 
severe  debilitation  or  renal 
impairment.  Antacids  may  interfere 
with  the  absorption  of  tetracyclines, 
rifampicin,  warfarin  and  digoxin  if  given 
at  the  same  time 

100ml  £1.38  300ml  £2.19  500ml  £3.32 
Asilone  Gel 

Thick  white  suspension  i  ontaining same 
ingredients  as  suspension 
500ml  £3.32 

Asilone  Tablets 

White  tablets  eat  li  <  ontaining  activated 
dimethicone  270mg,  dried  aluminium 
hydroxide  gel  500mg 
30  £2.19  100  £6.88 


BirSey  Antacid  Powder 

Torbet 

I!  '/;//<■  powder  containing  dried 
aluminium  hydroxide  lOmg, 
magnesium  trisilicate  11  ling  and  light 
magnesium  carbonate  879mg 
Indigestion,  stomach  activity 
flatulence,  biliousness,  heartburn 
lg  in  a  quarter  glass  of  water,  after 
each  meal  or  on  rising  and  retiring 
3,">g  £1.46 


Bismag 

Whitehall 

Tablets  each  containing  sodium 
bicarbonate  149mg,  heavy  magnesium 
carbonate  130mg and  light  magnesium 
carbonate  26mg 

Indigestion,  flatulence  and  stomach 
acidity 

Two  to  four  tablets  with  water  after 

meals,  and  repeat  in  15  minutes  if 

necessary 

75  £1.02  165  £1.67 


Bisma  Rex  Tablets 


SMRiker 

1'iuk  tablets  each  containing  bismuth 
carbonate  13mg,  calcium  carbonate 
460mg,  magnesium  trisilicate  90mg, 
magnesium  carbonate  heavy  160mgand 
peppermint  oil  2mg 
Indigestion,  heartburn,  flatulence 
Adults:  One  to  three  tablets.  Children  aged 
5-12:  Half  to  one  tablet.  May  be  chewed 
or  swallowed  whole  with  a  drink  of 
water  after  meals 
50  £1.59 

Bisma  Rex  Powder 

Adults:  5-10ml.  Children  512  years: 

2.5-5ml.  Take,  in  water,  after  meals 
long  £1.59  200g  £2.49 


Bisodol  Tablets 


Whitehall 

Peppermint-  flavoured  tablets  each 

containing  calcium  carbonate  522mg, 

light  magnesium  carbonate  68mgand 

sodium  bicarbonate  64mg 

Indigestion,  dyspepsia,  heartburn, 

acidity  and  flatulence 

One  or  two  tablets,  sucked  slowly  or 

chewed,  as  required 

30  £0.90  48  £1.29  100  £1.89 

Bisodol  Powder 

Powder  containing  heavy  magnesium 
carbonate  18mg,  light  magnesium 
carbonate  345mg  and  sodium 
bicarbonate  532mg  in  each  O.Bgdose 
5ml  in  warm  or  cold  water  after  meals 
or  as  required 
50g  £1.18  lOOg  £1.77 

Bisodol  Extra 

Spearmint  flavoured  tablets  each 
containing  calcium  carbonate  522mg, 
light  magnesium  carbonate  68mg. 
sodium  bicarbonate  63mgand 
simethu  one  lOOmg 
One  or  two  tablets  as  required.  Suck 
slowly  or  chew 
12  £0.96  24  £1.55 

innHnm—wiiiii  mi  tummm  iimnm—mrn 

Carbellon  (P) 

Torbet 

Blai  k,  uncoated  tablets  each  containing 
dia i  coal  lulling,  belladonna  dry  extract 
6mg,  magnesium  hydroxide  lOOmgand 


peppermint  oil  0.003ml 

Indigestion,  flatulence,  dyspepsia  and 

hyperactivity 

Take  three  times  a  day  Adults:  Two  to 
four  tablets  Children  aged  612:  Two 
tablets  1-5:  One  and  a  half  tablets 
Caution:  I  >o  not  take  with  antibiotics 
50  £1.59  250  £6.52 


De  Witt's  Antacid  Powder 


De  Witt 

Powder  containing  magnesium 
trisilicate  12%,  light  magnesium 
carbonate  10%,  calcium  carbonate 
20%,  sodium  bicarbonate  48.5%.  light 
kaolin  9%,  peppermint  oil  0.5% 
Indigestion,  gastric  acidity,  dyspepsia, 
heartburn  and  stomach  discomfort 
One  teaspoonful  in  half  a  tumbler  of 
water  after  meals,  repeated  after  10 
minutes  if  necessary 
50g  £1.13  lOOg  £1.89  89  £3.08 

De  Witt's  Antacid  Tablets 

Tablets,  each  containing  calcium 
carbonate  324mg,  magnesium 
carbonate  194. 4mg,  magnesium 
trisilicate  64.8mg,  peppermint  oil  3. 6mg 
and  lactose  129. 6mg 
One  or  two  tablets  to  be  sucked  or 
chewed  at  the  first  sign  of  discomfort 
24  £0.85  60  £1.45 


ijex  Lipid 

Crookes  Healthcare 

Pink,  mint  flavoured  suspension 
containing  aluminium  hyd roxide  gel 
4.9g,  magnesium  hydroxide  85mg in 
each  5ml 
Indigestion 

Adults  and  children  over  12:  5-10ml 
every  2-4  hours  as  required  Children 
5-12  Half  the  adult  dose 
200ml  £1.49 

Dijex  Tablets 

Pink,  mint-flavoured  tablets,  each 
containing 400mg  aluminium 
hydroxide  —  magnesium  carbonate  co- 
dried  gel 

Adults  and  children  over  12: 
Chew  one  or  two  tablets  every  2-4 
hours  as  required.  Children  5-12:  Half 
the  adult  dose 
30  £0.75 


Diovol  Suspension 

Pharmax 

Mint  flavoured  suspension  containing 
aluminium  hydroxide  200mg, 


magnesiu  m  hyd  roxide  200mg  a  nd  \ 
dimethicone  25mg  per  5ml 
Hypercidity,  hiatus  hernia,  flatulence  ] 
and  uklcers 

Adults:  5-10ml  four  times  daily  or  as 
required,  Children  over  6:  Half  adult  1 

dose 

Caution:  Not  to  be  taken  with 

tetracyclines 

300ml  £1.75 


Dynese  (p> 

Galen 

Mint  or  orange-flavoured  suspension 
containing  magaldrate  800mg in  5ml  j 
Adults:  5-lOml  after  meals  and  at  night  | 
Children  over  6:  2.5-5ml  after  meals  and  J 
at  night 

500ml  around  £3.28 


Eno 


SmithKline  Beecham 

Sachets  or  bottles  of  original  or  lemon- 
flavoured  powder.  Each  5g  dose/sachet 
contains  sodium  bicarbonate  2.2g, 
tartaric  acid  1.43g,  citric  acid  0.87g,  j 
sodium  carbonate  0.5g 
Stomach  upsets,  indigestion,  flatulenc<) 
One  dose  in  a  glass  of  water 
Caution:  Maximum  recommended  daily  j 
dose  50g  (10  sachets) 
Sachets  10  £1.15  Bottles  109g  £1.49 
218g  £2.45 


Gaviscon  Liquid 

Reckitt  &  Colman 

Pink  fennel-flavoured  liquid  containing 
sodium  alginate  250mg,  sodium 
bicarbonate  133.5mgand  calcium 
carbonate  80mgin  5ml 
Heartburn  and  associated  indigestion 
Take  after  meals  and  at  bedtime. 
Adults  and  children  over  12: 10-20ml. 
Children  under  12:  5-10ml 
200ml  £1.00 

Gaviscon  Tablets 

White  tablets  each  containing alginic 
acid  500mg,  sodium  bicarbonate 
1 70mg,  dried  aluminium  hydroxide  gel  1 
lOOmgand  magnesium  trisilicate 25mA 
Heartburn  and  associated  indigestion  I 
Take  after  meals  and  at  bedtime 
Adults  and  children  over  12:  One  to  two 
tablets.  Under  12:  One  tablet 
12  £1.06 


When  a  patient  complains  of '  'upset  stomach' ' ,  find  out  exactly  what  they 
mean.  The  term  is  used  loosely  to  describe  anything  from  wind  to 
diarrhoea. 


Always  ask  the  patient  if  they  are  taking  any  other  medicines  because 
some  actually  cause  indigestion. 

Indigestion  remedies  reduce  the  amounts  of  iron  and  tetracyclines  j 
absorbed,  and  so  should  not  be  taken  at  the  same  time. 

Liquid  preparations  act  more  quickly  than  tablets,  so  recommend  these  \ 
unless  the  patient  is  "on  the  move"  and  tablets  would  be  more  I 
convenient. 

Although  some  patients  use  sodium  bicarbonate  because  it  works  and  it 
is  cheap,  it  should  not  be  used  by  patients  on  salt-free  diets,  or  those  jj 
with  heart  disease  or  hypertension.  It  should  be  used  for  short  t 
periods  only  to  ensure  that  the  acid  balance  of  the  blood  is  not  upset. 
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Gelusil 


Warner-Lambert 


White  tablets  each  containing 
magnesium  trisilicate  500mg and  dried 
aluminium  hydroxide  gel  250mg 
Indigestion,  hyperacidity,  heartburn 
One  or  two  tablets  chewed  or  sucked 
after  meals  or  whenever  symptoms 
arise 

20  £1.65  50  £2.65 


Kolanticon  Gel 


Merrell  Dow 


Contains  dried  aluminium  hydroxide 
gel  200mg,  light  magnesium  oxide 
lOOmg,  dicyclomine  2.5mgand 
dimethicone  20mg  in  each  5ml 
Dyspepsia,  oesophagitis,  hiatus  hernia 
Adults:  10-20ml  every  4  hours  as 
required 

200ml  £2.14  500ml  £3.28 


Maalox  Suspension 


Rorer 


White,  peppermint -flavoured  suspension 
containing  dried  aluminium  hydroxide 
gel  220mgand  magnesium  hydroxide 
195mgin  each  5ml 
Heartburn  and  gastric  hyperacidity 
Adults:  10-20ml  20  minutes  to  one  hour 
after  after  meals  and  at  bedtime,  or  as 
required 

Caution:  Should  not  be  used  in  patients 
who  are  severly  debilitated  or  suffering 
from  kidney  failure 
500ml  around  £3.35  20  10ml  sachets 
around  £1.35 

Maalox  Tablets 

White  peppermint-flavoured  tablets  each 
containing  dried  aluminium  hydroxide 
gel  400mgand  magnesium  hydroxide 
400mg 

Adults:  One  or  two  tablets  well  chewed, 
and  taken  as  above 
100  £2.41 


(F)  denotes  that  a  product  is 
Pnaramcy  only  and  can  only  be 
supplied  under  the  supervision 
of  a  pharmacist. 


Maalox  Plus  Suspension 

Rorer 

Ingredients  as  plain  suspension  with 

simethicone  (25mgin  each  5ml)  added, 

and  lemony  flavour 

Acid  indigestion,  heartburn  and 

flatulence 

Adults:  5-10ml  four  times  a  day  (after 
meals  and  at  bedtime)  or  as  required 
100ml  £1.05  500ml  around  £3.35 

Maalox  Plus  Tablets 

Ingredients  as  plain  tablets  with 
simethicone  (25mgin  each  tablet)  added 
10  £0.65  65  £2.39 


Maclean  Indigestion  Tablets 

SmithKline  Beecham 

Tablets  containing  calcium  carbonate 
400mg,  light  magnesium  carbonate 
150mgand  stabilised  aluminium 
hydroxide  equivalent  to  dried 
aluminium  hydroxide  gel  183mg 
Indigestion,  excess  acidity,  flatulence, 
heartburn, nervous  dyspepsia,  nausea, 
biliousness 


One  or  two  tablets  to  be  sucked  or 
chewed  as  required.  Repeat  whenever 
pain  or  discomfort  is  felt 
48  £1.72 


Milk  of  Magnesia  Liquid 


Sterling  Health 


Suspension  containing  magnesium 
h  vdroxide  415mg per  5ml 
Adults:  5-  10ml.  Children  aged  312:  5ml 
Caution:  I  liscard  within  6  months  of 
opening 

100ml  £0.95  200ml  £1.59  300ml  £2.19 


Milk  of  Magnesia  Tablets 

Tablets  containing  magnesium 
hydnxide  300mg 

Indigestion,  hyperacidity,  heartburn 
and  flatulence 

Adults:  Two  to  four  tablets  Children  612: 

One  to  two  tablets 


Moorland  Tablets 

Crookes  Health  Care 

White  peppermint  flavoured  tablets  each 
containing  bismuth  aluminate  5.4mg, 
magnesium  trisilicate  29mg,  dried 
aluminium  hydroxide  gel  11.6mg,  heavy 
magnesium  carbonate  94mg,  light 
kaolin  27mgand  calcium  carbonate 
464mg 

Indigestion,  heartburn  and  flatulence 
Two  tablets  dissolved  slowly  in  the 
mouth  after  meals  and  last  thing  at 
night,  or  when  required 
20  £0.55 


Mucogel  Suspension 

Pharmax 

Suspension  containing  dried 
aluminium  hydroxide  gel  220mg, 
magnesium  hydroxide  195mgin  5ml 
Dyspepsia,  heartburn,  gastritis, 
gastric  and  duodenal  ulceration,  reflux 
oesophagitis,  hiatus  hernia 
Adults:  10-20ml  after  meals  and  at  night 
500ml  £3.38 

Mucogel  Tablets 

White  tablets  each  containing  dried 
aluminium  hydroxide  gel  400mgand 
magnexium  hydroxide  400mg 
Adults:  One  or  two  tablets  after  meals 
and  at  night 
100  £2.34 


Novasil  Suspension 


Cupal 


Pink,  peppermint-flavoured  suspension 
containing  sodium  bicarbonate  455mg, 
light  magnesium  carbonate  333mgand 
peppermint  oil  0.01ml  in  each  10ml 
Indigestion  and  acidity 
10ml  after  meals  or  as  required 
150ml  £1.55 

Novasil  Tablets 

White,  peppermint-flavoured  chewable 
tablets  each  containing  magnesium 
carbonate  heavy  220  mg,  calcium 
carbonate  220mgand  sodium 
bicarbonate  15. 6mg 
Indigestion,  heartburn  and  acidity 
Chew  or  suck  one  or  two  tablets  after 
meals  or  as  required 
36  £0.95 


Nulacin 


Bencard 


Beige  tablets,  each  containing  whole 
milk  solids  with  dextrins  and  maltose. 


magnesium  trisilicate  230mg,  heavy 
magnesium  oxide  130mg,  calcium 
carbonate  13Umg  and  heavy  magnesium 
carbonate  30mg 

Dyspepsia,  reflux  oesophagitis,  hiatus 
hernia 

Adults  ( )ne  or  more  as  required 
25  £1.41 


Opas  Tablets 


Leo 


White  tablets  each  containing  sodium 
bicarbonate  68mg,  calcium  carbonate 
136mgand  heavy  magnesium  carbonate 
I36mg 

Acid  indigestion,  heartburn,  flatulence 
and  dyspepsia 

Adults:  Two  or  three  tablets  sucked 
after  each  meal  or  as  required 
30  £0.74  60  £1.14  90  £1.61 


Opas  Powder 

lOOg  £1.35 


Pepto-Bismol 


Proctor  &  Gamble 


Pink,  sugar-free  suspension  containing 
bismuth  salicylate  87. 6mg in  each  5ml 
of  demulcent  base 
Indigestion  and  other  stomach 
conditions  (see  bottle) 
Adults  30ml  Children  1014  years:  20ml 
610  years:  10ml  3-6  years:  5ml.  Repeat 
dose  every  half  to  one  hour  if  needed . 
Up  to  eight  doses  in  24  hours 
Caution:  If  taking  medicines  for 
anticoagulation  (thinning  the  blood), 
diabetes  or  gout ,  or  if  you  are 
pregnant,  consult  a  doctor  before 
taking  this  product.  If  taken  with 
aspirin  and  ringing  of  the  ears  occurs, 
discontinue  use .  Consult  a  doctor 
before  giving  this  medicine  to  children, 
including  teenagers,  during  or  after 
recovery  from  chickenpox  or  flu.  May 
cause  a  temporary  darkening  of  the 
stool 

120ml  £1.99 


Polycrol  Gel 


Nicholas 


White,  peppermint-flavoured  suspension 
containing  activated  dimethicone  25mg, 
magnesium  hydroxide  lOOmg, 
aluminium  hydroxide  gel  4. 75ml  in  5ml 
Dyspepsia,  peptic  ulcer,  gastritis, 
flatulent  dyspepsia,  oesophagitis, 
hiatus  hernia,  heartburn 
Adults:  5-  10ml  between  meals  and  at 
bedtime .  Children  under  5:  2 . 5ml  with  food 
up  to  six  doses  a  day  5- 1 2ml:  5ml  with 
food  up  to  six  doses  a  day 
Caution:  Should  not  be  administered  to 
patients  with  renal  failure  or  who  are 
severely  debilitated 
300ml  £1.99 

Polycrol  Tablets  (P) 

Circular  tablets  consisting  of  two  layers , 

green  and  white,  each  containing 

activated  dimethicone  25mg, 

al u m imu m  hydroxide /niagnesiu m 

carbonate  co-dnedgel  275mg 

Adults:  One  or  two  tablets  to  be  chewed 

between  meals  and  at  night  Children  under 

5:  Half  a  tablet  to  be  chewed  two  or 

three  times  a  day  5-12:  One  tablet  to  be 

chewed  two  or  three  times  a  dav 

12  £0.79 


Polycrol  Forte  Gel 


N  icholas  Laboratories 

White,  viscous  peppermint-flavoured  gel 


containing  activated  dimethicone 
125mg.  magnexium  hydroxide  lOOmg, 
aluminium  hydroxide  gel  4.  75ml  in  5ml 
I  lyspepsia,  heartburn,  hiatus  hernia, 
flatulence,  abdominal  distension  and 
other  conditions  of  hyperacidity 
Adults:  5-10ml  between  meals  and  at 
bedtime  Children  under  5:  2 .  5ml  with  food 
up  to  six  doses  a  day  5-12:  5ml  with  food 
up  to  six  doses  a  day 
Caution:  Should  not  be  administered  to 
patients  with  renal  failure  or  who  are 
severely  debilitated 
300ml  £1.99 

Polycrol  Forte  Tablets  (V) 

Circular,  white  tablets  each  containing 
activated  dimethicone  250mg. 
aluminium  hydroxide/magnesium 
carbonate  co-dried  gel  275mg, 
magnesium  hydroxide  lOOmg 
Adults:  One  or  two  tablets  to  be  chewed 
between  meals  and  at  night 
12  £0.79 

Premiums  Antacid  Tablets  (P) 

Newton  Chemical 

White  tablets  each  containing 
magnesium  trisilicate  40mg.  dried 
aluminium  hydroxide  gel  125mg.  light 
magnesium  carbonate  150mg,  creta 
250mg,  peppermint  oil  4.2mg 
Heartburn,  acid  indigestion 
Suck  or  chew  one  or  more  tablets  as 
needed 
20  £1.25 

Rennie 

Nicholas 

White,  square  tablets  each  containing 
calcium  carbonate  680mgand  light 
magnesium  carbonate  80mg,  in 
spearmint  and  original  flavours 
Acid  and  nervous  indigestion, 
heartburn,  flatulence,  acidity  and 
dyspepsia 

Adults:  Chew  or  suck  two  tablets  as 
required.  Repeat  when  necessary  to  a 
maximum  of  16  per  day  Children  812: 
One  or  two  as  required ,  up  to  1 2  per 
day  5-8:  One  as  required,  up  to  6  per 
dav 

12  £0.43  24  £0.82  48  £1.25  96  1.83 
Rennie  Plus 

White,  circular  tablets  each  containing 
activated  dimethicone  250mg. 
magnesium  hydroxide  lOOmg, 
aluminium  hydroxide/magnesium 
carbonate  co-dried  gel  275mg 
Adults:  Chew  one  or  two  tablets  as 
required  to  a  maximum  of  8  per  day 
18  £1.39 

Rennie  Gold 

Tablets  each  containing  calcium 
carbonate  750mg 

Two  tablets  to  be  sucked  or  chewed 
when  necessary  up  to  14  in  one  day 
lo  £0.49  20  £0.89  51)  £1.69 


Resolve 


SmithKline  Beecham 

Each  sachet  contains  paracetamol 
lOOOmg,  citric  acid  1185mg,  sodium 
bicarbonate  808mg,  potassium 
bicarbonate  715mg,  sodium  carbonate 
153mg.  vitamin  C  30mg  in  a  base 
containing  glucose 
Relieves  headache  and  settles  the 
stomach 

One  sachet  in  water  (150ml-200ml) 
every  four  hours  as  required 
Caution:  Not  more  than  four  sachets  in 
24  hours.  Not  to  be  given  to  children 
under  16 
5  £1.19  10  £1.99 
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OTC  MEDICINES  LISTING 


Indigestion 

remedies 

continued 


Roterpharma 


Pink  tablets  each  containing  bismuth 
subnitrate  300mg,  light  magnesium 
carbonate  400mg,  sodium  bicarbonate 
200mgandfrangula  bark  25mg 
Peptic  ulceration,  gastritis,  dyspepsia 
One  to  two  tablets  in  warm  water  three 
times  a  day 

20  £0.99  (.0  £2.68  120  £4.81  500  £18.03 


Setters 


Beecham  Health  Care 

( Irigmal  mint  or  spearmint-flavoured 
tablets,  each  containing  calcium 
carbonate  534mg.  magnesium 
hydroxide  160mg 

Acid  indigestion,  heartburn,  flatulence, 
dyspepsia,  nervous  indigestion  and 
discomfort  after  eating 
One  or  two  tablets  to  be  sucked  or 
chewed  whenever  discomfort  is  felt  up 
to  a  maximum  of  16  tablets  a  dav 
10  £0.37 30  £0.85  loo  £1.83 


Sellers  lipid 

Suspension  containing  the  equivalent  oj 
dried  aluminium  hydroxide  222mg, 
magnesium  hydroxide  204mg  in  5ml 
Adults  and  children  over  12:  15ml 
Children  aged  611:  To  relieve  upset 
stomach  5-10ml.  Doses  to  be  taken 
whenever  discomfort  is  felt  up  to  a 
maximum  of  four  doses  in  24  hours 
150ml  £1.49 


Sellers  Extra  Strength 

Tablets  containing  dried  aluminium 
hydroxide  375mgand  magnesium 
hydroxide  375mg 

Indigestion,  heartburn,  dyspepsia  and 
flatulence 

Adults  and  children  over  12:  One  or  two 

tablets  to  be  sucked  or  chewed 
whenever  pain  or  discomfort  is  felt,  up 
to  a  maximum  12  tablets  in  24  hours 
24  £1.46 

Sellers  Turns 

SmithKline  Beecham 

Assorted  fruit-flavoured  tablets  (cherry, 
orange  and  lemon),  each  containing 
calcium  carbonate  500mg 
Acid  indigestion,  heartburn,  flatulence, 
dyspepsia,  nervous  indigestion  and 


discomfort  after  eating 
One  or  two  tablets  to  be  sucked  or 
chewed  whenever  required,  up  to  16 
tablets  a  day 

36  £0.99  75  £1.65  150  £2.85 


Sovol  liquid 


Carter-Wallace 


White  liquid  containing  aluminium 
hydroxide  gel  200mg,  magnesium 
hydroxide  20Umgand  dimethicone  25mg 
in  each  5ml 

Hyperacidity,  flatulence 
Adults:  10ml  as  required  Children: 
Reduced  dosage 
100ml  £1.40 

Sovol  Tablets 

Tablets  containing  aluminium 
hydroxide /magnesium  carbonate  co 
dried  gel  300mg,  magnesium  hydroxide 
lOOmgand  dimethicone  25mg 
Two  as  required 
10  £0.79  50  £2.25 


Topal  Tablets 


ICI 


Pale  cream  tablets  each  containing 
alginic  acid  200mg,  dried  aluminium 
hydroxide  gel  30mgand  light 
magnesium  carbonate  40mg 
Heartburn  and  discomfort  due  to  reflux 
oesophagitis,  hiatus  hernia,  gastritis 
and  hyperacidity 

One  to  three  tablets  chewed  four  times 
a  day  after  meals  and  at  night 
Caution:  Care  with  diabetics.  Avoid  in 
early  pregnancy.  Not  recommended  in 
severely  debilitated  patients 
42  £2.89 


Unigesl 


Unigreg 


Uncoated,  white,  strong  peppermint- 
flavoured  tablets  each  containing  dried 
aluminium  hydroxide  gel  450mgand 
dimethicone  400mg 

Acid  indigestion,  heartburn,  flatulence, 
dyspepsia 

Adults:  One  to  two  tablets  sucked  or 
chewed  slowly  after  meals  and  at 
bedtime 
12  £1.54 


Windcheaters 


Xapp 


Green  gelatinous  capsules  containing 
activated  dimethicone  lOOmg 
Flatulence 

One  or  two  capsules  three  or  four 
times  a  dav 
30  £1.65 


When  a  patient  complains  of '  'upset  stomach ' ' ,  find  out  exactly  what  they 
mean.  The  term  is  used  loosely  to  describe  anything  from  wind  to 
diarrhoea. 

Always  ask  the  patient  if  they  are  taking  any  other  medicines  because 
some  actually  cause  indigestion. 

Indigestion  remedies  reduce  the  amounts  of  iron  and  tetracyclines 
absorbed,  and  so  should  not  be  taken  at  the  same  time. 

Although  some  patients  use  sodium  bicarbonate  because  it  works  and  it 
is  cheap,  it  should  not  be  used  by  patients  on  salt-free  diets,  or  those 
with  heart  disease  or  hypertension.  It  should  be  used  for  short 
periods  only  to  ensure  that  the  acid  balance  of  the  blood  is  not  upset. 


Holiday  skincare 

Bites  and  stings  and  sunburn 

In  compiling  this  list  of  holiday  skincare  medicines,  we  have 
concentrated  on  products  for  bites  and  stings  and  those  specifically 
indicated  for  sunburn. 

In  addition  to  the  products  in  this  list  pharmacies  also  stock  other 
ranges  of  products  in  related  areas  —  the  large  ranges  of  sunscreens 
when  used  correctly  should  remove  the  need  for  treatment  for  bites 
and  stings.  Sadly,  however,  this  coming  Summer  many  people  will  get 
bitten  or  stung,  and  many  more,  if  the  weather  is  anything  like  last 
year's,  will  get  sunburnt. 

Few  will  need  to  be  reminded  that  sunburnt  skin  is  painful  and  red 
and  can  take  several  days  of  blistering  and  soreness  to  calm  down. 
Cool  baths  will  help,  and  drinking  plenty  of  water  is  a  good  idea  too. 

Burns  should  not  be  covered  with  dressings  and  any  blisters  should 
be  left  alone  and  not  burst.  Many  of  the  creams  and  lotions  listed  are 
essentially  cooling,  though  they  may  contain  antiseptics  and 
antihistamines.  Many  simple  antiseptic  creams  (to  be  featured  in  a 
later  issue)  can  also  be  used  for  burns.  The  listing  also  ignores  simple 
generic  creams  and  lotions,  like  calamine  cream,  which  have  long  been 
standbys  in  cases  of  sunburn. 

Some  tips  on  the  treatment  of  bites  and  stings  can  be  found  on  page 
14.  For  stings  with  a  large  amount  of  inflammation,  hydrocortisone 
creams  and  ointments  can  prove  useful,  but  bear  in  mind  the  cautions 
in  the  box.  Patients  suffering  the  more  serious  reactions  may  also  need 
antihistamine  tablets  (see  hay  fever  last  month). 


ftcnflejs 


Caution:  See  box 
15g  £1.42 


Evans 


Pale  yellow,  non-greasy  cream 
containing  chlorhexidine  gluconate 
solution  1.25% 

Sunburn,  minor  burns  and  scalds 
Smooth  liberally  onto  and  around  the 
affected  area  several  times  a  day 
If  necessary,  cover  with  a  dressing 
30g  £0.99 


Artisan 


Fisons 


After  Bite 


De  Witt 


Cream  containing  mepyramine  maleate 
2% 

Insect  bites  and  stings,  nettle  rash  and 

allergic  skin  reactions 

Rub  in  gently  two  or  three  times  daily 

for  up  to  three  days 

Caution:  Discontinue  if  skin  sensitivity 

occurs 

25g  £1.69 


Applicator  stick  containing  ammonia 

3.5% 

Insect  bites  and  stings 
Shake  well  and  rub  applicator  on 
affected  area.  Repeat  as  required 
14ml  £1.55 


Burneze 


International 


(P)  denotes  that  a  product  is 
Pfiaramcy  only  and  can  only  be 
supplied  under  the  supervision 
of  a  pharmacist. 


Anethaine 


Aerosol  spray  containing  benzocaine  1  %] 
Minor  burns  and  scalds 
To  reduce  pain  and  blistering  use  as 
quickly  as  possible.  Hold  nozzle  lA  inch 
from  skin  and  spray  until  all  pain  has 
gone  (8-10  seconds) .  Stop  if  white  frost 
appears.  Repeat  after  15  minutes  if 
necessary 
Caution:  Do  not  apply  to  broken  skin,  do 
not  apply  lint,  bandage  or  other 
dressing.  Do  not  use  near  the  eyes 
20g  £1.72  75g  £2.69 


Evans 


Non-greasy,  vanishing  cream 

containing  tetracaine  1  % 

Itching  and  stinging,  heat  rash, 

chapping  and  chaffing 

Smooth  onto  affected  area  two  or  three 

times  a  day 

Caution:  Not  suitable  for  children  under 
3  years.  Do  not  applv  to  broken  skin 
25g  £1.39 


Caladryl  Cream 


(£ 


Warner  Lambert 


Anflam 


<E> 


Cox 


Cream  containing  hydrocortisone  19c 

Insect  bite  reactions,  irritatnt  and 

contact  allergic  dermatitis 

Use  sparingly  over  a  small  area  once  or 

twice  daily  for  a  maximum  period  of  one 

week 


A  smooth  pink  cream  containing 

calamine  8% ,  diphenhydramine  1  % 

and  camphor  0. 1  % 

Urticaria,  herpes  zoster,  sunburn, 

prickly  heat,  insect  bites  and  nettle 

stings  (hives  in  infants) 

Smooth  cream  onto  affected  area  three 

or  four  times  a  day 

Caution:  Do  not  apply  to  raw  surfaces  or 
mucous  membranes 
42g  £1.89 

Caladryl  Lotion  (P!j 

A  smooth  pink  viscous  lotion  (contents 
as  cream) 
Dab  lotion  on 
125ml  £1.89 
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All  products  containing  hydrocortisone  1  per  cent  that  can  be  sold 
over  the  counter  ((f))  are  to  be  used  only  for  contact  dermatitis  from 
allergies  or  irritants,  and  for  skin  reactions  to  insect  bites  and  stings. 

They  should  be  applied  sparingly  over  a  small  area,  once  or  twice  a  day  for 
a  maximum  of  seven  days . 

They  should  not  be  used  on  the  eyes  or  face,  genital  areas,  or  on  broken 
or  infected  skin  including  impetigo,  cold  sores,  acne  or  athlete's  foot. 

They  should  not  be  used  during  pregnancy  or  on  children  under  ten  years 
of  age  without  medical  advice. 


Copal  Insect  Bite  Cream       (?)    Kerfoot  Hydrocortisone  Cream 


Cupal 


White  cream  containing antazoline  2% 
Stings  and  bites 

Apply  immediately ,  repeat  every  30 

minutes  if  necessary 

10g£1.09 


Dermacort  Cream 


® 


Panpharma 


Cream  containing  hydrocortisone  0.1% 
in  a  special  cream  base 
Treatment  of  skin  irritations, 
dermatitis  and  rashes  due  to  reactions 
to  plants  and  insect  bites,  jewellery, 
toiletries  etc 

Adults  and  children  overlO:  Apply  sparingly 
over  a  small  area  once  or  twice  a  day. 
Rub  gently  into  the  skin  until  the  cream 
disappears 
Caution:  See  box 
15g  £1.85 


® 


Thomas  Kerfoot 


White  cream  containing  hydrocortisone 
1% 

Irritant  contact  dermatitis,  allergic 
contact  dermatitis  and  insect  bites 
Apply  sparingly  once  or  twice  a  day  for 
no  more  than  a  week 
Caution:  See  box 
15g  £1.46 


Lactocalamine  Lotion 


Schering-Plough 


Pink  ultra  tine  suspension  of  calamine 

2% .  zinc  oxide  2%,  hamamelis  water 

5%  and  phenol  2% 

Skin  irritations  caused  by  sun  burn, 

insect  bites  and  stings 

Apply  as  required  to  the  affected  parts 

100ml  £1.49, 250ml  £2.59 


cetrimide  0.5%,  calamine  8%  and 

camphor  0. 1  % 

Puritis,  urticaria  and  itching 

accompanying  chicken  pox  and 

shingles,  sunburn,  insect  bites  and 

stings,  nettle  rash,  hives 

Applj  to  clean  area,  repeat  after  five 

minutes,  then  three  hourly  if  necessary 

2  fig  £1.68 


Solarcaine  Cream 


Schering-Plough 


White  aqueous  (  ream,  containing 
benzocaine  1%  and  triclosan  0.2%' 
Relief  of  sunburn  pain,  minor  burns  and 
skin  injuries,  including  insect  bites 
Apply  freely  to  the  skin 
Caution:  Not  for  deep  or  puncture 
wounds,  serious  burns,  or  lot- 
prolonged  use 
25g  £1.79 


Solarcaine  Lotion  (P) 

White  aqueous  lotion  containing 
benzocaine  0.5%'  and  triclosan  0.2%' 
75ml  £2.49 

Solarcaine  Spray  (P) 

Ozone-friendly  aerosol  spray  containing 
benzocaine  5%  and  triclosan  0. 1  %■ 
Hold  can  3-5  inches  from  injured  area. 
Spray  until  wet.  Use  three  or  four 
times  daily 
100k  £3.25 

Stingose 

Chancellor 

Liquid  spray  containing  aluminium 

sulphate  20% 

Stings  and  bites 

Apply  immediately.  Respray  as 

necessary 

25ml  £2.49 


Swarm 


Pickles 


Cream  containing  witch  hazel  20%', 
dibromopropamidine  isethinoate  0. 15% 
and  i  alamme  10% 
Insect  bites  and  stings 
Rub  gently  into  affected  area 
£1.20 


Wasp-eze  Hydrocortisone 
Cream  (P) 


International 


White  cream  containing  hydrocortisone 

acetate  1%. 

Insect  bite  reactions 

Use  sparingly  over  a  small  area  once  or 

twice  a  day  for  a  maximum  of  one  week 

Caution:  See  box 

1 5H  £1.75 

Wasp-eze  Spray  (P) 

Aerosol  spray  containing  mepyramine 

0.5%>  and  benzocaine  1  % 

Remove  sting  if  possible.  Hold  nozzle 

Vi  inch  from  skin  and  spray  the  affected 

area  until  the  pain  has  gone  (up  to  eight 

seconds).  Repeat  once  after  15 

minutes  if  necessary 

Caution:  Do  not  use  near  the  eyes.  Do 

not  apply  to  broken  skin 

20g£1.7575g  £2.74 


Witch  Doctor 


Ethiehem 


Clear  pale  blue  gel  containing  liquid 
extract  of  81 .5%'  witch  hazel 
Sunburn,  insect  bites  and  stings 
Rub  into  affected  area 
35g  £1.65 


Efcortelan  P 


(p)  Lanacort 


Glaxo 


Cream  or  ointment  containing 

hydrocortisone  1  %> 

Insect  bites  and  stings,  contact  and 

allergic  dermatitis 

Caution:  See  box 

15g  £1.40 


Eurax  Cream 


Ciba 


White,  non-greasy,  non-staining  cream 
containing  crotamiton  10% 
Prompt  symptomatic  relief  of  itching  of 
varying  origin 

Apply  as  frequently  as  required.  Will 
provide  relief  for  6-10  hours  after  each 
application 

Caution:  I  )o  not  use  near  the  eyes  or 
broken  skin 

Tube  3i)g  £1.99  lOOg  £3.61 


Eurax  Lotion 

II  lute  lotion  containing < 

'rotamiton  10% 

Bottle  150ml  £4.41 

Hc45 

Crookes 

II  lute  cream  containing  hydrocortisone 
acetate  1  % 

Contact  dermatitis  from  allergies  or 

irritants,  insect  bites 

I  Ise  sparingly  on  a  small  area  once  or 

twice  a  day,  for  a  maximum  of  seven 

days 

Caution,  See  box 
15g£1.49 


® 


Combe  International 

Cream  or  ointment  containing 

hydrocortisone  1  % 

Insect  bite  reactions 

Apply  sparingly  over  small  area  once  or 

twice  a  day  for  a  maximum  of  one  week 

Caution:  See  box 

15e£1.99 


Lanasting 


Combe  International 

Smooth  white  cream  containing  benzyl 

alcohol  10%  and  lignocaine  2% 

Itch  and  irritation  of  insect  bites,  stings 

and  nettle  rash. 

Apply  three  or  four  times  daily 

Caution:  Do  not  use  for  periods 

exceeding  5  days.  Not  for  use  on 

children  under  one  year 

30g  £2.39 

Lanasting  Spray 

Topical  aerosol  spray  containing 
benzocaine  3%  and  benzethonium 
chloride  0.015% 

Itching  of  sunburn,  insect  bites,  stings 
and  nettle  rash 

Caution:  Not  for  prolonged  use  Do  not 
spray  into  eyes,  or  on  rectal  or  vaginal 
areas.  Not  for  deep  or  punctured 
wounds  or  serious  burns 
75g  £2.99 


RBC 


® 


Rvbar 


Cream  containing  antazoline  1.8*%  . 


I 'm  two  stone  overweight  a>id  desperate  to  lose  my  extra  pounds  before  my 
weddingthis  summer.  I've  hied  many  diets  in  the  past  -  but  I'm  always 
hungry!  A  friend  suggested  I  try  apapetite  suppressants.  Can  I  buy  them 
from  the  chemist? 

No.  These  drugs,  which  stop  you  feeling  hungry,  are  available  only  from  your  doctor, 
on  prescription.  Normally  they  are  only  prescribed  if  you  are  very  overweight.  Go  and 
discuss  your  problem  with  your  doctor  and  ask  him  to  recommend  a  diet.  Please 
remember  that  it  is  much  safer  and  more  effective  in  the  long-term  to  achieve  a  gradual 
weight-loss.  On  a  diet  of  1,200  calories  per  day,  an  average  woman  would  lose  1kg  or 
2.2  lbs  per  week.  This  may  be  slow,  but  have  patience! 

Recently  I  have  noticed  fine  white  flakes  on  my  scalp  and  when  I  brush  my 
hair,  my  shoulders  are  covered  with  these  scales.  Could  I  have  dandruff? 
I've  never  suffered  from  it  before. 

It  certainly  sounds  like  it.  Dandruff  is  the  commonest  of  all  skin  problems,  affecting 
everyone  to  some  extent.  But  it  is  neither  catching  nor  infectious,  and  is  quite  simple 
to  treat.  Ask  your  pharmacist  to  recommend  one  of  the  many  tar-based  anti-dandruff 
shampoos,  which  are  helpful  in  treating  mild  cases  of  dandruff.  For  more  serious 
problems,  you  can  use  a  preparation  containing  selenium.  You  should  also  avoid 
overdrying  the  scalp  with  excessive  use  of  hairdryers  or  alcohol-based  setting  lotions. 
If  the  problem  persists  for  several  weeks  despite  your  efforts,  or  if  the  scalp  is  very 
red  and  sore,  make  an  appointment  to  see  your  doctor. 

Since  startinga  new  job  three  months  ago,  my  husband  has  become  tense 
and  anxious,  and  complains  of  sleeplessness.  What  can  he  do  to  overcome 
these  feelings? 

Anxiety  and  tension  affects  us  all  at  times,  but  becomes  a  problem  when  it  interferes 
with  sleeping  or  causes  marked  physical  symptoms  such  as  sweating,  trembling  hands, 
diarrhoea  and  dry  mouth.  It  is  possible  that  your  husband  is  feeling  pressure  from  his 
new  job.  He  should  make  an  effort  to  rest  when  he  is  away  from  work,  and  try  to  relax 
—  take  up  a  hobby  and  set  aside  a  certain  period  of  time  each  week  to  enjoy  it.  If  the 
insomnia  persists,  he  should  consult  his  doctor. 
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Spring  has  sprung  for 
new  product  launches 

The  early  Spring  seems  to  have  given  a  tremendous  fillip  to  the  new 
products  market  during  April.  On  the  next  five  pages  Over  the 
Counter  presents  the  major  launches  and  repackagings  from  the  past 
month.  Further  information  on  all  the  products  in  these  pages  can 
be  found  in  the  past  four  issues  of  Chemist  &  Druggist. 

With  the  peak  Summer  months  just  around  the  corner,  the 
antiperspirant  deodorant  scene  is  particularly  active,  with  new 
variants  of  Impulse  and  Sixth  Sense  for  women  and  Lynx  for  men 
among  tlie  body  sprays,  and  a  maji  >r  repackage  by  O  ilgate  Palm<  ilive 
for  Soft  &  Gentle  on  the  antiperspirant  front. 


with  a  new  30-second  television 
commercial  and  a  special  java- 
launch  10-second  spot  too. 
Elida  Gibbs.  Tel:  01-486  1200 


The  spray  story  from  Flex 

Revlon  are  spraying  it  this  month 
with  their  new  Flex  Gel  spray.  The 
product  will  not  flake  or  dry  the  hair 
and  can  be  used  to  lift,  define  or 
shape  they  say.  A  £2. 8m  television 
campaign  will  back  the  launch. 
Revlon.  Tel:  01-568  4466 
250ml  £2.49 


01 
BALSAM 
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before  rinsing.  An  £800,000 
campaign  in  the  women's  Press 
started  in  April  issues. 
Wella.  Tel:  0256  20202 
150ml  £1.65,  special  launch  price 
£1.45,  samples  30ml  £0.29 


Healthfoods/Vita 


US  number  one  slimming  food 
comes  to  UK 

What  claims  to  be  America' sj 
number  one  slimming  brand  for  the1 
past  12  years  is  being  launched  in) 
the  UK.  Slim  Fast  is  a  meal't 
replacement  in  three  flavours  —J 
chocolate  royale,  strawberry! 
supreme  and  french  vanilla.  It  is  al 
vitamin  and  mineral  fortified  low  fat 
milk  mix  with  added  fibre.  Each 
serving  contains  200  calories  after 
mixing.  A  £5m  advertising 
campaign  has  started  on  national' 
television,  in  the  Press  and  on| 
radio. 

Thompson  Medical.  Tel:  0753 
693600 

Fish  oil  now  in  liquid  form 

Seven  Seas  have  put  their  Pulse 
fish  oil  in  liquid  form,  to 
complement  the  existing  capsules. 
The  product  is  presented  as  a  thick 
white  emulsion  with  the  fish  oill 
taste  disguised  by  a  banana  flavour.; 
Seven  Seas.  Tel:  0482  75234 
150ml  £3.45 


Sudocirera  is  handy 

Sudocrem  has  been  put  into  a  30g 
tube  as  a  "handier  size".  The 
cream  will  be  supported  with  an 
advertising  campaign  in  the 
consumer  press. 
Pharmax.  Tel:  0322  91321 
30g  £0.92 

Pampers  now  mini-sized 

Ultra  Pampers  boy  and  girl  nappies 
are  now  available  in  a  mini  range  for 
newborns.  The  nappies,  for  infants 
weighing  between  3  and  6 
kilograms  (6-131bs)  are  available  in 
carrypacks  and  valuepacks. 
Proctor  &  Gamble. 
Tel:  091  279  2000 
66  £7.99  132  £15.99 


Rimmel  mascara  build  yp 

Rimmel  have  introduced  an  extra 
build  mascara  with  protein  to  the 
Rimmel  Lash  collection.  The 
formulation  is  said  to  be  fibre-free 
and  can  be  used  to  lengthen  and 
thicken  lashes  without  clogging  or 
clumping.  A  new  brush  is 
formulated  in  a  tight  spiral  to  help 
separate  lashes.  The  mascara 
comes  in  four  shades  of  black, 
brown,  blue  and  plum  and  is 
packaged  in  a  pearlised  burgundy 
barrel  with  gold  graphics. 
Pummel.  Tel:  01-637  1621 
£1.99,  introductory  price  £1.49 


Woody  java  joins  Lyni 

Lynx  now  has  a  new  fragrance  with 
java,  described  as  a  woody 
aromatic  which  follows  the  latest 
trends  in  popular  fragrances.  Java 
is  being  launched  initially  in 
bodyspray  and  shower  gel  formats, 
with  an  aftershave  planned  for  later 
in  the  year.  Java  will  eventually 
replace  amber,  one  of  the  original 
fragrances,  which  was  shown  to  be 
the  least  popular  in  consumer 
tests.  Elida  Gibbs  plan  to  spend 
£2. 9m  on  promotions  this  year, 


Curls  get  a  boost  from  Wella 

Wella  Balsam  intensive  perm 
replenisher  is  described  as  a 
conditioning  treatment  to  restore 
elasticity  and  suppleness  to 
permed  hair.  It  contains  keratin- 
affinitive  ingredients  to  help 
restore  lost  moisture  and 
strengthen  the  hair's  structure. 
The  company  recommends  the 
treatment  should  be  massaged  into 
shampooed  and  towel  dried  hair 
and  left  for  up  to  ten  minutes 


Oral  Hygiene 


%*  a§§  if s 


Oral-B  upgrade  Disney  brushes 

Disney  Plus  and  Bugs  Bunny  Plus 
are  the  names  given  to  two 
updated  ranges  of  premium 
professional  toothbrushes  for; 
children,  from  Oral-B.  Features 
include  a  rounded  brush  head  with 
three  rows  of  end-rounded  soft! 
filaments  with  a  slim  neck  and| 
straight  handle  for  a  child's  easy! 
grip.    Packaging    has  been! 
redesigned  to  carry  a  stronger! 
character  message  to  attract  the 
potential  purchaser.  Bugs  Bunny; 
packaging  also  carries  the  Bugs; 
Bunny  50th  birthday  logo. 
Oral-B.  Tel:  0296  432601 
£1.19 
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Jordan  visit  the  zoo 

Tigers,  cheetahs  and  crocodiles 
have  been  enlisted  by  Jordan 
toothbrushes  for  their  latest  V-tuft 
design  targeted  at  children  (£1.09). 
Alberto-Culver  have  also 
introduced  a  pick  a  pocket  travel 
brush  which  comes  with  its  own 
travel  case  (£1.19). 
Alberto-Culver.  Tel:  0257  57222 

Space  age  Wisdom 

Plaque  hiding  in  those  difficult  to 
clean  spaces  between  the  teeth  will 
not  escape  from  the  Interspace 
toothbrush  from  Wisdom. 
Coloured  blue,  red,  aqua  or  green, 
the  brush  has  a  small  head  of  nylon 
filaments  ideal  for  cleaning 
awkward  areas. 
Addis.  Tel:  0992  584221 


Mucron  now  colour-free 

Ciba's  cough  mixture  for  little 
ones,  Junior  Mucron,  has  a  new 
formula.  Colourings  have  been 

I  removed  and  guaiphenesin  has 

ibeen  replaced  by  ipecacuanha. 
Look  out  for  new  packs  with 

!  similar  packaging  to  Mucron 

!  tablets. 

Ciba  Consumer.  Tel:  0403  59466 


Bee  natural  with  Mentholease 
for  hay  fever 

Warner-Lambert  have  chosen  a 
bee  to  illustrate  the  packaging  for 
their  new  Mentholease  hay  fever 
treatment.  The  lozenges  each 
contain  menthol  19.8mg  and 
eucalyptus  oil  8.8mg,  a  fact 
recognised  in  the  "100%  natural 
ingredients"  claim  around  the  bee 
logo.  Mentholease  is  designed  to 
relieve  congestive  symptoms  of 
hayfever  at  a  dose  of  one  lozenge 
when  required,  up  to  eight  in  one 
day  for  adults  and  children  over  6 
and  four  a  day  in  the  under  6s. 
Mentholease  is  being  launched 
initially  in  the  South  East  and  will  be 
advertised  on  television  during  the 
peak  hay  fever  season. 
Warner-Lambert.  Tel:  0703 
620500 
12  £0.95 

Aloe,  aloe  for  new  look 
Beecham's  pills 

Beecham's  Pills  now  sport  a  new 
look  highlighting  their  natural 
laxative  ingredient  aloin,  which  is 
extracted  from  the  aloe  vera  plant. 
Beecham.  Tel:  01-560  5151 


(P)  denotes  that  a  product  is 
Pnaramcy  only  and  can  only  be 
supplied  under  the  supervision 
of  a  pharmacist. 


IT  WORKS  A  TREAT  j 
FOR  ITCHES  AND  R  ASHE 


3  H\<Yt  am  t«i 


Dermacort 


Dermacort 


Dermacort  revamp 

Dermacort,  the  hydrocortisone 
cream  for  skin  irritation  and 
rashes,  now  sports  a  new  look. 
And  to  help  customers  understand 
the  conditions  that  the  cream  can 
be  used  for,  there  are  new  leaflets 
pointing  out  use  for  rashes  from 
soap  and  detergent,  perfume  and 
jewellery  and  insect  bites  and 
stings. 

Panpharma.  Tel:  01-561  8774  (P) 

Softer  image  for  Mycota 

New  look  packs  for  Mycota  retain 
the  brand's  red,  white  and  blue 
colours,  but  shapes  have  been 
modernised,  with  the  oval  powder 
tin  being  replaced  by  a  chunky 
oblong  container  while  the  cream 
now  comes  in  a  slimmer  box  for 
horizontal       or  vertical 


merchandising.  Competitions  for 
consumers  are  currently  instore. 
New  counter  units  and  a  limited 
number  of  rubber  mats  are 
available  for  point  of  sale. 
Crookes.  Tel:  0602  507431 


Dettol  cream  gets  in  line 

Dettol  cream  has  now  been 

brought  into  line  with  the  rest  of 

the  range  with  new  look  packaging 

and  a  new  name  ■  Dettol 

antiseptic  cream. 

Reckitt  &  Colman.  Tel:  0482 

26151 


Prices  in  this  section  are  correct 
at  the  time  of  going  to  press.  For 
latest  packs  and  prices,  see 
C&D  Price  Service. 


•HOSYL 

M    P   O  O 


/  A  lightly  fragranced  formula 
with  the  strength  of  coal  tar. 
v   Docs  not  stain  the  skin, 
clot  lies  or  bath. 
J  Leaves  the  hair  shim'  and 
easy  to  manage. 


The  effective  scalp  treatment  in  a  cosmetic  shampoo. 
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Impulse  goes  all  fresco 

Fresco,  the  latest  variant  in  the 
Impulse  range,  brings  the  number 
of  variants  up  to  10.  The  fragrance 
is  described  as  "fresh,  modem  and 
sophisticated' '  with  crisp  green  top 
notes,  a  heart  of  rose  and  jasmine 
and  a  warm  ehypre  base.  It  is 
packaged  in  an  aqua  green  metallic 
spray  with  the  Impulse  butterfly 
graphics  in  pink  and  lavender, 
fitting  in  with  the  total  packaging 
look  for  Impulse  in  the  1990s.  A 
£3m  advertising  campaign  will 
support  the  brand  this  year, 
including  national  40-second 
television  commercials. 
Elida  Gibbs.  Tel:  01  486  1200 

Natracare  k]  fikdjj  Wise 

A  new  range  of  sanpro  products  is 
being  launched  in  the  UK  under  the 
Natracare  name.  The  products  are 
all  non-chlorine  bleached  and  are 
packaged  in  recycled  card.  Press- 
on  towels  will  be  available  in 
slender  (20  £1.29),  regular  (14 
£0.99)  and  super  (12  £199), 
tampons  in  regular  (20  £1.69)  and 
super  (20  £1.79)  and  panty  shields 
(30  £1.19).  Manufacturers  Body 
Wise  claim  that  the  panty  shield  is 
innovatory  in  being  plastic-free 
with  an  "extra  absorbent"  layer 
performing  in  the  same  way  as  a 
plastic  liner.  Tampons  are  100% 
cotton.  A  Natracare  baby  range 
consisting  of  shampoo,  baby  bath, 
lotion  and  nappy  cream  will  also 
soon  make  its  debut. 
Body  Wise.  Tel:  0454  615500 

Fifth  for  Sixth  Sense 

Mysterious  feelings  is  the  fifth 
fragrance  in  Beecham's  Sixth 
Sense  bodysprays  range.  Its 
fragrance  is  described  as  "floral 
chypre".  The  launch  will  be 
supported  by  new  display  units. 
Lifestyle  advertisements,  targeted 
at  13-19  year  olds,  will  continue  on 
the  radio  and  in  teenage 
magazines. 

Beecham  Toiletries.  Tel:  01-560 
5151 

100ml  around  £1.49 


tcara 


Soft  &  Gentle  updated 
for  femininity 

Soft  &  Gentle  antiperspirants  are  being  repackaged  in  new  packs 
which  research  revealed  to  be  felt  more  attractive  and  feminine.  A 
£3m  national  advertising  campaign  on  the  theme  '  'underwear  by  Soft 
&  Gentle"  will  coincide  with  the  seasonal  sales  peak  this  Summer. 

Colgate  are  targeting  11-18  year  old  girls  through  mailings, 
magazines  and  posters.  Door  to  door  couponing  will  reach  3.5  million 
homes  while  instore  promotional  packs  offering  25%  extra  free  will 
be  available. 

Colgate-Palmolive.  Tel:  0483  302222 


A  Highland  touch  for  the  face 

Highland  Spring  have  turned  to  the 
face  with  their  Highland  Mist  facial 
spray  with  vitamin  E .  The  product 
comes  in  a  PET  container  holding  I 
150ml  of  Highland  Spring  natural! 
mineral  water  with  25g  per  100ml I 
of  solubilised  vitamin  E  (£3.99).  The; 
mist  will  initially  be  supported  with I 
consumer  sampling  and  trial  sizes) 
and  POS  material  is  available. 
Distributors  Jenks.  Tel:  0494| 
33456 

Special  Touch  for  Immac 

Special  Touch  reusable  wax  stripsfi 
from  Immac  are  said  to  removed 
hair  from  the  roots,  preventing  the] 
reappearance  of  course  stubble. I 
The  product  also  comes  with  a  skins 
conditioning  oil  which  removes  alia 
traces  of  the  wax.  Strips  should  be : 
used  at  body  temperature  and  care- 
be  regenerated  by  folding  in  half! 
and  massaging  between  the  palms;; 
Whitehall.  Tel:  01-636  8080 
£3.79 

Eau  de  Patou  uplift 

Eau  de  Patou  is  being  relaunched,! 
with  a  more  updated  look.bj 
Distinctive  navy  and  white! 
colourings  and  conical  bottles  bring | 
the  range  into  the  '90s. 
Jean  Patou.  Tel:  01-328  1036 

Probase  3  for  troublesome  skin 

Suffering  dry  skin?  Schering 
Plough's  Probase  3  is  a  new 
dermatological  range  containing 
white  soft  paraffin,  glycerin  and 
silicone  for  frequent  use  on 
troublesome  skin.  Probase  3 
comes  in  lotion  and  extra  rich 
cream  formats.  Both  are  lanolin 
free.  The  company  are  promising 
a  £500,000  national  promotional!' 
spend.  Lotion  sachets  will  be' 
distributed  via  the  women's  Press.: 
Schering-Plough.  Tel:  0638^ 
716321 

Cream  50g  £1.59,  250g  pump, 
dispenser  £3.99,  lotion  200ml  £2.59 


Prices  in  this  section  are  correct 
at  the  time  of  going  to  press.  For 
latest  packs  and  prices,  see 
C&D  Price  Service .  
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ACItOM       '  "~ 

DEEP 
I0H 


DEEP 

OWN 


Going  deep  down  to  clean 

A  deep  down  cleansing  milk  is  the 
latest  line  extension  to  DDD's 
cleansing  tonic.  Both  products 
have  been  repackaged  with  bright 
graphics  for  an  "up  to  date"  look. 
The  milk  is  medicated,  and  so  it  is 
suitable  for  combination  skins,  they 
say. 

DDD.  Tel:  0923  229251 
125ml  £1.75 

Roc  go  soap-free  to  cleanse 

A  rinse-off  soap-free  facial  cleanser 
is  the  latest  product  from  the  Roc 
Laboratories.  The  cleanser  is  said 
to  remove  make-up  without  the 
risk  of  irritation  and  can  also  be 
used  by  those  plagued  with 
sensitive  skins.  Merchandising 
material,  including  samples  and 


leaflets,  is  available. 
Laboratories  Roc.  Tel:  01  823 
9223 

100ml  £5.95 


Imniat 


GARLIC  COULD 
HELP  TO 
MAINTAIN 
A  HEALTHY 
HEART  AND 
CIRCULATION 


KWAI  Highly  Concentrated 
Odour-Controlled  Garlic 
Tablets  are  the  nearest 
thing  to  raw,  fresh  garlic. 

In  many  countries,  the  ben- 
efits of  eating  raw  fresh  garlic  as 
a  natural  supplement  to  the  diet 
have  been  appreciated  for 
centuries. 

Science  is  now  confirming 
many  of  these  benefits  in  sup- 
port of  the  body's  natural 
systems  -  so  important  in  our 
advancing  years  and  when  sub- 
ject to  the  demands  of  today's 
lifestyle. 

In  particular,  recent 
research  indicates  that  garlic 
could  help  to  maintain  a  healthy 
heart  and  circulation  by  helping 
to  keep  cholesterol  levels 
normal.  However,  eating 
enough  fresh  garlic  has  obvious 
difficulties.  KWAI  Highly  Con- 
centrated Garlic  Tablets, 
produced  from  the  highest 
grade  organic  Chinese  cloves, 
are  the  ideal  way  to  take  garlic 
whatever  your  reason . 

Unlike  KWAI,  most  garlic- 
products  provideonly  oil  and 
little  or  none  of  the  important 
allicin-fotming  substances 
present  in  raw  garlic. 


KWAI  contains  the  orig- 
inal constituents  of  fresh  garlic, 
including  the  important 
substances  which  yield  the 
extremely  active  but  highly  odo- 
rous allicin;  all  this  in  a 
tasteless,  odour-controlled  and 
easily  swallowed  tablet  form. 
The  ingredients  are  standar- 
dised to  give  a  rich  allicin  yield 
at  a  consistently  high  level. 

In  the  past  7  years  KWAI  has 
become  Germany's  most  pop- 
ular health-care  product. 
Introduced  here  in  1988  as  a 
food  supplement,  it  has  been 
extraordinarily  well  received  by 
the  British  too. 

KWAI  is  the  ideal  way  to  sup- 
plement the  diet  with  garlic 
whatever  the  reason,  and  garlic 
could  help  maintain  a  healthy 
heart  and  circulation. 

KWAI  is  available  in  100  and 
200  tablet  packs  from  most 
chemists  shops  throughout 
Great  Britain. 


Kwai,  the  highly  concentrated,  odour-controlled  yet 
allicin  rich  garlic  tablet  which  over  1  million  Germans 
use  to  supplement  their 
daily  diet.  The  ideal  way 
to  take  garlic  whatever 
your  reasons. 

Available  from  chemists 
shops  throughout  Great  Britain, 
KWAI  .  The  spice  of  life! 
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PAST  MONTH  IN  REVIEW 


'-EATHB 


IMPERIAL  ..-,„ 
LEATHER  LEATHER 


Look  again  at  Imperial  Leather 

You'll  have  to  look  twice  at 
Imperial  Leather  thus  month  —  it 
has  been  given  a  whole  new  look 
and  new  formulations.  Cussons  say 
they  have  unified  the  five  products 
in  the  range  with  ivory  coloured 
packaging  and  gold  graphics.  The 
talc  and  soap  remain  red.  The  anti- 
perspirant  deodorant  has  been 
given  an  "increased  active 
ingredient"  and  the  foam  bath 
promises  "longer  lasting 
bubbles". 

Cussons.  Tel:  061  792  6111 


Barnes  backs  Lucozade  Sport 

Liverpool  footballer  John  Barnes 
will  be  featured  in  promotions  for 
Beecham's  Lucozade  Sport  this 
summer.  The  isotonic  orange  drink 
is  designed  as  a  fast  replacement 
for  fluid  loss  in  athletes  and  will  be 
endorsed  by  the  British  Amateur 
Athletics  Board  and  Amateur 
Athletics  Association  over  the  next 
three  years. 

Beecham.  Tel:  01-560  5151 


Formula  for  stings 

Holiday  makers  who  can't  avoid 
those  insect  bites  and  stings  may 
find  relief  from  Jungle  Formula's 
new  cream.  Sting  Relief  formula 
contains  a  local  anaesthetic  and 
antiseptic  disinfectant  giving  fast 
relief  from  discomfort  caused  by 
busy  insects. 

Chefaro.  Tel:  0223  420956 


Two  new  Devils  for  stains 

Grass  and  sauce  &  spice  are  the 
latest  additions  to  the  Stain  Devils 
range. 

Dendron.  Tel:  0923  229251 
£1.25 


Country  gardens  on  gifts 

The  English  Country  Garden 
Collection  of  toilet  bags  and  toiletry 
gifts  is  the  latest  range  from 
Redmayne  &  Graves.  The 
traditional  design  reflects  cottage 
garden  flowers  on  a  cosmetic 
purse,  toilet  bag,  jewel  roll,  tissue 
box  cover  and  organiser  holdall.  A 
scented  line  includes  shoe  sachets, 
draw  liners  and  coat  hangers. 
Redmayne  &  Graves.  Tel:  0768 
63774 

Prices  £3.95  to  £13.95  (toiletries 
£2.45  each) 


Pj'  Formula 


WNCRaiEF CREAM 


Jungle 


STING  RELIEF  CREAM 


(fenjalyj 

f  j,  A  S  S  1  1 

A  precious  offer  on  Fenjal 

Fenjal  is  sparkling  this  month,  with 
a  jewellery  offer  that  will  make 
your  eyes  twinkle.  Assistants  can 
enter  a  free  draw  to  win  one  of  five 
sapphire  jewellery  sets  offered  by 
Beecham.  The  draw  closes  in 
June. 

Beecham.  Tel:  01-560  5151. 


Stain  salts  are  so  friendly 

Stain  Salts  made  friends  with  the 
environment  this  month  with  new- 
look  environmentally  and 
recyclable  packaging.  The  packs 
are  easy  to  stack  and  will  be 
supported  with  "heavyweight" 
advertising  in  the  women's  Press 
as  well  as  a  sampling  operation. 
DDD.  Tel:  0923  229251 
200g  £1.55,  375g  £2.65 


Mam's  breast  care 

Mam  (UK)  have  introduced  a 
selection  of  breastcare  products 
into  their  mother  and  baby  range. 
A  breast  pump  and  feeding  system 
(£10.95)  breast  care  shells  (£2.95) 
and  nipple  shields  (£1.95)  are  now  all 
available.  They  have  all  been 
designed  with  comfort  in  mind, 
says  the  company. 
Mam  (UK).  Tel:  021  459 4304 


NEW 

de-luxe  both  collection 

TABU 


body  lotion,  talc,  foam  Be 
£3.95  each 


SPECIAL  OFFER  . . . 
all  three  for  £7.90 


Deluxe  bathtime  Tabu 

Dana  Perfumes  have  launched  a 
complete  deluxe  bath  range 
comprising  foam  bath,  hand  and 
body  lotion  and  talc.  The  products 
can  be  purchased  separately  for 
(£3.95)  or  all  three  for  the  price  of 
two  at  (£7.90).  Changes  too  for  Dana 
in  the  packaging.  They  have 
moved  away  from  classic  red, 
white  and  black  to  light  florals  in 
pink  and  grey. 

Dana  Perfumes.  Tel:  01-646  0344 
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Sugar  lobby 
bites  back  on 
cause  of 
decay 

'Focus  on  dieting:  'I  need  to  lose 
veight' . . .  the  right  approach" 
Over  the  Counter,  March  1990) 
tated  that  "dental  caries 
cavities)  and  sugar  intake  are 
losely  related". 

However,  dental  caries  (tooth 
lecay)  is  a  complex  disease. 
)espite  common  belief  it  is  not 
irimarily  a  disease  of  the  diet,  but 
fne  that  is  microbial  in  origin.  It  is 
Iherefore  incorrect  to  point  the 
Inger  at  sugar  or  any  other  dietary 


Numark/Butler  courses 

Further  details  on  these  training 
sessions  are  available  from  Mike 
Callus,  E.H.  Butler  &  Son  Ltd, 
47  Morris  Road,  Leicester  LE2 
6BS.  Tel:  0533  702881. 


carbohydrate  and  infer  that  they 
are  wholly  responsible.  Although 
sugar  is  a  major  contributory 
factor,  sugar  itself  does  not  cause 
tooth  decay. What  does  cause 
decay  are  the  waste  products  of 
bacteria,  usually  found  in  the 
plaque  on  the  teeth.  The  bacteria 
utilise  various  carbohydrates, 
sugar  included,  as  a  food  source. 
The  by-products  of  their 
metabolism  are  weak  organic 
acids.  It  is  these  acids  that  are 
primarily  responsible  for  tooth 
decay. 

The  damage  the  acid  from 
these  bacteria  can  do  is  dependent 
on  various  factors.  "Sticky" 
foods  which  adhere  to  teeth 
provide  a  longer  exposure  time  for 
the  bacteria  creating  more  acid 
and  therefore  more  decay. 
Frequent  snacking,  especially 
between  meals,  produces  the 
same  effect  —  by  providing  a 
constant  source  of  food  for  the 
bacteria  to  utilise. 

The  facts  are  that  the  nation's 
dental  health  has  never  been 
better  and  is  continuing  to 
improve.  Statistics  from  official 
Government  reports  and  recent 
independent  authoriative  dental 
studies  confirm  that  the 
improvement  in  children's  dental 
health  is  not  only  continuing  but 
accelerating.  This  is  at  a  time 
when  sugar  consumption  has  been 
static  and  consumption  of  snack 
foods  and  confectionary  has 
increased.  Fluoride  and  good  oral 
hygiene  are  undoubtedly  among 
the  most  important  factors  in  the 
fight  against  decay. 

The  British  Government's 
Committee  on  Medical  Aspects  of 
Food  Policy  (COMA)  Report  on 


Almay  courses 

For  assistants  in  Almay  agencies. 
Information  and  invitations  from 
Chene  Wilson,  Almay,  225  Bath 
Road,  Slough,  SLl'4AU.  Tel: 
075323971. 


Dietary  Sugars  and  Human 
Disease  has  just  been  published  — 
this  panel  of  eminent  scientists 
and  health  professionals  has 
concluded  that  sugar 
consumption,  apart  from  its 
contribution  to  tooth  decay,  poses 
no  threat  to  health. 

At  the  Press  conference  to 
annouce  the  report's  publication 
Baroness  Hooper,  Parliamentary 
Secretary  of  State  for  Health, 
said:  "The  report's  conclusions 
and  recommendations  are 
important  and  far  reaching.  It  does 
not  support  the  view,  as  some 
people  would  have  us  believe,  that 
sugars,  at  usual  intake,  have  a 
direct  adverse  effect  on  general 
health". 

The  US  Government's  Food 


Ciba  Consumer  courses 

Further  information  on  Ciba 's 
skin  care  regional  training 
programme  is  available  from  Mike 
Dallman,  Ciba  Consumer 
Pharmaceuticals,  APP  House, 
100 Station  Road,  Horsham,  West 
Sussex  RH13  5EU.  Tel:  0403 
59466. 


NPA  courses 

Details  and  booking  forms  for  all 
courses  are  available  from  the 
training  department  of  the 
National  Pharmaceutical 
Association,  Mallinson  House,  40 
St  Peter's  Street,  St  Albans,  Herts 
AL1  3NP.  Tel:  072732161. 


Sterling  Health  courses 

Further  information  on  the  1990 
programme  of  the  Sterling  Health 
Educare  Roadshow  is  available 
from  Les  A'Boe,  operational 
manager,  Sterling  Health,  1 
Onslow  Street,  Guildford,  Surrey 
GUI  4YS.  Tel:  0483  65599. 


and  Drug  Administration  Task 
Force  Report  on  Sugars, 
published  in  1986,  evaluated 
almost  1,000  scientifically 
accredited  papers.  The 
conclusions  of  this  comprehensive 
review  on  the  role  of  sugars  in  the 
diet  made  no  recommendation  to 
eat  less  sugar.  The  Food  and  Drug 
Administration's  findings  were 
that  sugars  contribute  to  dental 
caries  and  that  otherwise  sugars 
consumed  at  current  levels  are 
not  hazardous  to  the  general 
public. 


Joanna  Scott 

Deputy  director  general ,  The  Sugar 
Bureau 


Last  month's  winners 


Wordsearch  No8 

Mrs  T  Tweddle 

Boots  the  Chemist,  16 

Market  Place,  Richmond, 

N  Yorks 
Mrs  K  Hallett 

HShackleton&Co,  18  The 

Rise,  Beaufort,  EbbwVale, 

Gwent 
Anne  Bradbury 

Torre  Pharmacy,  282  Union 

Street,  Torquay,  Devon 
Mrs  Patricia  Wilson 

Peter  Buckley  Ltd,  111 

Station  Road,  Bamber  Bridge, 

Preston,  Lanes 
C  Wright 

Westons,  6-7  Coombe 

Terrace,  Brighton 


Hatch-Op  No3 

Yvonne  Williams 

Boots  the  Chemist,  49-51 
High  Street,  Rhyl,  Clwyd 

Sharon  Stavers 
G.W.  Herdman,  Herrington 
Medical  Centre,  Philadelphia 
Lane,  Houghton-le-Spring 

J  Vickers 
A.L.  Egmore,  4  Winchester 
Street,  Overton,  Hants 

Veronica  Appian 
Bondhall  Ltd,  199  Monument 
Road,  Edgbaston, 
Birmingham 

Helen  Mitchell 
Cross  &  Herbert,  16  The 
Broadway,  Potters  Bar 


The  following  courses  are  for  pharmacy  assistants 


May 

Ciba 

l 

Croydon 

Skincare 

3 

Manchester 

Skincare 

Ciba 

8 

Birmingham 

Skincare 

Ciba 

8 

Edinburgh 

Self-medication/Headache/Cystitis 

Sterling  Health 

9 

Leicester 

Skincare 

Numark/E.H.  Butler/Crookes 

10 

Northampton 

Antacids/Laxatives              Numark/E.H.  Butler/Reckit  &  Colman 

16 

Epping 

Skincare 

Ciba 

17 

London 

Display  in  the  pharmacy 

NPA 

22 

Swansea 

Skincare  and  cosmetics 

Almay 

25 

Edinburgh 

Skincare 

Ciba 

31 

Glasgow 

Skincare 

Ciba 

June 

4 

Leeds 

Skincare 

Ciba 

5 

Washington 

Self-medication/Headache/Cystitis 

Sterling  Health 

6 

Cambridge 

Skincare  and  cosmetics 

Almay 

6 

Leicester 

Contact  lens  care 

Numark/E.H.  Butler/Countercall 

7 

Northampton 

To  be  announced 

Numark/E.H.  Butler 

20 

Liverpool 

Skincare 

Ciba 

21 

Nottingham 

Skincare 

Ciba 

July 

10 

Leeds 

Self-medication/Headache/Cystitis 

Sterling  Health 

Organisers  of  courses  for  assistants  can  be  featured  in  this  column  by  sending  details  to  Over  the  Counter,  Chemist  & 
Druggist,  Benn  House,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 
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Wordsearch 

£125  to  be  won 

The  five  readers  submitting  the  first  correct  entries 
opened  after  the  closing  date  will  each  win  £25 

To  enter  this  rather  different  Wordsearch  competition,  fill  in  the 
missing  words  in  the  passage  from  the  list  below.  Write  the  words  in 
the  spaces  provided,  fill  in  your  name  and  pharmacy  address  and  send 
it  off  to  the  address  below.  Entrants  must  be  assistants  employed  in 
a  registered  pharmacy  for  a  minimum  of  6  hours  in  a  normal  week. 
Only  one  entry  is  allowed  from  any  one  person.  The  names  of  the 
winners  will  appear  in  the  next  issue  of  Over  the  Counter. 

hike  sheds  worse  pharmacist  breastbone 

chest  chiropodist  heart  attack  antacid 

foot  shop  assistant  ulcer  hours 

head  horrible  burning  seconds 

much  better  pleasant  analgesic 

"Can you  help  me,"  the  middle-aged  man  said.  "I've  got  this 
terrible  pain  in  my  (A)  

"When  exactly  do  you  get  this  pain?"  asked  Mary,  Mr  Patel's 
medicines  counter  assistant. 

"It  usually  comes  on  a  couple  of  hours  after  a  meal.  It's  a 
(B)  pain,  right  behind  the  (C)  " 

"Have  you  tried  anything  to  relieve  it?"  Mary  asked. 

"Not  yet,  I  was  hoping  you  could  recommend  an(D)  to 

me." 

Before  I  do  that ,  could  you  tell  me  how  long  you  have  had  this 
problem. 

' ' It's  been  a  few  weeks  now  and  it  seems  to  be  getting 
(E)  "  the  man  said. 

Mary  thought  for  a  few  (F)  "I  think  you  had  better  talk 

to  our  (G)  , "  she  said.  '  'He  will  then  be  able  to  recommend 

the  right  course  of  action. ' '  She  popped  into  the  dispensary  and 
had  a  quiet  word  with  Mr  Patel .  ' '  I  think  you  ought  to  have  a  word 
with  this  man,"  she  said.  "I  think  he  might  have  the  symptoms  of 
an  (H)  "  She  described  the  pain  the  man  was  troubled  with. 

"Very  well  done,  Mary , ' '  said  Mr  Patel  after  he  had  spoken  to 
the  man.  '  'I've  sent  him  straight  off  to  see  his  doctor.  These  sort 
of  warning  signs  need  to  be  investigated  straight  away. 


G. 
H. 


Closing  date  for  entries:  Monday,  May  14. 

Send  completed  answers  to  Wordsearch  No9,  Over  the  Counter,  Chemists 

Druggist,  Benn  House,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 

Name  


Pharmacy 
Address  ... 


Why  are  cervical  tests  important? 
These  are  important  because  cancer  of  the  cervix  (neck  of  the 
womb)  has  a  "warning"  stage  before  the  cancer  itself  appears. 
This  stage  can  easily  be  found  by  having  these  tests.  Not  only 
that,  but  the  conditions  can  be  treated  and  cured,  before  a 
cancer  becomes  established. 

*\  The  National  Pharmaceutical  Association's  syndicated  "Ask 
r  your  pharmacist"  column  appears  in  dozens  of  local  newspapers 
•  on  a  regular  basis.  C&D  will  pay  £25  to  any  assistant  who 
suggests  a  poser  that  the  NPA  chooses  to  answer  through  the 
media.  Questions  please  to  the  Editor  marked  "NPA  Q&A".  Over 
the  Counter,  Chemist  &  Druggist,  Benn  House,  Sovereign  Way, 
Tonbridge,  Kent  TN9  1RW.  Remember  to  include  the  address  of 
your  pharmacy. 


Pharmacy  assistant  Anna  Bose,  of  Day  Lewis  Chemists,  Riverhead] 
Sevenoaks  in  Kent,  receives  two  tickets  for  a  holiday  in  Iceland  withm 
£100  spending  money  as  first  prize  in  Rorer  's  '  'Just  the  ticket ' '  holidayX 
competition,  held  last  Autumn.  Rorer  representative  Jim  Duff  presents^  > 
Mrs  Bose  with  her  tickets,  watched  by  pharmacist  Kint  Patel 


Match  Up 

£125  to  k  win) 

The  five  readers  submitting  the  first  correct  entries 
opened  after  the  closing  date  will  each  win  £25 

In  the  following  list  of  ten  groups  of  people,  six  represent  condition; 
which  qualify  for  exemption  from  prescription  charges  and  four  whiclj 
in  themselves  do  not.  Can  you  pick  out  the  six  conditions  whiclj 
qualify  for  exemption?  Write  the  answers  in  the  spaces  provided,  fil . 
in  your  name  and  pharmacy  address  and  send  it  off  to  the  addres; 
below.  Entrants  must  be  assistants  employed  in  a  registered 
pharmacy  for  a  minimum  of  6  hours  in  a  normal  week.  Only  one  entrj 
is  allowed  from  any  one  person.  The  names  of  the  winners  will 
appear  in  the  next  issue  of  Over  the  Counter. 

Pregnant  women  Epileptics 
Men  over  65        Children  under  16 
Diabetics  Cancer  patients 

Chronic  bronchitics  Arthritis  sufferers 
Colostomy  patients  Nurses 

The  following  groups  are  exempt: 

1   4  


Closing  date  for  entries:  Monday,  May  14. 

Send  completed  answers  to  Match-Up  No4,  Over  the  Counter,  Chemist  & 

Druggist,  lenn  House,  Sovereign  Way,  Tonbridge,  Kent  TN9 1RW. 

Name  

Pharmacy  

Address  


Last  month's  Match  Up  answers 


Last  month's  Match  Up 
competition  was  based  around  the 
difficulty,  as  revealed  by  the  tragic 
death  of  a  30-year-old  woman 
recently,  of  knowing  which  over 
the  counter  medicines  contain 
paracetamol. 

As  a  great  many  of  your 
entries,  and  a  not  insignificant 
number  of  phone  calls  to  the  office 
revealed,  our  list  of  20  OTCs  from 
which  you  had  to  find  12  containing 
paracetamol,  had  an  added 
difficulty.  Of  the  20  products 
listed,  only  11  contained 
paracetamol! 

They  were:  Beechams  Hot 
Lemon,  Benylin  Day  &  Night, 


Hedamol,  Hedex,  Lemsip 
Migraleve,  Mucron,  Night  Nurst 
Propain,  Solpadeine  and  Syndol 

Beecham's  Powders  contai 
aspirin,  but  Beechams  Powder 
Tablets,  which  was  what  wa 
intended,  contain  paracetamo 
Others  of  you  suggested  that  w 
had  intended  to  include  Sudafe 
Co,  which  also  contain 
paracetamol: 

All  entries  with  just  1 
answers,  or  which  included  eithe 
Beecham's  Powders  Tablets  c 
Sudafed  Co  as  the  missing  twelft 
answer  have  been  adjudge 
correct  for  the  purposes  of  th 
prize  draw. 
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Verity  is  a  real-life  pharmacy 
issistant  working  full-time  in  a 
iharmacy  somewhere  in  the  UK, 
priting  about  her  job  as  she  sees  it. 


ls  the  Easter  holiday  drew  closer,  we 
/ere  trampled  by  the  usual  hordes  of 
ustomers  panicking  that,  as  we 
/ould  be  closed  for  two  whole  days, 
ley  would  be  unable  to  get  their 
ledicines  or  other  shopping.  As 
aere  is  always  a  rota  chemist  open  on 
public  holiday  in  our  area  I  find  this 
anic  a  bit  wearing  and  often  wonder  if  banks  and  post- 
ffices,  who  actually  do  close  down  for  three  to  four  days, 
epending  on  which  bank  holiday  it  happens  to  be,  fare  as 
adly  in  the  pre-holiday  panic  as  chemists  do? 

This  year  we  have  been  lucky  enough  not  to  have  any 
f  the  grumbles  about  the  increase  in  prescription  levy 
imed  directly  at  us.  I  think  perhaps  the  general  wrath  at 
le  Government  has  finally  made  the  public  realise  that 
either  we,  nor  our  bosses,  actually  benefit  from  the 
lcreases  ourselves.  A  lot  of  our  customers  also  seem  to 
e  increasingly  aware  of  the  actual  cost  of  their  medicines. 

Last  month's  Over  the  Counter  highlighted  the 
ayfever  season  which  is  now  with  us  and  yet  another 
!new' '  product  ie  Seldane.  The  big  poser  for  all  assistants 
not  which  product  to  recommend,  but  to  explain  when 


asked  which  is  better  —  Seldane  or 
Triludan,  Hismanal  or  Pollen-eze? 
Just  try  explaining  to  the  baffled 
customer  that  Seldane  and  Triludan 
are  actually  the  same  thing  made  by 
the  same  company  and  you  get  the 
same  response  every  time:  an  even 
more  baffled  customer. 
The  reason  behind  this  little  puzzle  is,  of  course,  that 
medicines  which  are  prescribable  are  not  allowed  to  be  the 
subject  of  advertising  campaigns  aimed  at  the  general 
public.  So  Aller-Eze/Seldane/Pollen-eze  may  be  splashed 
across  the  pages  of  the  monthly  glossies,  or  even  the  daily 
tabloids,  but  Tavegil/Triludan/Hismanal  must  remain 
mystical  preparations  for  the  doctor  to  prescribe  or  the 
pharmacist  and  his  assistants  to  recommend.  I  just  wish 
there  was  an  easy  way  to  explain  this  to  our  customers.  Is 
it  just  me  that  always  gets  the  one  who  looks  at  you  as  if 
you  just  made  it  all  up? 

On  the  same  subject,  many  of  our  customers 
insist  on  renaming  several  of  our  products.  The  new 
products  we  sell  are  apparently  now  called  Wasp-Easy, 
Pollen-Easy  and  Aller-Easy! 


ER ., ,  DM  „.HAV£  YO  U 
GtOT  AMYTHINC*  FOR,.. 
ER...OM.,.Wll4D? 


SUKJE  !  £  HAVE 
JUST  THE  THiN6r  I 
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Three  good  reasons  for  Little  Experts  to  smile 


/ 


Breast  milk 

The  very  best  start  for 
baby.  Easily  digested  and 
full  of  nutrition  and  natural 
protective  properties. 


Aptamil.® 

A  well-digested  baby  milk 
for  the  baby  bottle-fed 
from  birth,  or  moving  on 
from  breast  milk. 


BabyinniSk 


fix  agenlta  start  tc  bottls 


Milumil. 

A  well-accepted  baby  milk 
with  higher  levels  of  protein 
and  carbohydrate.  For 
continued  nourishment 
throughout  the  first  year. 


Milumil 

Babymilk 


For  satisfying  bcttte  teedrKi 


Breast  milk  is  the  very  best  start  for  a  baby. 

Unfortunately  you  can't  stock  breast  milk,  but 
you  can  stock  tine  very  acceptable  alternative  - 
Milupa  Babymilks,  Aptamil  and  Milumil.  More 
and  more  hospitals  and  clinics  are  using  Milupa 
Babymilks  than  ever  before.  So  grow  your 
business  with  our  Little  Experts  and  stay  with 
Milupa  for  the  comprehensive  range  of 
babymilks,  babyfoods,  rusks  and  drinks. 

Your  profits  will  give  you  plenty  to  smile 
about  too! 


IMPORTANT:  Breast  milk  is  the  best  milk  for  a  baby.  A  doctor,  midwife,  nurse  or 
health  visitor  should  be  consulted  for  any  advice  needed.  If  a  babymilk  is  used  it  is 
important  for  the  baby's  health  that  all  preparation  instructions  are  followed  careful 


milupa 

Milupa  babymilks.  Well 
digested  ond  well  accepted. 

Milupa  Ltd.,  Milupa  House,  Uxbndge  Road,  Hillmgdon,  Uxbridge,  Middlesex  UB100NE 
Telephone:  01-573  9966. 


